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“The grace and rich finish of the “I selected the Fairfax pattern,’ Mrs. — “I decided on this new Dolly Madison 

Etruscan pattern are irresistible. I | PARKER, prominent Washington so- __ pattern of Gorham Sterling because I 
ciety leader, tells us, ““becauseI admire love the graceful sweep of its delicate 
lines,’ says Mrs. Krncs.ey. 


think it extremely smart, too!” says 
Mrs. Corne.ius DE RONDE Dosker. its exquisite simplicity.” 
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Beautiful Aquamarine Presented to 
Field ACuseum of Natural History 


BEAUTIFUL gem of aquamarine, weighing 
wi 34114 carats, believed to be the largest perfect 

gem of its kind in the United States, and one of 
the largest in the world, has been presented to Field Mu- 
seum of Natural History, Chicago, by Richard T. Crane, 
Jr., it was announced today by 
Stephen C. Simms, director of the 
institution. 

The gem is to be placed on pub- 
lic exhibition today in H. N. 
Higinbotham Hall of the museum, 
which contains the museum’s large 
and valuable collection of gems 
and jewels of nearly every known 
variety. from all over the world, 
one of the finest collections in ex- 
istente.” 

The Crane aquamarine is a flaw- 
less stone, and is of high value. 
It has been skillfully cut in the 
form... of an oval brilliant, with 
scores of facets. The dimensions 
of the stone are length two and 
one-half inches, width one and one-half inches, and depth 
one inch. Its color and transparency are like those of sea 
water in its deep blue phase, and it is from this character- 
istic that this variety of transparent precious beryl derives 
its name “aqua marine” meaning sea water. Aquamarines 
occur also in the color of green sea water, but the blue 
gems of this type are much rarer, and a blue one the size 
of the present specimen is extremely unusual, according to 
Dr. O. C. Farrington, curator of geology at the museum 
and author of several works on precious stones. 

The gem given the museum by Mr. Crane came from 
Brazil, probably from the vicinity of Arassahuay in the 
State of Minas Geraes, said Dr. Farrington. Beryls of 
large size are obtained there by mining in the decomposed 
coarse granites of the region. 

Regarding aquamarines, Dr. Max Bauer in his famous 
work, “Precious Stones,” says: 

“Brazil is the only country in which fine beryl is abun- 
dant. The stones are often cut before they are exported, 
but as the form they are given leaves much to be desired 


soe 





Gem aquamarine, weighing 341% carats, now 
in Field Museum of Natural History 


they are usually recut when they reach Europe. The 
mineral is found in great abundance associated with chry- 
soberyl, white and blue topaz, etc., as pebbles in the sands 
of the Mimas Novas district, in the northeast corner of the 
State of Minas Geraes; also, though sparingly, associ- 
ated with diamonds in the dia- 
mond sands of the same State. 

“Among the pebbles of aqua- 
marine are sometimes some of full 
size; one weighing 15 pounds 
which was found in the year 1811 
near the source of the Rio S. 
Matheus, in Minas Novas. 
Another fine pebble weighing 4 
pounds was found soon after at 
the same place; but, as a rule, the 
pebbles are much smaller, their 
greatest diameter being no more 
than 2 to 5 lines. The character 
. of the rock in which the pebbles 
were originally found is not cer- 
tainly known; it is probably, how- 
ever, a coarse-grain granite, since 
aquamarine is often found in a similar situation, and both 
precious stones found in the Minas Novas are known to 
have been formed in a rock of this description. 

“In the neighborhood of Rio de Janeiro, aquamarines 
occur in coarse-grain granite veins, penetrating gneiss. 
At Vallongo in the year 1825 a fine crystal, weighing 4 
pounds and valued at £600, was found. Previous to this 
had been found at the same place a transparent, faultless 
stone, which measured 7 inches in length and 9 lines in 
thickness.” 

“Beryl is abundant also in the Ural Mountains and else- 
where in Siberia. At many places crystals of gem-quality, 
associated, as in Brazil, with topaz, are to be found, so 
that the importance of Siberia as a locality for beryl is 
comparable to that of Brazil. 

“In the Urals it is found at various places in the neigh- 
borhood of Ekaterinburg in the Government of Perm, also 
on the Ilmen Lake near the Ilmen Mountains, as well as in 
gold-washings on the Sanarka River. The illustration 
shown herewith is slightly enlarged. 
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Dame Fashion ¥ atches the 
Season's Changmg Styles 


By Isabelle 


IDINGS of summer appear on Fifth Ave. in many 

guises. There is a pointed message of coming sum- 
' mer achieved by the belted suits and silk dresses for 
tailored wear. The leading shops are showing these suits 
and frocks with matching belts, buckled in metals and 

gem stones or with belts of contrasting material, 
studded with silver and copper motifs or built 
up of gem stone beads. Rose quartz, smooth 
polished and cut into huge round 
beads, makes one of these new 
belts. It has a narrow leather 
strap, buckled and 
trimmed in oxidized 
silver. Gold 
























THE JEWELERS’ 








braid in widths 
for belts three 

inches deep to tiny 
straps one-half an inch wide 
is bordered on either side with a 
rope of gold braid and fitted with 
enamelled buckle. The colors of this enamel 
repeat the gown tones in the favored navy 
blue, wood brown, bottle green, in the half tones of 
grays and tans and in black and white. Overlapping sec- 
tions of copper edged suede made one of these decorative 
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M. Archer 


cord is the only trimming on the hat, and the same brown 
is used for the piping on cuffs and collars and for the 
scarf on the dress. In design these jewels take us back 
to the Victorian era, but in this they join many of the 
new designs for quaint pieces. Cameos in brooches and 
earrings, amethysts cut in the old rose form, seed pearls, 
carved coral and turquoise and faceted garnets in straight 
neat rows for bracelets and necklaces, are conspicuous 
among the gem stones favored by this revival and for 
these adapted forms. 


DISTINCT summer time reminder is seen in the 

new informal jewelry for the men. Here is a set 
of appropriate summer time pieces featured lately in a 
Fifth Ave. jeweler’s shop. Like many of these informal 
jewels, it follows the modern trend and is mounted with 
oddly shaped pieces of lapis and white jade. The scarf pin 
is a long narrow rectangle formed of two triangles, one 
blue and the other white and bordered about with 
millegrain platinum wire. There are cuff links 
to match this long narrow scarf pin con- 
tour, and there is also a watch case 
and a blending lapel chain for a 
pocket watch, with the motif 
of the scarf pin repeated 
at the center of the 
frosted plat- 






































belts in a cocoa color on a dress of rose beige silk crepe. 
Another suede belt is in dark blue and it is used on a blue 
dress of feather-weight wool. This belt is pierced and 
studded with copper ornaments. A fine grain leather is 
tooled in open-work patterns and faced with a contrasting 
color. Buckles for many of these new dress accessories 
are following the modernistic mode in their decorations 
and contours. Braided straw, ribbons and leather are 
manipulated into clever patterns to make many of the new 
designs. Belts of tweed or silk complete an ensemble of 
matching material for a three-piece set of belt, scarf and 
bag or belt, bag and slippers. 


HE Scottish Cairngorn is a stone used with growing 

regularity this spring as a blend for the new orange 
and brown tones. It has been mounted in a brooch with 
twisted ends of gold filigree mounted with pieces of orange 
and brown enamel and matched with a pendant earring. 
The gown for which these jewels were chosen is an 
orange serge with a felt hat to match. Dark brown silk 









inum case. 
Frankly modernis- 
tic also are the scarf 
pins, cuff links, watches and 
pocket pieces newly designed in 
mosaic patterns carried out in small 
shallow chips of the opaque gem stones. 
These jewels are gold mounted and the mosaic 
is inlaid in the gold surface. 






















ANDBAGS for the gay months of summer are col- 

ored brightly in emerald green, rose, violet, orange 

and vermillion, each color featured against a group of 
tan silk cord, light gray marocain or natural colored 
straw. Silk cord makes the braided pattern on the en- 
velope bag shown in the illustration with the slide mount- 
ing. The mount may be of silver or gold or formed of a 

(Continued on page 98) 
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Parts (‘reates vic Interest 
mm Smart Finger Rings 


Demand for Larger Stones Has Been an Impetus to | 
Designers to Work Out New Ways of Cutting | 


and Setting Jewels 


NEW interest in rings, especially of the finer 
AA type that are set with immense diamonds, 

emeralds and even rubies—is reported by the 
jewelers of Paris. The fondness that Paris has always 
had for jewels of startling size, has had its effect on the 
fashions of the world, and now the tourists that are pour- 
ing into the French capital are seeking 
bigger and better diamonds than have 
been worn in our time. This demand 
for larger stones has been:an impetus 
to the designers to work out interest- 
ing new ways of cutting and setting 
the better jewels. The solitary dia- 
mond is seldom seen, unless its size is 
truly remarkable, or its cutting orig- 
inal. An exception to this is the 
marquise diamond which remains a 
solitary stone, set on a plain platinum 
band with no other ornamentation. 


GOTH diamonds and emeralds are 

worn in the fashionable new man- 
nish ring, whose top is a flat polished 
surface of platinum, pierced in the 
center to make a place for an oval or 
round stone. The stone is not set into type of ring 
the platinum, but rather is pushed up 
into the opening from beneath, giving 
an entirely different effect. This leaves 
the stone surrounded by a large flat 





surface of platinum 
which at once fur- 
nishes a_ background 
to set off the brilli- 
ance of the jewel and 
seems to enhance its 
size. The platinum 
top and band of the 
ring are plain and 
highly polished—very 
much like any man’s 
ring. 

Another new way 
of setting large stones 
is exampled by an un- 

f usual ruby ring from 
| Marzo of Rue de la 

Paix, says a writer 
for the National 
Jewelers’ Publicity 
Association. The 
stone is smooth cut, 
with no faceting—a 
severe contrast in 











Diamonds and 
emeraldsare 
worn in new man- 
nish rings. The 
stone is not set 
into the platinum, but pushed up 
into the opening from beneath 
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The band of a new 
is 
formed by a series 
of semi-circular : 
links of diamonds, graduated in 
size, and blending into the oval 
sides of the stone 
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coior and cut to the 
small faceted dia- 
monds which make 
up the ring. The 
entire band is 
formed by a series 





An interesting ring is set 
with a pear-shaped em- 
erald set by the side of an emerald- 
cut diamond less than half its size 


of semi-circular links of diamonds, in 
flexible arrangement, the semi-circles 
finally blending into the oval sides of 
the ruby. The links are graduated in 
size—large at the front, and becoming 
smaller toward the palm. 


F pore diamonds and emeralds re- 
main one of the smartest jewel 
combinations, in rings as well as in 
other types of jewelry. The reopening 
of the Ritz Sunday evening dances has 
brought out the usual display of jewels 
—with the diamond and emerald com- 
bination well in the lead. Often a dia- 
mond necklace and diamond bracelets, 
with no touch of contrasting color, are 
worn with emerald rings, or those that 
have emeralds combined with the dia- 
monds. One of the most interesting 
rings of this type, recently noted at the 
Ritz was a large pear-shaped emerald 
—large enough to cover the width of a 
finger, set by the side of an emerald-cut diamond less than 
half its size. The lop-sided effect resulting from the dif- 
ference in size and cutting of the two stones gave added 
interest to each of them and had a decided tendency to at- 
tract attention. 















66 ARTWHEEL” earrings, made in gold or in silver 

. Wire and worn like Creole earrings, are very much 
seen. Composed of several circles, joined one to the other 
by bars of the material of which the whole is made, the 
spaces between the circles, one outside the other, are filled 
in by twisted or bent wire patterns. “Wheel” brooches are 
also seen, to match these earrings. They are worn to 
fasten the fischu that is becoming fashionable again. 
Either fischues or shawls worn crossover will require a 
big brooch to hold them in place, and new designs in the 
styles seen 50 years ago, revivals of old modes on new 
and somewhat startling lines may be expected. The cameo 
brooch is very popular for the fastening of the fischu. It 
fills the space left vacant by the crossing of the ends. 
Cameo brooches, worn with certain toilettes, are seen with 
cameo bracelets, as are short collarettes made of tiny 
cameos. Whether the style will catch on or not, however, 
remains to be seen. 
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Advises All Jewelers Be Experts 


veloping a foundation for success was given by 
one of the speakers at the convention of the New 
York State Retail Jewelers’ Association that has just 


S vee practical suggestions to the retailer in de- 


ended at Poughkeepsie. The suggestions come from 
one of the most eminent jewelers of the metropolis 
and are based not on the theory but on practical expe- 
rience dating back more than 40 years. Boiled down, 
they are to the effect that the true function of the jew- 
eler is expressed in the word “expert,” and that the 
man who would be successful must not only be known 
as an “expert” in all the various lines which are com- 
monly embraced in the term “jeweler,” but he should 
qualify himself as an expert and be worthy of the 
reputation. It is one thing to hold oneself out as an 
expert and another one to actually be an expert. It is 
the latter that the speaker stressed as essential. 

The real jeweler, today, the merchant who can de- 
velop a clientele that will give him a business that 
will succeed and grow, is one who knows fully 
the characteristics and value of precious stones, 
their source and supply, their value and effects; who 
understands watches so that he can sell them on the 
strength of his knowledge and not on that of the mak- 
er’s name; who understands gold, silver and platinum 
so that he can inform his customers about the details 
of the manufacture and the history of styles; but he 
must be one whose knowledge on this subject is so 
thorough and so reliable that it will be accepted by the 
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customers, not as a sales argument but as authentic 
information and which the client can use as a basis 
for coming to a decision in choosing his purchases, 
The successful jeweler, in fact, stands in practically 
a professional relation to those who deal with him, 
the same as the lawyer, the decorator, the engineer 
or anyone else on whom the client has to rely for tech- 
nical information. 

This, of course, involves the question of reliability 
and standing, and it is for this reason that the suc- 
cessful retail jeweler must establish a reputation as 
a man of character and integrity. Like Caesar’s 
wife, he must be above suspicion. 





Jewelers Can Draw Encouragement from This 
Report on Economic Changes 


CONOMISTS and merchants alike have, in the 
K past week, been reading with considerable en- 
couragement the report of the Committee on 
Recent Economic Changes of the President’s Confer- 
ence on Unemployment, for this report is not only 
optimistic in regard to the fundamental and basic 
conditions of business and social life in the United 
States but in the facts stressed as to the development 
of conditions since 1922, proves beyond a doubt that 
the market for many products may yet be developed 
to an enormous extent by the intelligent merchant 
and manufacturer who studies the opportunities af- 
forded him. Particular encouragement should come 
to the jeweler and those engaged in other art and 
luxury industries which find their prosperity in the 
cultural advancement of the people, particularly 
where this exists co-extensively with a general pros- 
perity that permits the mass of the population to 
have a margin of income over and above the amount 
that will supply the necessaries of life—that is, an op- 
portunity for optional purchases. 

The committee finds from a study of the fact-finding 
survey on which its report is based, that the people 
of the United States have become steadily less con- 
cerned about the primary needs—food, clothing and 
shelter; that they have long lost all fear concerning 
food supply and no longer look on food as a luxury 
or aS a primary source of concern. “We wear less 
clothing,” says the report, “more rayon and silks, less 
cotton and wool. Our wants have ranged more widely 
and we now demand a broad list of goods and services 
which come under the category of “optional pur- 
chases.” 

“The rapidly increasing number of families in the 
United States having a considerable margin of earn- 
ings available for optional consumption (optional in 
the sense that this portion of the income may be 
saved or spent, and if spent, the manner of spending 
can be determined by the tastes of the consumer or 
the nature of the appeals made to him by the indus- 
tries competing for his patronage) presents one of 
the marked characteristics of the recent economic 
situation. It is the personal or individual expression 
of the gap between the rising wages and the relatively 
stable cost of living,” says this report. 

As the committee pointed out, economists have long 
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declared that consumption, the satisfaction of wants, 
would expand with little evidence of satiation if we 
could so adjust our economic processes as to make N 
dormant demands effective. Such an expansion has A 

been going on for years and is not a phenomenon of 
the present except in degree. But it is this degree of 
economic activity, this almost insatiable appetite for production end. 
goods and services which is so striking a character- 
istic of the period covered by the survey. The com- 
mittee stresses the fact that the survey has proved 
conclusively (what has long been held theoretically 


to be true) that wants are 
almost insatiable, that one 
want satisfied makes way 
for another. And the con- 
clusion the committee 
comes to is that economi- 
cally we have a boundless 
field before us; that there 
are new wants which will 
make way endlessly for 
newer wants as fast as 
they are satisfied. 

As was well pointed 
out in an editorial in THE 
JEWELERS’ CIRCULAR last 
week, the jeweler has an 
advantage in the fact that 
the desire for jewelry is 
innate in mankind, or at 
least in womankind. It 
needs only cultivation to 
become an urge or desire 
on the part of the con- 
sumer that must be satis- 
fied; and according to the 
survey made under the 
auspices of the National 
Bureau of Economic Re- 
search, Inc., on which the 
report of the committee 
above referred to was 
based, the American peo- 
ple, as a whole, are eco- 
nomically in a_ position 
to satisfy the desire for 
beauty and luxury in the 
opportunities that condi- 
tions have given them for 
“optional purchases.” ° In 
other words, the potential 


market for jewelry exists 


in the latent but unborn 
desire for adornment, and 
the opportunity to satisfy 
the desire is within the 
reach of more people in 
this country than ever be- 
fore in our history. It is 
up to the jeweler to trans- 
form this latent market 
into an active one by edu- 
cation and publicity. And 
this is great problem today. 
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PRAISE FROM PRESIDENT LEININGER 


New York STATE RETAIL JEWELERS’ 
ASSOCIATION 
OFFICE OF THE PRESIDENT 
13 W. Genesee Street 
Burrao, N. Y. 


May 20th, 1929 


I am taking this opportunity to compliment 
you and your publication for the valuable in- 
formation you publish every week and the vast 
improvements you are making. I would suggest 
and urge every jeweler throughout the United 
States and Canada not only to subscribe for 
your publication but busy themselves reading 
and studying it because it gives so much im- 
portant information. I have always given it the 
preference over any other jewelry magazine 
because it is always authentic and on the job. 

At this time, as President of the New York 
State Retail Jewelers’ Association, I wish to 
thank you and your organization for the won- 
derful support and for the write-ups you have 
given me and our members during the course 
of my two years as President, also before I be- 
came the Chairman. You are also to be highly 
commended on the stand that you have taken 
in your editorials from time to time because we 
do not want any one man or publisher to rule 
the entire situation or organization. 

Trusting that you will continue to give our 
A. N. R. J. A. your wholehearted support, I am 


Very truly yours, 
(Signed) EDWARD LEININGER, 
President. 


* * * *% 


President Leininger has proved himself not 
only a capable and far-sighted executive, but his 
devotion to the cause of the jewelry organiza- 
tion movement is attested by his long and faith- 
ful services. We deeply appreciate his comment 
on the merits of THE JEWELERS’ CIRCULAR, as 
coming from a man who knows what he is talk- 
ing about, and are more than gratified that we 
have been able to aid in any way in helping 
the work, among others, of the splendid organi- 
zation of which he has been the head. 

—Editor of THE JEWELERS’ CircuLar. 
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Telling the Truth About Diamond Production 


old friend and kindly critic of THE JEWELERS’ 
CIRCULAR has taken us to task in a general way 
for giving too much information through our 
columns on the diamond situation, particularly on the 
“Your reports from the African 
fields,”’ he said, “have been full and most informative, 
but is it wise to let the trade know so much about 
the conditions under which diamonds are being pro- 
duced, particularly in view of the fact that the pro- 


duction of these fields is 
used as a basis of stories 
to scare the public? The 
newspapers have _ pub- 
lished too much about dia- 
mond production and 
though a lot of it is not so 
it has had a bad effect. 
Don’t you think you help 
to make the retail jeweler 
timid about handling dia- 
monds if you tell him 
about all these different 
diamond fields?” 

We sincerely trust that 
the mental attitude of our 
friend and critic is not 
that of many merchants 
in the trade today. We 
have all heard of the 
ostrich who, when an 
enemy approaches, sticks 
his head in the sand so 
he cannot see him, there- 
by hoping that he himself 
will be invisible. We have 
heard of merchants who 
have had the same mental 
temperament, who did 
not want to know or talk 
about anything that might 
be disagreeable, believing 
thereby that the rest of 
the world would remain 
as ignorant as they are. 
But we sincerely trust re- 
tail jewelers as a class are 
not to be considered in 
that category. 

As we told our critic, 
no action on our part in 
publishing or suppressing 
the facts about diamond 
production can have any 
effect upon the newspa- 
pers and magazines that 
wish to publish sensa- 
tional stories. On the. 
other hand, the true facts 
when published broadcast 
completely refute the 
speculative conclusions of 

(Continued on page 98) 














(Above) Fig. 1—Dis- 

play of silver shown by 

the Alsted-Kasten Co., 
Milwaukee, Wis. 


(Right) Fig. 2—Gradu- 
ation window display of 
watches supplied by 
Stein & Ellbogen Co., 
Chicago, Iil. 
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The panel in Fig. 2 sug- 

gests the appropriate- 

ness of watches as a 
graduation gift 


Fig. 3, the upper dis- 
play, shows how Valen- 
tine gifts may be sim- 
ply but attractively 
featured 





The Display’s The Thing 


By A. E. E. 


HERE is no phase of the jeweler’s publicity more 

important than his window displays. Through 

them he attracts attention to his store. By them 
he indicates the class of merchandise he se:ls. The mer- 
chandise shown speaks for itself, and clamors for a pur- 
chaser. 

The primary purpose of a window display is stated by 
experts to be the sale of merchandise. In a general way 
this is true, for all advertising efforts of an establish- 
ment are directed toward this result. But a window dis- 
play functions in a great many ways before direct sales 
are made. In fact, if every window display was judge1 
by the direct sales made from the merchandise shown, a 
great many beautiful and successful displays would be 
declared inefficient. 

A window display functions in attracting the eye of 
the passer-by. It may be some article of merchandise 
that first strikes the eye, or it may be some part of the 
decoration, or it may be the lighting of the window, a 
window card or something else used to round out the 
display. It may be the use of a favorite color in the color 
scheme that secures the attention of individuals. In 
feature displays it may be some symbol that does the 
business. 

That which will attract the attention of one person may 





be passed over without being seen by another. This indi- 
cates the need of variety in installing displays, other than 
the mere changing of the merchandise in the display. 
If the window display functions as an eye-attention fac- 
tor it is obvious that as many individuals as_ possible 
should be reached through as many means as may possibly 
be utilized. 

A window display functions as an advertisement of the 
establishment. It tells in unmistakable terms the class of 
store behind it. 


¢ IGNITY and exclusiveness, prosperity and progress, 

aggressiveness and up-to-dateness are all indicated 
in various ways by a window display. The people on the 
sidewalks of the community are looking for these signs, 
are constantly on the alert to find them. Wise jewelers 
are awake to this phase of window display advertising, 
and are providing the signs looked for by the public in 
the displays. 

Every window display forms a complete picture to the 
eye of the onlooker. If it is lacking in any way the loss 
of interest in the picture—in the display of merchandise 
—will be regrettable. 

While the display represents a complete picture every 
unit composing it forms a subsidiary picture. Each of 
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The display shown below (Fig. 4) by E. 
& R. Lazarus Co., Columbus, Ohio, fea- 
tures costume jewelry in an attractive 
manner. The platforms and boxes were 
covered with white material, the lengths 
of which were used to form the modern 
art drapes 


these lesser pictures must be complete and satisfying to 
the people viewing it. 
The majority of jewelry store displays are of a miscel- 


laneous character. That is, there is more than one class 
of merchandise shown in the display. Sometimes the dis- 
play of this character is bewildering because of the great 
variety of articles shown. Naturally this is a fault to be 
avoided. The display of the Gustafson Jewelry Shop, 
Lawrence, Kan., Fig. 5, is a beautiful exposition of a few 
lines, watches and rings forming the chief items in the 
display. Yet, other items are successfully introduced; 
note the necklaces, beaded bags, compacts and other items 
displayed that do not detract from the main individual 
units. 

The decorative panels and display fixtures in this dis- 
play all harmonize with each other, and are of a type 
that harmonizes with the merchandise shown. The color 
scheme is attractive enough to catch the eye. The arrange- 
ment of the merchandise is skillfully executed. Rings are 
shown in units on each side, while watches form the 
principal center unit. There is no crowding so that each 
item has its chance to be seen and admired. 


HE window display in Fig. 3 is distinctive in many 
ways. It was, of course, used last St. Valentine’s 
Day, but there are so many worth-while features to the 
display that it is included in our analysis. With slight 
changes in the decorative symbols it may be modified for 
a spring display. For instance, by removing the heart 
from the poster picture in the background the rest of the 
design will represent spring. By removing the pierced 
hearts the other symbols might be used in a June Bride 
display. 
It will be noticed that the display is made on three tables 
Placed side by side in the window. This suggests the 
advisability of featuring different lines of merchandise 
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Fig. 5, above, features watches and rings 
and was made by the Gustafson Jewelry 
Shop, Lawrence, Kan. Necklaces, beaded 
bags, compacts and other items are also 
shown in the window but these do not 
detract from the main individual units 


on different tables—in different units—a proceeding that 
is meritorious and desirable at times. The center unit 
is made up exclusively of watches. The other units con- 
sist of novelty jewelry and diamonds. 

The velvet drape across the back of the window was a 
soft blue. The poster had a red background, the design 
was in blue, gold and purple outlined with black. The 
two outside tables were covered with silk and velvet of a 
bright red hue, this color being appropriate for the 
occasion. The center table was covered with a golden mat. 

The fixtures used in the display of novelty jewelry are 
of the futuristic type in a style well adapted to the dis- 
play of modern jewelry. 

Any window with a decoration similar to this cannot 
help but strike the eye of everyone within range. The 
poster in bright colors arrest the attention from a dis- 
tance, the grouping of the merchandise holds the interest 
from a nearer view. 


HE arrangement of the merchandise in this display 

is striking because it is not crowded. Each unit 
is unified by the inclusion of only related items, and each 
item has sufficient space between to permit of its being 
viewed without too much competition with other pieces. 
The fixtures permit of items being raised from the floor- 
level of the display, a desirable feature often lacking in 
many jewelry displays. 

The jeweler who doubts the advisability of spending 
considerable sums on individual window displays should 
examine the photographic reproduction of a window in- 
stalled for Saks & Co., Fifth Avenue, New York, very 
thoughtfully. This display, Fig. 8 (Page 37) is remark- 
able for its intricacy of design along moderne art lines, yet 
its simplicity is also evident. The cubes, triangles and plane 
surfaces combine to make a most striking setting. The 

(Continued on page 36) 
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Lhe Display’s The T hing 


(Continued from page 35) 


panels and cubes were finished in an imitation of natural 
woods with beautiful graining, while the tops and floor 
were covered with soft velvet. There are exactly fifty 
items of costume jewelry shown in this display occupy- 
ing a large window space. Jewelers who are prone to 
crowd their small windows with a multiplicity of items 
may take a lesson from this arrangement: of the mer- 
chandise. 


taste displayed in the furnishings of the windows plainly 
indicate to prospective customers the progressive ideas 
of the proprietors. The clock over the door, the valance 
in the windows and the iron grill below the windows are 
worthy of mention. Note also the name of the firm in 
the mosaic tiling in the entrance. These are all signs of 
progress, quality and individuality that invite custom 
from the casual stroller, as well as from the individual 


Costume jewelry should be treated as costume jewelry, 
and displayed in a manner to suggest its appearance while 


in actual use. The display forms 
used by Saks & Company for dis- 
playing necklaces bring the indi- 
viduality of each piece to the atten- 
tion of the feminine mind. This 
display plainly indicates the advis- 
ability of making a display of a 
single line of merchandise in order 
to bring it prominently to the fore- 
front, and to emphasize its import- 
ance as an item of dress. 

The Alsted-Kasten Co., Milwau- 





| 
| 
| 
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Better Displays 


HE window display is a modern 

means of advertising modern busi- 
ness. Progressive jewelers are rapidly 
following in line with progress to 
make the show window an effective 
means of attracting attention to their 
stores and of selling greater volume. 
They are, moreover, recognizing the 
advantage of timeliness and are keep- 
ing their window displays attuned to 
current events. 





intent upon buying jewelry and related lines. 
The E. & R. Lazarus Co., Columbus, Ohio., give us an- 


other attractive display of costume 
jewelry in Fig. 4. The platforms and 
boxes were covered with white ma- 
terials, lengths of which were also 
used to form the moderne art drapes 
at each side of the display. Wax 
forms are introduced, each draped 
with silver and white fabrics. 
While the arrangement of the vari- 
ous pieces of jewelry is not as indi- 
vidual as in the Saks & Co., display, 
it is equally effective in displaying 


kee, Wis., made a display of silver, 
Fig. 1, which is an excellent example of harmony of design 
between setting and merchandise. The trend of moderne 
art design in silver is strongly emphasized by the setting 
along moderne art lines. The same showing of silver 
pieces in a classical setting would not be nearly as effective. 


NY jeweler with a few minutes to spare can create 
settings along moderne art lines by the use of wall 
board panels and cubes made of boxes. The most diffi- 


cult part of the setting is in the finish. While the colors 
should contrast strongly there should be nothing garish 
about them. Rich silks and velvets may be used for cover- 
ing both the panels and cubes in order that quality may 
be evident. 

The whole exterior of the Alsted-Kasten Co., store is 
The modern store front and the 


inviting and attractive. 


Men’s watches are 

well featured here in 

Fig. 7 by True Bros., 
Springfield, Mass. 


The display presents 
a rich, dignified ap- 
pearance 


ee 











the variety and range of the line 
carried by the Lazarus Company. 

Jewelers with standardized display windows that are 
higher from the ground may easily produce a similar re- 
sult by starting their display from a platform placed on 
the floor of the window, omitting the lower part of the 
central unit. The side units may be adapted for use in 
wide windows by reducing them in height. 

The fact that jewelers are so often located in stores with 
a small frontage on the street makes it necessary that 
some means of identifying the store should be used to 
give it prominence. The electric sign does this efficiently. 


¢ ISPLAYS featuring timely topics, anniversaries and 

merchandising events of major importance to the 
store are worth more attention from the jeweler. 

Within certain limitations the small jewelry window 


This concern’s turn- 
over in watches, says 
their manager, is 3% 


The concern’s turn 
over in other lines 48 
equally high 
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The natural 
beauty of the but- 
terfly is outstand- 
mg against the 
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This display of mod- 
ern jewelry (Fig. 8) 
was shown by Saks 
& Co., New York 







The display features 

modern jewelry in a 

modernistic manner. 

Note the display 
stands 
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The cubes, triangles 
and plain surfaces 
combine to make a 
very striking setting 


Observe that there is 

no appearance of 

crowding in the win- 
dow 









may be made just as attractive as the larger ones. The 
display of watches for True Bros., Fig. 7, is artistic and 
attractive. The arrangement of the watches is most effec- 
tive. The geometrical symmetry of the setting does not 
in this display, as it so often does in jewelry displays. 
create an austereness that is far from attractive. This is 
due in a great measure to the wise spacing of the indi- 
vidual items. The introduction of the vase of flowers 
rounds out the display by raising a portion of the picture 
above the floor level. 


HE various treatments of the displays illustrated on 
these pages indicate the possible variations in dis- 
play. The individuality of the displays shows plainly that 


- 






Fig. 9 — Artistic 
accessories for 
the home made 
chiefly of tropical 
butterflies 


ark background 


Lhe Displays The Thing 













jewelers all over the country are striving for business 
along modern lines; that they are not following any set 
formula in the arrangement and presentation of their 
merchandise. This is a healthy sign of the progressive 
trend in the entire trade. 


The window display is a modern means of advertising 
a modern business. The day of the mass display of a 
heterogeneous lot of unrelated merchandise is gone and 
the day of individual units of a single type and line is 
here. Jewelers are rapidly falling in line with progress 
and making their window displays effective means of 
attracting attention to their stores—and of selling greater 
volume. 


This colorful dis- 

play was made by 

Pickett & Stuart, 
Concord, N. H. 







Included in the 
exhibit are pic- 
tures, lamps and 
butterfly jewelry 










































See eee ae 


38 THE JEWELERS’ CIRCULAR 


May 30, 1929 


March Business 30% Ahead 


4 4 4 4 4 


of Last Year 


Progressive Connecticut Firm Advertises Every Day 
By Herbert L. Levy 


MONG the jewelers of the New England terri- 
7s tory the firm of G. W. Fairchild & Sons, Inc., 

Bridgeport, Conn., figures prominently. Here is 
an establishment, existing in the same community for al- 
most 64 years, that has created for itself a reputation 
of the highest standing and has participated in the growth 
and increasing wealth of the city. 

When G. W. Fairchild came to Bridgeport from New 
York in 1865, he opened a store on Main St. that was the 
sensation of the city (consisting at that time of about 
15,000 inhabitants), on account of the large space occupied, 
the valuable stock carried and its entirely new features 
with regard to display, advertising and merchandising. 
For the first time “brilliant gaslight illumination,” as the 
local paper called it, was employed to attract the public to 
the window display, and the method of marking the mer- 
chandise in plain figures was a revolutionizing feature. 
These facts are largely responsible for the reputation 
which the Fairchild firm soon gained in Bridgeport and 
vicinity and the principle of square deal has been upheld 
by the two following generations of the founder, now ac- 
tive in the business. 


ITH the exception of 1918, when the sudden halt in 

the manufacture of ammunition caused.a_ severe 

slump, the business has steadily increased from year to 

year, and it may prove valuable to examine closely the 
firm’s merchandising methods. 

George A. and Harry L. Fairchild, sons of the founder, 





Attractive retail 
jewelry store of 
G. W. Fairchild 
& Sons, Inc., 
Bridgenort, Conn. 





The business was 
founded in 1865, 
when Bridge- 
port’s population 
was 15,000 

















are now managing the business. Meanwhile, of course, 
they have moved to larger quarters in order to keep pace 
with the development of the city which now comprises 
approximately 150,000 people and which, due to the untir- 
ing efforts of its Chamber of Commerce, has no unem- 
ployed. Favored by a favorable geographical situation the 
city has attracted big industries, like automobile acces- 
sories, sewing machines, fancy goods, etc., and, in turn, 
created extremely satisfactory business conditions. For 
the first three months of 1929, G. W. Fairchild increased 
their business over the same months of the previous year 
as follows: January, 38 per cent; February, 6 per cent; 
March, 30 per cent.; thus bringing the average increase 
for the first quarter of 1929 over the same period of 1928 
to 25 per cent. 


HESE are certainly encouraging figures and they show 

that an attentive management is behind the business. 
“If we do not get the Lusiness, we go after it,” said George 
A. Fairchild to the writer, and he showed a booklet which 
was sent out at Easter. In an attractively colored paper 
cover are found four pages. Upon opening the booklet 
one’s eyes fall on “Easter Greetings—Season of 1929” in 
large type and in smaller type one reads: 

“The giving of a well chosen remembrance gift brings 
lasting joy. Especially is this true of the Easter season— 
ranking second only to Christmastide. A few Easter gift 
suggestions are here illustrated. A visit to our store will 
reveal a wealth of appropriate articles fashionable for 


The firm has been 

a continuous 

newspaper adver- 

tiser ever since it 

started in busi- 
ness 


Both direct and 

indirect advertis- 

ing is done most 
of the year 
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ADVEDTIZING 


GRADUATION [IME is Se//ing Time 


7 


WEDDING 
STATIONERY 





There is no item on the bridal list 
which requires more careful 
thought and display of good taste 
than wedding stationery. This 
house has long been noted for the 
helpful interest shown in aiding 
this choice. Here will be found 
the newest offerings of the station- 
ers art which are deemed abso- 


lutely correct. 


Announcements, invitations, per- 
sonal cards and at home cards; 
will gladly be shown you inthe 
finest stock and types of engrav- 


ings. 


(@ MISSION 
by BELL 
; DS TIME SIGNALS 
leveRY EVENING 


RonatanySeamant(, 
IEWELERS &> STATION! 


eer 16064 
( UM GOLD and SILV ) 
#9 M3 SOUTH BROADWAY © 








Correct wedding stationery well adver- 
tised 


By Robert F. Nattan 


F you have not already done so, send 

out a letter to parents suggesting gifts 
for the graduate. Reinforce this with 
some attractive newspaper advertising 
offering appropriate suggestions — for 
suggestion plays a big part in selling, 
especially in the sale of graduation gifts. 
A study of the buying power in one’s 








Passes It Along 


I read with much interest the articles on 
merchandising and all the other good things 
that appear in the JEWELERS’ CIRCULAR every 
week. I pass the JEWELERS’ CIRCULAR around 
to all employees in the store each time after 
reading it, for I think it a very valuable 
help.—K. FALKENBERG, Walla Walla, Wash. 








community will prove helpful. In other 
words, know the most favorable price 
range at which you can sell. Rings, 
bracelets, necklaces, wrist watches, bags, 
boudoir clocks, diamonds, costume jewelry 
may all be featured for the girl. Watches, 
rings, cuff links, dress requisites, foun- 
tain pens, pencil sets and a host of use- 
ful little novelties may be suggested for 
the boy. A suggestion for a graduation 
letter is given on page 43. 


HE good old summer time is fast 

approaching. Many jewelers stop 
advertising during July and August, but 
those with creative sense and vision keep 
on, and some make it profitable. <A 
jeweler in Walla Walla, Wash., last 
year did 6 per cent of his gross busi- 
ness in each of these months. Another 
jeweler in Bridgeport did 6.3 in July 
and 6.4 in August, a jeweler in Minne- 
apolis did 6 per cent in June and 7.80 








Mrs. William H. Kingsley Jr., the former Miss Elizabeth 
Hows Montgomery, in her wedding gown of satia‘and old lacs 


One of the loveliest brides in America 


Malla H Kage fe 


chooses Gorham silver for its 






“genius of design’ 


| Cec asa hs =p beau- 
titul—a member of one of 
Philadelphia's ‘oldest families—Mrs. 
William H. Kingsley Jr., already 
assumes a leading place among 
America's younger hostesses. 

Her choice of silver for her new - 
home was one of ber most important 
decisions. : 

“I decided on this exquisite Gorham 
silver," she says, ‘‘because I loved irs 
beautiful simple form, the graceful 
sweep of its delicate lines.” 

We will be proud to show you our 
many lovely designs by Gorhamartists. 


| SomeateSeanante, Ts 
S fs STATIONERS The Liritean 
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And the brides will revel in this! 





Coming soon—an article showing the monthly distribution of sales for 1928 
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Importers and Cutters 
of 


DIAMONDS_ 


All Sizes and Qualities | 












ALBERT LORSCH & CO. 


Main Office: INCORPORATED Branch Office: 
607 Fifth Avenue Telephone Murray Hill 9114 236 Westminster Street 
NEW YORK PROVIDENCG®, R. I. 






P. O. Box 892, Grand Central Station 
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Pacific Coast Representative: FRED L. LEB & CO., 704 Market St., San Francisco, Cal 
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in August, one in Grand Rapids did 
7.50 of his gross sales in July and 6.25 
in August, showing there are possibili- 
ties with the selection of the right 
merchandise at the right price backed 
by intelligent advertising. 

Intelligent advertising means the use 
of appealing copy, copy that gets into 
the mind of the reader and moves the 
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Sparkling 
Diamond 


Diatond of 


Exceptional 
Value 








!M wierd Jewels Co. 


48 Years at 6 South Main Street 














Advertising that goes back nearly 50 
years 


will to act, which is not so easy. It 
would pay any jeweler who does not 
understand the writing of copy, which 


Choos atra had 


won Jewels 


—but not a Seigley Diamond in the 
entire collection 


Doubtless one reason Cleo wasn’t 
a customer of mine is because I 
was not selling diamonds when 
Anthony was showering her royal 
head with rare and precious gems. 
Cleopatra loved beautiful jewels — 
what women doesn’t? But Cleo- 
patra never gazed upon the bril- 
liance, the unadulterated beauty of 
fine diamonds like these I show my 
customers every day. She never ex- 
perienced the thrill of wearing a 
lovely, platinum dinner ring set with 
perfect diamonds. 

Had poor Anthony lived today he 
could have saved generously on the 
price he paid for Cleo’s gems. All 
my customers save from 25% to 


50% on every diamond they buy 
from me. 

Come in and let: me show you dia- 
monds of finest quality that I offer 
for below regular retail prices. 


Frank Seigley 


ARIZONA’S DIAMOND BROKER 
45 NORTH CENTRAL AVENUE 
The Same location For Almost 15 Years 





. 


A touch of humor here 
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is a profession in itself, to have some- 
one do the job for him. 

Beverage sets, sport jewelry, strap 
watches for outdoor sports, including 





This exquisite baguette dismond chain has an smespetted daal ase: it divides 
dustantly into a choker weeklace and two bracclets...Tweuty-proe theusand Jallars, 


Voll and Ballon 


T., NEW YORK Pouce Oreen, a8 Ree Lavaverte 


Ye AVE, AY 4750 


Impressive and outstanding 


golfing, motoring, tennis, etc., vacuum 
bottles, glassware for the home, belt 
buckles are all included in the type of 
merchandise which might well be fea- 
tured. 

The copy used should be adapted to 
the medium in which it is used. It is not 
wise to use the same copy in different 
types of advertising media. This should 








(Suggestion for letter featuring gradua- 
tion gifts) 
Dear Friends: 

A little token given to the graduate on a 
day which will always be memorable to 
him or her will be more than appreciated. 
The thoughtfulness that prompts such a gift 
will long be remembered. 

We have used painstaking care to select 
gifts that are inexpensive and which at the 
same time will be cherished throughout the 
years. A gift from your jewelers, more- 
over, will be remembered when others are 
forgotten. 

For the girl, a wrist watch, a necklace or 
a ring would be timely. For the boy, a strap 
watch, a Tuxedo “dress set” for, perhaps, 
his “first Tux” and many other useful little 
articles are here for your inspection. 

Come in at once and let us have the privi- 
lege of helping you select something which 
will make you favorably remembered and 
which will be especially pleasing to your 
boy or girl. 

Sincerely yours, 








be well understood, yet a great many run 
the same copy in diversified media. 

Get all the ideas you can from your 
newspaper advertising man and from 
your trade paper. 

Advertising methods must change with 


changing condi- 
tions and we must re- 
member that it is ideas 
and not words that sell 
things. 

The Mulford Jewel- 
ry Co., sometime ago 
used the accompanying 
announcement in a 
space of 10% in., three ° 
columns wide. The 
caption “Away Back 
in 1880” is well calcu- 
lated to arrest atten- 
tion. The map shows 
how the United States 
looked 49 years ago. 
Diamonds and _ wrist 
watches are featured 
in the announcement. 
This firm sells on the 
credit plan requiring 
as a down payment the 
unique advancement of 
48 cents cash. as 

RTHUR A. EV- 

ERTS, Dallas, 
Tex., used on the wo- 
man’s page in a local 
daily, a few weeks ago, 
a full column announce- 
ment featuring “Everts 
Gifts for Mothers.” The 
merchandise was well 
chosen, including sil- 
ver-plated Colonial salt 
and pepper shakers, 
steak sets, carved white 
gold rings, diamond 
rings, pearl necklaces, 
silver - plated water 
pitcher, china compote, 
set of crystal cocktail 
glasses and a set of 
six sterling tea spoons. 
Prices ranged from 
$4.50 upwards, bring- 
ing the merchandise 
within the range of a 
wide clientele of pur- 
chasers. The _ slogan 
used—“Everts on the 
box adds much to the 
gift but nothing to the 
cost” is excellent. 

Here is a style of ad- 
vertising offering sug- 
gestions at _ different 
prices which might ad- 
vantageously be fol- 
lowed by other jewel- 
ers. 

“Cleopatra had Won- 
derful Jewels—but not 
a Seigley Diamond in 
the entire collection” 
made an unusual cap- 
tion for the announce- 
ment of Frank Seigley, 
Phoenix, Ariz., who ad- 
vertises himself as 
“Arizona’s Diamond 
Broker, the same loca- 


tion for almost 15 
years.” There is a 
dash of wit in this 


copy that will undoubt- 
(Continued on page 98) 
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The Gary Memo- 
rial Medal award- 
ed to honor 
Elbert H. Gary, 
founder and first 
president of the 
American Iron 
and Steel Insti- 
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tute. The medal 
was awarded for 
the first time to 
James A. Farrell 
last Friday at a 
meeting of the 
Institute in New 
York 





Reports from the Kuropean Diamond Market 


Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


LONDON, May 18.—Very quiet condi- 
tions have prevailed in this market dur- 
ing the greater part of this month; the 
same being reported from the provincial 
centers. Nevertheless, there is a firm 
undertone felt by all dealers, They are 
all conscious that this quietness is only 
temporary and is caused by the uncer- 
tain feeling in the trade, usually a com- 
mon feature pending the weeks prior 
to a general election. 

Prices are very well maintained in 
this market. As has already been stated, 
jewelry stores find trade quiet. Manu- 
facturers and dealers have to pay big 
prices for their gems and it is quite ob- 
vious that negotiations often lead to a 
deadlock. 

The diamond, pearl and precious stone 
section of the London Chamber of Com- 
merce recently issued its annual report, 
which shows that the past year was a 
very active one, in connection with the 
precious stones trade, in particular with 
pearls. Nearly 50,000 pearls were tested 
under the supervision of well known 
experts. It has been learned that in 
the near future an X-ray apparatus will 
be used in the laboratory for testing un- 
drilled and half-drilled pearls. The re- 
port also states that international cor- 
respondence is constantly kept up, in 
large part with the Chambre Syndicale 
of Paris, regarding the artificial colora- 
tion of precious stones, through the 
abuse of which many victims have lost 
their money. 

* * * 

AMSTERDAM, May 18.—The holidays 
have greatly interfered with the normal 
course of business during the early part 
of this month, as most of the factories 
and offices were closed ‘and business was 
consequently suspended. The absence 
of representatives of many prominent 
American firms gives a somewhat 


gloomy aspect at the Diamond Bourse. 
A full list of well known American 
firms announced at the Bourse, when 
they are visiting our market, always 
encourages and stimulates manufac- 
turers and their respective brokers. 


Fancy cut gems such as baguettes of 
fine quality and high quality big stones 
are attracting the attention of special 
firms from America as well as from 
Europe. 

The market for rough diamonds fol- 
lows a steady course. There are regular 
importations of consignments of rough, 
which are shown periodically by the 
London Diamond Syndicate, which, as 
is now universally known, continues to 
pursue its policy of maintaining the 
firmness of the diamond market. Even 
in the inferior qualities it maintains a 
strong position. It was recently an- 
nounced that the Syndicate has ap- 
pointed a well known London firm of 
“rough” dealers to buy up all the sur- 
plus of crushing bort available in dia- 
mond markets. This has a very stimu- 
lative effect not only on that special 
article, but on the common goods in gen- 
eral in which line there is, owing to the 
diminishing output at the Lichtenburg 
district, a better prospect than has pre- 
viously existed. 

* * & 


Paris, May 19.—Reports from dif- 
ferent branches of the diamond trade in 
this market show that there is not much 
animation among dealers for the gen- 
eral classes of goods including the 
mélées or for the very small sizes. The 
latter are difficult to sell owing to the 
fact that buyers are reluctant to agree 
to the prices demanded for the high 
grade goods. There is, by the way, no 
prospect in view that these prices will 
be lower, as there has been an increase 


in wages of diamond cutters during the 
past three months which has been neces- 
sitated because of the higher standard 
of life now prevailing in France, espe- 
cially in Paris. The increase in the 
standard of the necessities of life which 
has been officially stipulated by the Min- 
istry of Labor results in — increased 
workmen’s wages. Diamond workers 
wages, according to official information 
from this market, have increased from 
10 to 12% per cent during the past five 
months. This, added to the heavy taxa- 
tion with which the public is burdened 
causes a detrimental effect on the dia- 
mond industry. 

During this month and until July an 
exhibition will be held from the Jewelry 
and Silversmithing trade under the aus- 
pices of the Chambre Syndicale of the 
Jewelry Trade. The Municipality of 
Paris has granted the use of the Muni- 
cipal Museum Galliera to the exhibition 
committee. According to the forecast 
there will be a gorgeous display of dia- 
monds, especially fancy shaped stones 
such as baguettes and marquises. 








Notes of the African Diamond 
Fields 


The report of the production of Tan- 
ganyika diamonds for April shows that 
of 13,100 loads washed yielded 2531 
carats. 

* * * 

The production of West African dia- 
monds is said to have amounted to 14,- 
300 carats as against March production 
of 13,600 carats. 

* * * 

April statistics of the production from 
the property of Crown Diamonds indi- 
cates a yield of about 14 carats per 100 
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Deltah 


Summer Fashion Necklace Assortment 


Jeweler’s Resale 
Cost Value 

$1 9.00 $2.95 
Complete Each 











Here is an assortment which gives the Jeweler a special item for Bride 
and Graduate sales. Extra values far greater than the suggested te- 
sale price of $2.95! Here is the Jeweler’s opportunity for a special 
sale item. 


The Deltah Summer Fashion Assortment consists of 


12 Deltah Fashion Necklaces 
12 Gift Boxes for These Necklaces 
and a complete Window Display including 


5 Display Cones 

2 Step Boxes | 

1 Piece Lustrous Drapery (washable) 
1 Price Card 


Write or wire your Deltah wholesaler for one or more of 
these Deltah assortments. For June selling—a very timely 
item. Better order today! 


The HELLER-DELTAH CO., Inc. 


Division of L. Heller & Son, Inc. 
8 WEST 30TH STREET, NEW YORK 
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This impressive 
ceremonial ring 
was given by the 
Corpus Christi 
Church to the Rt. 
Rev. John Francis 
O’Hern on the oc- 
casion of his ac- 
cession to the 
bishopric at Roch- 
ester, N. Y. The 
ring is massive. 
The heavy band is 
of 18 karat gold. 
On the shoulders 
of the mounting 
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is inscribed the 
coat of arms 
of Monsignor 
O’Hern. The cen- 
ter stone is an 
ovalamethyst 
three-quarters of 
an inch in length, 
and it is sur- 
rounded by 20 
diamonds. George 
€. Schaefer, of 
the jewelry firm 
of Schaefer & 
Hartel, designed 
the ring 





loads which is regarded as particularly 
satisfactory. 
* * * 

The African World calls attention to 
the ramifications of the illicit diamond 
trade which is being carried on from 
the Namaqualand diamond fields. Ac- 
cording to this journal, it has been 
stated on good authority that a number 
of clandestine discoveries have been 
made in the vicinity of these fields re- 
cently and that the diamonds were 
smuggled out of them to Angola, the 
Belgian Congo, and even French Equa- 
torial Africa. 

* * a 

A dispatch from South Africa states 
that Mr. Havenga, Union Minister of 
Finance, when presenting his budget 
mentioned that the total value of the 
diamonds recovered on State diggings in 
Alexander Bay amounted to about £6,- 
000,000. Of these, stones to the value 
of £2,450,000 had been sold. 

A report from Kimberley, South Af- 
rica, May 1, told of the discovery of a 
magnificent diamond weighing 33% 
carats which was found at Barkly 
West. According to the report, the dia- 
mond brought a price of £2,660 which is 
said to be a record price for rough of 
this size and quality. 

* * * 


Dr. Merensky on the Diamond Output 
According to a news note from Lon- 


don, Dr. Hans Merensky, who is on a 
visit to Europe from South Africa, was 
interviewed recently on the position of 
diamonds as affecting Alexander Bay, 
when he expressed himself as being in 
agreement with Solly Joel’s opinion that 
the cream of the diamonds had been ex- 
tracted therefrom. Work, he said, 
would cease on the claims held by the 
Merensky group at the end of May, and 
Government would then be on its own 
at Alexander Bay, but this did not mean 
that the diamonds there had been ex- 
hausted. He pointed out that outside 
the run diamonds were still to be dis- 
covered, but it meant the employment of 
washing machines and the handling of 
a fairly large amount of gravel. 

He explained that north of the Orange 
River, where the Consolidated Diamond 
Company had a prospecting area of 100 
square miles, rich finds were being made. 
Terraces like those found at Alexander 
Bay had been found, one of which was 
showing good values. The stones al- 
ready found were of the same beautiful 
color and the same average size as those 
found at Alexander Bay. Briefly, Dr. 
Merensky agreed that Government was 
wise in guarding against over-produc- 
tion. 








G. J. Hughes has reopened the Lewis- 
burg Jewelry Shop, Main St., Lewisburg, 
W. Va., after a shutdown necessitated 
by a recent fire. 


Largest Gold Medal Ever Struck 
Presented to James A. Farrell 


HE largest gold medal ever struck 

is the newly created Gary Memorial 
Award Medal of the American Iron and 
Steel Institute, which was awarded for 
the first time at the annual meeting of 
the institute, held at the Hotel Commo- 
dore, New York, May 24, to James A. 
Farrell, president of the United States 
Steel Corporation, “For outstanding 
achievement in the iron and steel in- 
dustry.” It is illustrated on page 45. 

The medal is established to honor El- 
bert H. Gary, founder and first presi- 
dent of the institute, and to perpetuate 
the memory of his achievements in the 
iron and steel industry. It will be 
awarded annually. A new board of 
award will be appointed each year from 
the directorate of the American Iron 
and Steel Institute. The terms of 
award are broad, providing simply for 
“outstanding instructive and patriotic 
achievement.” There is no restriction 
on account of nationality or sex. 

This medal is in many ways similar 
to the Bessemer medal annwally awarded 
by the steel industry in England. 
Charles M. Schwab was the recipient of 
the last Bessemer medal awarded. 

The medal was designed by Paul Man- 
ship, internationally known sculptor. It 
was struck in coin gold by the Medallic 
Art Co. of New York. 
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Reports of South African Diamond Companies 





Abridged Report of Directors of the Anglo-American Corporation and Report of the 
Consolidated Diamond Mines of South West Africa 


LONDON, May 11.—The abridged re- 
port of the directors of the Anglo-Amer- 
ican Corporation of South Africa 
(which corporation is interested in not 
only a large number of companies, 
among which are the Consolidated Dia- 
mond Mines of South West Africa, the 
Companhia de Diamantes de Angola and 
other concerns producing gems and pre- 


-cious metals, including the Northern 


Platinum Exploration, Ltd.) has been 
made public in this city. Though for the 
year ended Dec. 31, last, considerable 
information about diamonds and metals 
contained in it has become known to 
the investing public for the first time, it 
contains an abstract financial report of 
the Consolidated Diamond Mines of 
South West Africa and a report on the 
production of the Companhia de Dia- 
mantes de Angola, which shows that the 
production of the year 1928 of the lat- 
ter amounted@to 237,000 carats as 
against 201,000 carats in the previous 
year. 

Speaking of the diamond business 
generally, the report says that the year 
can be considered good for the diamond 
trade, as a whole, and that there was a 
considerable contraction of alluvial pro- 
duction during 1928. “The exceptionally 
rich finds in the Namaqualand,” it points 
out, “are being marketed by those in- 
terested with a due regard to the needs 
of the trade generally and therefore 
constitute no danger to the diamond 
business. The close collaboration estab- 
lished between all the important pro- 
ducers within and outside the Union has 
been maintained with markedly bene- 
ficial results to all concerned, and as 
this collaboration is based upon a com- 
munity of interest the future of the dia- 
mond trade may be regarded with confi- 
dence.” 

As to the Northern Platinum Explora- 
tion, the report shows that no further 
work has taken place on the company’s 
property. Potgietersrust Platinum, in 
which the company has a substantial 
holding, continues to operate the pilot 
plant in the Potgietersrust properties 
in the Rustenburg area, and the reduc- 
tion plant there is expected to be in op- 
eration before the end of the year. 

(Note: The full copy of the abridged 
report of the directors of the Anglo- 
American Corporation is on file in the 
offices of THE JEWELERS’ CIRCULAR.) 


Report of the Consolidated Diamond Mines 
of South West Africa 


The Consolidated Diamond Mines of 
South West Africa referred to in the 
Anglo-American directors’ report, was 
formed in February, 1920, to acquire 
the assets of the following companies: 
Pomona Diamanten-Gesellschaft; Gesell- 
schaft fiir Kolonial-Werte m.b.H.; 
Deutsche Diamanten-Gesellschaft m.b.H., 


including its interest in the Halbscheid 
Gesellschaft; Diamanten Pacht-Gesell- 
schaft; Diamanten Aktien-Gesellschaft 
(Vormals Weiss de Meillon and Co.) ; 
Neue Hansa Diamanten Gesellschaft 
m.b.H.; Vereinigte Diamant-Minen Ak- 
tien Gesellschaft; Luderitzbuchter Con- 
solidierte Diamant-Minen Gesellschaft 
m.b.H.; Grubenbahn Gesellschaft Po- 
mona m.b.H., and Gesellschaft fiir Ko- 
lonial-Werte m.b.H. 

The directors in their report state 
that the effects of the large Union al- 
luvial production in 1927 continued to 
be felt during 1928 and resulted in a 
further decrease in the value of dia- 
monds sold by the company, as compared 
with the figures for 1927 and 1926. At 
the last annual meeting the chairman 
referred to the prospecting operations 
which were being carried out on the 
company’s property to the north of the 
Orange River mouth. It is pleasing, 
continues the report, that the results 
since obtained have been most encour- 
aging, and there is little doubt that the 
discoveries in this area constitute a very 
valuable addition to the already-known 
deposits of the company. 

The working profit during the year 
was augmented by the amount of £255,- 
098 derived from dividends on invest- 
ments, interest, etc. The balance-sheet 
at Dec. 31, 1928, showed a surplus of 
available assets over current liabilities 
of £1,290,421, including investments val- 
ued at £979,496. The debentures out- 
standing consist of £5,300 8 per cent 
(which will be redeemed at the end of 
1929 unless meanwhile converted into 
shares), and £1,223,200 6% per cent, 
after allowance has been made for the 
£84,000 redeemed during the year. The 
financial results for the last few years 
have been as follows: 


Value Divi- 
Year Carats per Net dend, 
Sold Realized Carat Profit Per Cent 
1925 601,874 £1,755,249 58/4 £502,234 12% 
1926 627,049 1,816,079 57/11 528,811 12% 
1927 496,019 1,434,498 57/10 563,155 10 
i ra rr pa a): eee 457,619 10 








Survey by Edward V. Saunders Indi- 
cates Business Prospects in the 
Pacific Coast Region Are 
Promising 


SAN FRANCISCO, CAL., May 23.—When 
Edward V. Saunders takes a long trip 
to study business conditions for the 
International Silver Co., for which he is 
Coast manager, the results of his ob- 
servations are always eagerly sought by 
banks and chambers of commerce. Mr. 
Saunders has just returned from a trip 
which included Portland, Seattle, Spo- 
kane, Boise, Salt Lake City, Denver, El 
Paso, Phoenix, San Diego and Los An- 
geles. 

Talking to THE JEWELERS’ CIRCULAR, 
Mr. Saunders stated that generally 


speaking he obtained a very definite 
conviction that prospects for business 
during the remainder of 1929 are 
promising. In certain localities, local 
conditions had retarded business to some 
extent. For instance, in the North a 
late, rainy season had kept people from 
visiting the cities, and even in the cities 
people are going out less to shop than 
usual in the spring. In other parts of 
the Northwest, snow and water had 
prevented farmers from preparing the 
land for seeding at the usual time and 
had held up jewelry travelers, making 
business trips by auto. This late season 
had retarded the business of retail jewel- 
ers. 

From Denver south, however, Mr. 
Saunders remarked that conditions in- 
dicate a larger yield of all crops than 
in 1928. Mr. Saunders also stated that 
the business of the International concern 
reflects, to very strong degree, the opin- 
ions he formed of conditions during his 
long trip. 








F. M. French, Albany, Ore., Jeweler, 
Celebrates Fiftieth Year in 
Business 


PORTLAND, ORE., May 24.—F. M. 
French, veteran jeweler of Albany, re- 
cently celebrated the 50th anniversary 
of his business. But one other store in 
the town eclipses his record, and that 
by only six months. 

Mr. French is 77 years old, but still 
attends every meeting of the Oregon 
Retail Jewelers’ Association, of which 
he was secretary for many years. He 
also likes to travel, and attended a con- 
vention of watch inspectors from seven 
western States held in March at San 
Francisco. At that time a picture of 
Mr. French appeared in the San Fran- 
cisco Chronicle, with a sketch of his 
career. 

For 37 years Mr. French has been the 
official watch inspector for the Southern 
Pacific road in his section. He has also 
been local weather observer for 38 years. 
At the time of the celebration an effort 
was made to have all the oldest patrons 
of the store call, and flowers were given 
to the ladies. 








Fred McAtee, retail jeweler, at Peters- 
burg, Ind., has practically sold all his 
stock of jewelry, watches, clocks, gift- 
ware, etc., at auction and in a short 
time his store will be closed. Mr. McAtee 
located in Petersburg about three years 
ago and bought the jewelry store, which 
for a number of years was owned and 
operated by the late Hovey H. Tislow. 
Mr. McAtee says he will locate in the 
State of Colorado for the benefit of his 
wife’s health and that he probably will 
open a jewelry store some place in that 
State. 
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Interesting Addresses and Reports Features of Sixteenth Annual Gathering at New Britain, 
May 22—Resolutions Adopted and New Officers Elected 


New BRITAIN, CONN., May 23.—The 
one-day conventions held annually by 
the Connecticut Retail Jewelers’ Asso- 
ciation are always interesting, inspiring 
and enjoyable affairs and the one yes- 
terday proved no exception. The beau- 
tiful Shuttle Meadow Clubhouse on the 
outskirts of this city was again the 
gathering place of State jewelers, as it 
has been for the past three years. The 
day was devoted to listening to reports, 
addresses, taking part in a brief dis- 
cussion and the election of officers. The 
only break in the day’s deliberations 
was the luncheon served shortly after 
noon in the dining room of the club- 
house. This was the 16th annual 
gathering. 

Morning Session : 

The convention was formally opened 
shortly after 11 o’clock, when President 
George H. Dyson welcomed the jewelers. 
Pardon C. Rickey, president of the New 
Britain Chamber of Commerce, was 
then introduced and greeted the visit- 
ing jewelers. 

This was followed by an interesting 
report by President Dyson, in which he 
touched on many topics of particular 
interest to the State jewelers. 


REPORT OF PRESIDENT DYSON 


In submitting his third report as 
president of the association, Mr. Dyson 
called attention to the fact that from all 
indications the organization is doing 
effective work and is receiving not only 
the support of the members but the co- 
operation of jewelers who are not mem- 
bers in correcting trade abuses. The 
president pointed out that while auctions 
are being conducted in the state in ac- 
cordance with the law he reiterated his 
past observation that Connecticut needs 
more drastic auction legislation. He 
also urged that another law be enacted 
regulating the itinerant vender. 

Mr. Dyson informed the jewelers that 
the association had been invited to send 
a representative to the conference of the 
Federal Trade Commission to be held 
in Chicago on June 5. He mentioned 
that many subjects of great importance 
are to be considered at this meeting. 

Continuing, President Dyson ex- 
pressed the opinion that several of the 
jewelers’ associations in New England 
should work in closer cooperation and 
urged that trade associations in this 
district hold a joint meeting each year 
at some central locality. At this point 
Mr. Dyson paid a glowing tribute to the 
trade papers and advised every jeweler 
to read and cooperate with these publi- 
cations. He thanked the trade journals 
for the support given to the state 
association. 


The “bootlegging” and _ his 


jobber 


methods of doing business were severely 
criticized by Mr. Dyson. 

At the close of his third term, Presi- 
dent Dyson took occasion to express his 
appreciation to the officers, executive 
committee and members for their sup- 
port of his administration, to Bartley 
J. Doyle of Philadelphia and to Charles 





GEORGE DYSON, RETIRING PRESIDENT 


T. Evans, secretary of the A. N. R. J. A. 
In conclusion, he urged all members who 
visit New York city to call at the office 
of the National Association, 22 W. 
48th St. 

Secretary-Treasurer Sturman F. Dy- 
son informed the convention that dur- 
ing the past year members had shown 
an increased interest in the activities 
of the association. He reported that 
one new member had been received since 
the last convention (before this meet- 
ing adjourned another new member was 
enrolled). His financial report showed 
a surplus on hand. 


Just what the A. N. R. J. A. has done - 


and what it contemplates was next out- 
lined by Charles T. Evans, secretary of 
the association. In enumerating some 
of the association’s accomplishments 
Mr. Evans called attention to the work 
of the Harvard Research Bureau, the 
Publicity Association, the elimination 
of the war tax and other matters. 
Edwin F. Lilley, regional vice-presi- 
dent of the National Association, called 


attention to the importance of the 
Capper-Kelly Bill and urged every 
jeweler to get behind this proposed 


legislation by writing to their Congress- 
man and asking him to vote favorably 
on this measure. He also advised the 
jewelers to obtain insurance from their 


own insurance organization. Mr. Lilley 
also stressed the great value to the 
trade of the Horological Institute of 
America and the importance of having 
watchmakers certified. 

A telegram of greeting from William 
G. Frasier, president of the A. N. R. J. 
A., was read, after which Louis Smith, 
secretary of the Massachusetts Retail 
Jewelers’ Association, an invited guest 
at the convention, told the Connecticut 
jewelers of some of the experiences 
Massachusetts jewelers have had in en- 
forcing their State auction law. 

This short talk ended the morning 
session and the jewelers went to the 
dining room, where luncheon was 
served. Out of respect for departed 
members the jewelers stood in silence 
while President Dyson read a list of the 
names. 

After the last course was served Rev. 
S8muel Fiske, of Berlin, Conn., was 
presented and for 30 minutes held the 
interest of his audience with an inspir- 
ing talk. In appreciation for his splen- 
did address, Rev. Fiske received a beau- 
tiful wrist watch from the Connecticut 
jewelers. The presentation speech was 
made by Bartley J. Doyle of Philadel- 
phia. 

Afternon Session 


The closing session convened immedi- 
ately after the jewelers left the dining 
room. When President Dyson rapped 
for order every chair in the meeting 
room was occupied, more than 50 mem- 
bers and guests having arrived during 
the morning. 

The opening feature on this program 
was a report on trade conditions by 
C. C. Costello, New London. He dwelt 
on local conditions, citing some situa- 
tions which he and other jewelers in 
his city are facing. Stores in other 
lines of business handling competing 
lines came in for some censure by the 
speaker, who stated that at a recent 
Rotary Club meeting he called this mat- 
ter to the attention of other merchants 
in his city. As a result, Mr. Costello 
said, many of these merchants realized 
that they were competing with local 
jewelry stores and ceased handling 
merchandise ordinarily sold by jewelers. 
The speaker also touched on the auction 
situation in the State and urged jewelers 
to gather any evidence of law violations 
and present it to the authorities. 

Bartley J. Doyle, sponsor of the 
Jewelry Trade Association, was _ the 
next speaker presented to the conven- 
tion. He explained the details of his 
plan and called attention to many evils 
in the trade. Mr. Doyle held the close 
attention of his audience and received 
the hearty thanks of President Dyson. 

After a brief discussion of Mr. 
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Doyle’s remarks, President Dyson called 
for the report of the nominating com- 
mittee which was submitted by George 
Lux. He presented the following slate, 
which was unanimously approved: 
President, Samuel Kirby, New Haven; 
vice-president, R. J. Atwell, Middle- 
town, and secretary-treasurer, Sturman 








- 


STURMAN F. DYSON, REELECTED 
SECRETARY-TREASURER 


F. Dyson (reelected). The nominating 
committee chosen includes the officers 
and F. G. Crabb, George True, Louis 
Gregory, C. C. Costello, George Spaar, 
M. W. Bassett, Fred Weber, Anthony 
Hull, Oliver Markham and_ Frank 
Todd. 

R. J. Atwell made a report for the 
auditing committee, merely stating that 
the treasurer’s books had been examined 
and found correct. At this point in the 
meeting newly-elected President Kirby 
took office. 

Mr. Kirby’s first official act was to 
ask for the report of the resolutions 
committee. It was offered by L. L. 
Gregory and adopted. The resolutions 
afirm the Connecticut association’s sup- 
port of the work of the National Jewel- 
ets Publicity Association, reaffirm its 
belief in the aims, principles and policies 
of the American National Retail Jewel- 
ers Association, express interest and 
pride in the Horological Institute of 
America, recommend the advisability of 
looking into the possibilities of finding 
anew slogan for the jewelry trade, 
reommend the enactment in Connecti- 
tut of an auction law that will give 
more protection for the jewelers and 
ask that the National Association in- 
vestigate the possibilities of changing 
the anniversary lists so that the jewelry 
trade may receive some benefits before 
the 25th year. 

After a brief informal discussion on 
subjects of interest only to the associa- 
tion members, a vote of thanks was 
Siven to the retiring president, George 

- Dyson, and the convention came to 
a close, 
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Jewelry Crafts Luncheon 





Members at Monthly Noon-Day Gathering 
in New York, Ask President McTeigue 
to Appoint Committee to Investi- 
gate Trade Abuses 


The second of a series of monthly 
noon-day luncheon meetings inaugurated 
in April by the Jewelry Crafts Associa- 
tion was held last Thursday at the 
Blue Ribbon Restaurant, 144 W. 45th 
St., New York. In the absence of Presi- 
dent Walter P. McTeigue, Secretary 
Arthur Essing presided. 

After the luncheon had been served 
Secretary Essing informed the members 





HENRY AGATE, VICE-PRESIDENT 


that T. Edgar Willson, editor of THE 
JEWELERS’ CIRCULAR, would represent 
the association at the approaching con: 
ference of the Federal Trade Commis- 
sion in Chicago. In view of this fact 
it was voted to hold a luncheon meeting 
next month for the purpose of hearing 
Mr. Willson’s report on the conference. 
The June luncheon will probably be the 
last until next September. 

The principal speaker on Thursday 
was Henry Agate, vice-president of the 
association, who took as his _ subject 
“The Day of Reckoning.” He spoke in 
part as follows: 


ADDRESS BY HENRY AGATE 


“We have a few men in our business 
who are making some money. Again 
there are a number of us who are still 
bragging, but the majority of the manu- 
facturers are complaining. What is it 
all about? 

“Let us try to find the cause as I see 
it. To begin with, we manufacturers 
have raised our own enemies in our 
family distributors. We have been too 
indulgent, too generous, and by being so, 
have created many hardships to our 
customers as well as to ourselves. We 
meant well and so did they, but we 
have spoiled our jobbers and retailers 
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to such an extent that they in turn 
have spoiled our business. 


“The main reason for having brought 
upon us the present condition is that 
after the few years of prosperity we 
enjoyed, we became greedy, wanting to 
do more business and still more busi- 
ness. Through high powered salesman- 
ship we forced business on our cus- 
tomers and by using such methods, we 
allowed germs to creep in which have 
commenced to eat the heart of our busi- 


ness. Now let us name the different 
germs. They are numerous, I can as- 
sure you. 


“Mainly, long terms—so long, that it 
is unheard of in any other line of busi- 
ness; consignment memorandas; mer- 
chandise exchanged; accepting goods 
for credit; contributing money towards 
distributors, advertising and paying for 
their catalogs; and making promises to 
renew their notes in such a way that 
all they have to do is to pass on one 
note for another. * * * We might as 
well change the form of our notes and 
where it says, “Payable after date” 
make it read “Payable after death.” 

“Some of us do not know how to 
figure. This applies to the buyers as 
well as to the sellers. Time costs 
money. Someone must pay for it. No 
business deal is any good unless buyers 
and sellers naturally benefit by it; 
otherwise both lose. 

“Friends, there is a day of reeckon- 
ing. We cannot permit this to go on 
much further. What are we to do? To 
my way of thinking, the only remedy 
is an educational campaign to convince 
our customers that the manner which 
we pursued in trying to do business has 
proven the downfall of our trade, for 
everyone concerned; retailer, jobber and 
manufacturer. 

“I therefore wish to propose that you! 
gentlemen should appoint or elect 12 of 
our manufacturers, men with experi- 
ence, who shall act as an advisory 
board and meet once or twice a month 
to work out plans for the good of the 
trade and send in their recommenda- 
tions once a month through the Jewelry 
Crafts Association. This committee is 
to discuss the problems of our business, 
and use our trade journals for such 
publicity, even if we have to raise a 
special fund for that purpose. Also 
that this committee inform the trade 
throughout the United States through 
the medium of the trade journals that 
if they know of any unfair practices in 
the jewelry trade that they inform the 
committee which will determine whether 
such methods of doing business can be 
corrected.” 

Following Mr. Agate’s suggestion to 
select a committee, it was voted that 
President McTeigue be empowered to 
name such a committee. 

Bartley J. Doyle, of Philadelphia, was 
the only other speaker at the meeting. 
He made a short address in which he 
called attention to present day conditions 
in the jewelry trade and spoke of the 
proposed Jewelry Trade Association of 
which he is the sponsor. 
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Closing Sessions of Wisconsin Convention 





Interesting Addresses Delivered, Old Officers Re-elected and Resolutions Adopted on W ednesday 


OsHKOSH, WIs., May 23.—With the 

reelection of all executive officers and 
the selection of a supporting board of 
directors the formal business sessions of 
the 24th annual convention of the Wis- 
consin Jewelers Association came to a 
close here at five o’clock yesterday after- 
noon. In the evening a banquet and 
dance was given in the ballroom of Hotel 
Raulf where the two days’ convention 
was held. 
’ The very high regard of the members 
for President A. C. Hentschel, of Mil- 
waukee, was expressed in the selection 
of Mr. Hentschel for the third time to 
guide the destinies of this active organ- 
ization. T. J. Dale, Kenosha, was 
elected vice-president and confidence was 
again expressed in Secretary A. W. An- 
derson, Neenah, and Treasurer, H. F. 
Stecher, Milwaukee, who have served 
in their respective capacities since the 
early years of the organization. Sup- 
porting these officers are the following 
directors: L. M. Nelson, Madison; W. 
H. Upmeyer, Milwaukee; Oran Lilje- 
quist, Wausau; John Kourad, Oshkosh; 
J. R. Chapman, Oshkosh. 

Delegates to the annual convention of 
the American National Retail Jewelers 
Association at Cleveland in September 
are Henry F. Stecher, T. J. Dale and 
Len M. Nelson. Alternates are Sam 
Dalin, West Allis; Erwin Fuchs, Mil- 
waukee, and J. F. Krumrich, Oshkosh. 

The 1930 convention will be held in 
Wausau and the dates will be announced 
later. 

The reputation of the Wisconsin Re- 
tail Jewelers Association for holding 
successful conventions was maintained 
at this one. More than half the mem- 
bers of the State were present, 118 to 
be exact. Visitors and ladies attending 
brought the registration to 215 and at 
every session the convention room was 
filled. 

The program was well balanced and 
some very instructive and helpful ad- 
dresses were made. One of the most 
interesting sessions was that of Tuesday 
evening when Oran Liljequist presided 
at the question box conference. The 
entertainment was of the very best. 
Oshkosh jewelers were on hand 100 per 
tent and well earned the commendation 
given by President Hentschel and also 
expressed in the resolutions adopted. 

The sessions of Tuesday were re- 
Ported in last week’s issue of THE 
JEWELERS’ CrrcuLAR. About 11 o’clock, 
and just before President Hentschel de- 
livered his annual address a large, beau- 
tiful basket of flowers was _ placed 
on the table, compliments of the Mil- 
Waukee Wholesale Jewelers. The pres- 
ident expressed the appreciation of the 
Members for the tribute. 


—Banquet a Big Success 


Wednesday 

The entire session of Wednesday 
morning was devoted to the addresses 
of Dean W. Greer, an advertising special- 
ist, and Robert F. Branch, of the Elgin 
National Watch Co. 

Mr. Greer took up advertising briefly 
from many angles and brought out many 
points which were discussed by members 
following the address. 

Mr. Branch described in detail the 
policy of distribution recently adopted 








A. C. HENTSCHEL, PRESIDENT 


by the Elgin National Watch Co. and 

indicated the benefits they hope to bring 

to the retail jeweler through this policy. 
WEDNESDAY AFTERNOON 

At 2 o’clock President Hentschel in- 


troduced Prof. D. R. Fellows, of the . 


School of Business Administration, Uni- 
versity of Wisconsin. Prof. Fellows 
devoted most of his time to a discussion 
of the chain store business. He first 
discussed the history of the chain store 
and the economic background. He then 
pointed out the advantages and dis- 
advantages of this system compared 
with those of the independent merchant. 
In this manner he seemed to make it 
very evident that the efficient indepen- 
dent merchant has little to fear from 
chain store competition and only the in- 
efficient would suffer. He gave as the 
greatest advantage the independent mer- 
chant enjoys is service, and offered some 
very good suggestions for jewelers in 
the way of improving their business. 

This talk was followed by reports 
from the various district clubs in the 
State and in these reports was reflected 
the reasons why Wisconsin has such a 
strong successful organization. 


Upon motion Secretary Anderson and 
Treasurer Stecher were appointed de- 
legates to represent Wisconsin jewelers 
at the Federal Trade Commission meet- 
ing to be held at the time of the National 
Wholesale Jewelers Convention at the 
Drake Hotel in Chicago, June 5 and 6. 

The report of the resolutions commit- 
tee was presented by Chairman Otto H. 
Fischer, and was adopted as read. 

The resolutions urged an intensive 
campaign for new members in which 
wholesalers and commercial travelers 
were invited to cooperate; recommended 
formation and strengthening of district 
clubs; that State officers be authorized 
to arrange with the School of Commerce 
for a survey of the jewelry business of 
Wisconsin; indorsed the Capper-Kelly 
Bill and also the National Jewelers Mu- 
tual Fire Insurance Co., the Jewelers 
Security Alliance, the American Fair 
Trade League, Horological Institute of 
America and the National Jewelers Pub- 
licity Association; noted with satisfac- 
tion the policy of the Elgin National 
Watch Co. in reference to its advertising 
and distribution methods; approved the 
efforts of the A. N. R. J. A., and the 
Jewelers’ Trade Association in bringing 
into closer and more effective coopera- 
tion the various branches of the jewelry 
industry; thanked the trade press, 
officers of the A. N. R. J. A., the State 
officers, the ladies attending the conven- 
tion and the various speakers who ad- 
dressed the convention as well as the 
exhibitors, hotel management and the 
local newspapers. 

After the election of officers and se- 
lection of city for the 1930 convention 
the convention adjourned until 6.30 
for the banquet and dance. A very 
enjoyable evening was passed by the 
more than 200 present. Following the 
menu President Hentschel introduced 
Prof. W. C. Hewitt, State Teachers Col- 
lege, Oshkosh, whose talk was a good 
illustration of his subject “Wit and 
Humor.” 

Then followed dancing which con- 
tinued until midnight. 








Officers Elected by Milwaukee Dis- 
trict Jewelers’ Club 


MILWAUKEE, WIs., May 24.—Arthur 
Bachman was eleced president of the 
Milwaukee District Jewelers’ Club at 
the regular monthly meeting of the or- 
ganization held during the past week at 
the Elks’ Club. Other officers include 
vice-president, Henry Jung; secretary, 
Sam Dalin, and treasurer, Ervin Metzke. 

This is the third consecutive year that 
Mr. Dalin has served as secretary of 
the local organization. 
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Fire Insurance Report 





Secretary Anderson Submits Figures on 
Growth of National Jewelers’ Mutual 


MILWAUKEE, WIs., May 23.—The an- 
nual meeting of the policyholders of the 
National Jewelers’ Mutual Fire Insur- 
ance Co., which was held Tuesday morn- 
ing, was attended by all jewelers present 
and proved very interesting, especially 
the reports of the secretary and treas- 





A. W. ANDERSON, SECRETARY 


urer which revealed the growing healthy 
condition of this institution. 

As one member stated, the dividends 
returned to policyholders, their savings 
on insurance in the amount of $307,574 
since organization, would pay a lot of 
dues in the State and national organ- 
izations. The annual refunds are now 
close to $50,000. 

Secretary Anderson reported that on 
June 1 next the company will have been 
actively in the fire insurance business 
for a space of 15 years. The amount of 
insurance in force at this time is very 
little short of $15,000,000. The amount 
in force when the organization started 
was $138,500. Nearly 3500 policies, 
covering against fire and tornadoes are 
held by jewelers in 45 States and the 
territory of Alaska and District of 
Columbia. 

This is an increase in the number of 
policyholders over one year ago, and the 
amount of insurance carried is approxi- 
mately $1,400,000 more than reported 
at the last policyholders’ meeting. 

7 his report Secretary Anderson 
said: 

“By cancellations and the termination 
of such business as was not renewed we 
lost the very large amount of $1,427,450 
of business, almost 10 per cent of our 
total insurance in force. This is nothing 
Unusual in the experience of insurance 
companies, but it serves to illustrate the 
point that it is necessary for us to keep 
selling insurance all the time. We can- 
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not depend entirely upon keeping the 
business once we get it. On an aver- 
age of 10 per cent per year loss in old 
business it is not hard to estimate how 
long it would take for us to fade out 
of the picture unless we were busy sell- 
ing more and more insurance all the 
time. 

“In the past year, to offset the amount 
of business we lost for various reasons, 
we sold additional or old policyholders’ 
new coverage to the amount of approxi- 
mately $2,800,000. 

“One hundred million of dollars of 
insurance in force 15 years from now, 
on the day the company will be_30 years 
old, is the aim of your officers. That 
means $30,000,000 five years from June 
1, $60,000,000 ten years from June 1 
and $100,000,000 on June 1, 1944. I 
hope that all here may live to see that 
mark reached. 

“Our income from premiums this year 
will be close to $160,000. Dividends to 
policyholders will be over $50,000. Over 
$315,000 in dividends have been returned 
to policyholders since we began business 
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and losses paid run close to $240,- 
000. 








Carl B. Karlen Elected President of 
the Westchester County Retail 
Jewelers’ Association 


Carl B. Karlen, White Plains, N. Y., 
was elected president of the West- 
chester County Retail Jewelers’ Asso- 
ciation at the pre-convention rally held 
on Wednesday evening, May 22, at the 
White Swan Inn, White Plains. Mr. 
Karlen was vice-president of the asso- 
ciation. 

The jewelers spent most of the eve- 
ning in informal discussion of trade, 
problems and in planning to attend the 
State convention. Charles T. Evans, sec- 
retary of the A. N. R. J. A., was the 
only speaker, his talk covering trade 
practices and urging support for the 
Capper-Kelly Bill. The Westchester 
jewelers voted to hold regular meetings, 
probably four a year. The next one 
will be at Mt. Vernon in September. 





Watchmakers Certified by 
Horological Institute of America 


T a meeting of the examining board of the Horological Institute of America, held 
in Washington, D. C., on May 7, 1929, the following were granted watchmakers’ 
certificates: 


CERTIFIED WATCHMAKERS 


Name Employed by Address 
Paul G; Calames..c cick. cscs Ac As Bevetts Cos. .is iiiecess Dallas, Texas 
Merton R. Conant.......... AAs Revers Coke. coi cccsc Dallas, Texas 
Edward Grumschlis......... A, As vette COL... .cic ciccss Dallas, Texas 
Irving Hiram Newell........ Kelvin & White Co......... Waltham, Mass. 
Cornelius Field Nilson...... EMME OMCs raids sis cows wie cincns Dallas, Texas 
Erich 9:. NGSGK.........0+. A. A. Beverts Cos... 2.5 6cceses Dallas, Texas 
James: We. PaPES:......05:.. 0062 Be As vette Cel... 6.<écccxews Dallas, Texas 
CGR CARS (ae oe eS sie es an ease ba ois wes Washington, D. C. 
Be We PU bs br ecvewecscs Pe es er Dallas, Texas 
Edward P. Robert........... eS Le err errr Dallas, Texas 
Dy Te WO a vac ccnesasns thas sedvuiawsneeeees Monroe, Wash. 

JUNIOR WATCHMAKERS 

Name Employed by Address 
Orian Archambault.......... Bradley Institute............ Peoria, Ill. 
Ernest C. J. Bremer........ H: Me Goldstem:. ......6.66% Peoria, Ill. 
Frank D. Conant........ ‘noc II OB 6 vc cicccscase Roanoke, Va. 
Charles: C. Caweéll.........6.6. (Not given) Belle Plaine, Kans. 
ee Serer ee ree Elgin, Ill. 
LOG TINGE 6 6:5 0 ois oes eceies Bernard Bartikowsky....... Wilkes-Barre, Pa. 
Charles Duniap............. BN MOUs aw nec neccaecc Elgin, Ill. 
REGS GIGWACED 6 65 505s ccs ce cic Harrison F. Babcock........ Cleveland, Ohio 
eee Ns ees ccsancceees Elgin, Ill. 
Heary T. Hawgam.......... Pree Terre Elgin, Ill. 
Albert A. Haussener........ Hugh Connelly & Son...... Detroit, Mich. 
CE ING sv vncscescrcece Se IES 5 onc osncesccens Elgin, Ill. 
BE GPO sh dscciwcacacca Bradley Institute............ Peoria, Ill. 
George G. Grabow.......... errr Detroit Lakes, Minn. 
Jesse J. Kennedy........... MPR vi aincavcticncccac Elgin, Ill. 
Joseph T. King............. PIES coc eccecccconss Elgin, Ill. 
Walter O. Kullberg......... err Elgin, Ill. 
Fred N. Ludwig............ I sc cbaieses chan’ Watertown, S. Dak. 
eres SN IR a n.v<accdscccess Elgin, Ill. 
W. W. Nehrmeyer.......... A, Aes Fivette Cos... ccc cccess Dallas, Texas 
CharOb PF .. POIs esi ices veces errr eee ree Elgin, Ill. 
Wayne A. Sykes............ eo re Elgin, Ill. 
Venous V. View... .......500 Bradley Institute............ Manatee, Florida 
Howard Frederick Wantz....Bowman School ............ York, Pa. 
John E. Watters............ Hig SCHOOL. oocic ccc cseecies Elgin, Ill. 
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Tennessee Jewelers Meet at Knoxville 





Members of State Association Enthusiastic Over Progress Made by Association—Continued 
Support Pledged to A. N. R. J. A— Officers Elected and Banquet Enjoyed 


KNOXVILLE, TENN., May 24.—“‘One of 
the most fruitful meetings in the his- 
tory of our State organization,” was the 
informal vote of satisfaction with which 
the Tennessee Retail Jewelers’ Associa- 
tion this afternoon stamped their 15th 
annual convention as they embarked on 
the wind-up event of the two-day’s ses- 
sions here—a motor trip through the 
Great Smoky Mountains National Park 


area. 





GEORGE H. 


SMITH, RETIRING 
PRESIDENT 


Tennessee jewelers can reasonably as- 
sure themselves of a 50 per cent in- 
crease in their membership within the 
coming year, Secretary-Treasurer D. M. 
Meeks told the convention today. The 
waxing interest and activity of members 
over the past 12 months warrant the 
prediction, he averred. 

A resolution pledging continued sup- 
port to the A. N. R. J. A. was unani- 
mously voted. 

Ira Templeton of Templeton, Inc., 
Chattanooga, is the new president of the 
Tennessee association, succeeding 
George H. Smith of Hope Bros. here. 
J. W. Gates of Graves-Dix Co., Mem- 
phis, was elected vice-president at the 
business meeting at noon today, and D. 
M. Meeks of Dyersburg, succeeds him- 
self as secretary-treasurer. Chatta- 
nhooga was selected as the 1930 conven- 
tion city. 

_The jewelers have set a 1929 conven- 
tion record in this National Park en- 
trance city by their 100 per cent at- 
tendance of officers and at least a 95 
per cent attendance of members. 

The conventioneers had gathered in 
virtually full force from over the State 





for the opening session Thursday morn- 
ing at 9 o’clock at the Whittles Springs 


Hotel. 
— Thursday 


Mayor James A. Fowler’s welcome to 
the visitors was characteristic, cordiality 
tinged with humor. He congratulated 
the jewelers upon their part in culti- 
vating romance and sentiment through 
the ages “with the result that the young 
man now rushes to make his selection 
from your wares almost before She has 
said the word.” Pointing out that an- 
cient tombs have disclosed certain per- 
fection of jewelry designing thousands 
of years B. C., he commended the 
jeweler of today whose genius has kept 
that art from becoming lost. J. T. Orr, 
of the George T. Broadnax, Inc., Mem- 
phis, made the response to the mayor’s 
welcome. 

As he took the chair for the opening 
session, President George H. Smith ex- 
plained that the membership had kept so 
well in touch with association activities 
that no president’s report was necessary. 

Committees appointed by President 
Smith were as follows: 

Nominating committee: T. H. Mc- 
Clure, Chattanooga; J. W. Gates, Mem- 
phis; C. C. Breese, Franklin. 

Resolutions: J. T. Orr, Memphis; A. 
H. Ruth, Shelbyville; O. Z. Silver, John- 
son City. 

Legislation: J. A. Cayce, chairman. 

Auditing committee: C. E. Maskall, 
R. A. Pinkston and Max Friedman, all 
of Knoxville. 

The feature address of the morning 
program was a discourse by James D. 
Hope of Hope Bros., on “The Gift De- 
partment” and its place of increasing 
prominence in the modern jewelry store. 
He warned that the jeweler is inclined 
to minimize the character of his gift 
department merchandise. “A piece from 
this department—an exotic vase, say— 
can charm its way into milady’s imagi- 
nation and win her approval of the es- 
tablishment, as readily as a piece from 
another department,” said the speaker. 

There was further reunion among 
members at the get-together luncheon in 
Whittles’ sunlit diningroom at noon, and 
then the afternoon session. H. G. Mat- 
thew of Asheville, N. C., regional vice- 
president of the American National Re- 
tail Jewelers’ Association, arose first 
with his “Message to the Tennessee 
Jewelers from the A. N. R. J. A.” 

Mr. Matthew reviewed the service 
which the National association has se- 
cured for the retail jeweler through the 
Harvard Bureau of Business Research, 
notably the removal of the war tax and 
the obtaining of an increased mark-up 
on silver. He explained how the retail 
jeweler is enabled to save approximately 
40 per cent of his insurance premiums 


through the National Jewelers’ Mutual 
Fire Insurance Co.; and how the Horo- 
logical Institute is helping to elevate the 
standards of watchmaking for the 
jeweler. 

The general discussion hour which fol- 
lowed proved particularly successful by 
virtue of the use of the “questionbox” 
system. During the day a huge “ques- 
tion box” in the Whittles lobby had re- 
ceived the delegates’ written questions. 





H. G. MATTHEW, REGIONAL VICE-PRES- 
IDENT OF THE A. N. R. J. A. 


Hence, President Smith ascertained in 
advance the number of discussion topics 
and could make sure of a time period for 
the discussion of each. This exchanging 
of ideas was carried through with par- 
ticular relish by the convention. 

The association’s annual banquet at 
Whittles last evening climaxed the first 
day’s program and provided hours of 
sheer entertainment for the jewelers 
and the wives attending, “with shop talk 
barred.” The highlight of a special pro- 
gram accompanying the menu was an 
amazing rendition of “Sonnyboy” by 
three-year-old Miss Betty Jean Meeks, 
daughter of the _ secretary-treasurer. 
And there were selections by the Uni- 
versity of Tennessee Trio, and a humor- 
ous dissertation from Mr. Matthew of 
the National Association. 


Friday 


But every member was up, bright and 
early, for the morning session at 9.30 
today. T. H. McClure, of W. F. Fischer 
& Bros. Co., Chattanooga, opened the 
morning session with his paper on “The 
Jewelry Business in the ’90’s and To- 





(Continued on page 61) 
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Business Men Hold Banquet 





Members of Sansom Street Association Enjoy Annual Gathering 
at Philadelphia Hotel 


PHILADELPHIA, May 29.—More than 
200 members and guests of the Sansom 
St. Business Men’s Association enjoyed 
the annual banquet of the organization, 
held in the crystal ballroom of the Ben- 
jamin Franklin Hotel, on Wednesday 
evening. In previous years a much 
smaller room accommodated the gather- 


J. B. BECHTEL, PRESIDENT 


ing but this year the ballroom was well 
filled by the diners. 

At the annual meeting, preceding the 
dinner, the following officers for 1929-30 
were elected: Joseph B. Bechtel, presi- 
dent; Max E. Gordon, vice-president; 
Irving L. Margolis, secretary; Harry 
Gordon, treasurer; Michael Boganoff, 
Arthur T. Hagstoz, Howard S. Pelling, 
Harry E. Davis, J. M. Costello, Julius 
Windner, Frank Himmelfarb, David At- 
las, M. Ballen, A. Reid McIntire, Isaac 
Shifren and Charles F. Diesinger, direc- 
tors. The officers reelected are Mr. Gor- 
don and Mr. Margolis. Harry Gordon 
replaces Joseph B. Bechtel as treasurer. 

Several important matters were trans- 
ferred to the board of directors for ac- 
tion and reports of officers and commit- 
tees showed the association is on its toes 
to maintain the prestige of Sansom St. 
as the city’s wholesale jewelry center. 
Charles F. Diesinger, who has moved 
from the “Street” to a Walnut St. office 
building, received an ovation when he 
told the diners his heart would always 
be on Sansom St. 

An enjoyable entertainment by vaude- 
ville talent from several theaters fol- 
lowed the dinner. M. Boganoff presided 
as toastmaster in his inimitable manner 
and introduced each speaker and act in 
a breezy manner that was a part of the 
entertainment. Guests of honor and 


speakers were State Senator Samuel W. 
Salus, David B. Solomon, president of 
the Associated Pawnbrokers of Pennsyl- 
vania and George W. Elliott, former Di- 
rector of Public Safety and now secre- 
tary of the Chamber of Commerce. 

Another pleasant, feature of the oc- 
casion was the presentation of a fine sil- 
ver gift to Charles F. Diesinger, the re- 
tiring president, and of a handsome set 
of four books to Max E. Gordon, as a 
token of gratitude of the members of 
the association for his recovery from a 
long illness. 








C. J. A. Convenes 





Date of Golf Outings and Nominees for 
Office Announced at Monthly Meeting 
Held at Palmer House 


CHICAGO, May 24.—The monthly meet- 
ing of the Chicago Jewelers’ Association 
was held Tuesday in one of the private 
dining rooms of the Palmer House. More 
than 45 members and guests were on 
hand to enjoy a delicious luncheon and 
the goodfellowship that prevailed. 

After the tables were cleared Presi- 
dent H. Paul Juergens called the meet- 
ing and asked Major J. T. Montgomery 
to submit a report on behalf of the 
Good and Welfare Committee. Major 
Montgomery dwelt briefly upon their ac- 
tivities and called attention to the fact 
that a letter would be sent out to mem- 
bers of the Association and the entire 
trade in connection with a request for 
additional funds to meet the necessary 
budget requirements of the Good and 
Welfare Committee, and he expressed 
the hope that members would give the 
same prompt attention so that the com- 
mittee might be relieved as much as pos- 
sible of the necessity of pressing the 
collection of funds. - 

On behalf of the membership commit- 
tee, Charles Gustafson, chairman, re- 
ported receipt of the following applica- 
tions which were duly approved by the 
Board of Directors: Herman Kleinberg 
& Fils, New York city; Baker & Co., 
Newark, N. J.; D. E. Newman, Chicago, 
and John Mertz, Chicago. They were 
all elected to full membership into the 
association. 

Gordon L. Peterson, chairman of the 
Golf Committee, announced that the first 
golf outing would be held at the Illinois 
Golf Club, Glencoe, in connection with 
the annual meeting on Tuesday, June 11. 
He also stated that arrangements had 
been made to hold the second outing at 
the LaGrange Country Club, LaGrange, 
on July 16, and tentative date set for 
the third outing is Aug. 20, and efforts 
are being made to hold it at a South 
Side club. 

Guy V. Dickinson, chairman of the 


61 


nomination committee, was then called 
and in behalf of his committee presented 
the following ticket: Harry E. Radix, 
president; A. C. Becken, Jr., vice-presi- 
dent, and Lou. G. Buss, secretary-treas- 
urer. Board of Directors, for one year, 
Albert L. Ellbogen; for two years, H. 
Paul Juergens, William Schlossman, 
Joseph Kucera and John Sproehnle. 

Under the heading of new business 
the proposed amendment to Section 3, 
Article III of the Constitution, was pre- 
sented by Louis Goldman, who outlined 
the history of the amendment and the 
circumstances which the directors be- 
lieved warranted the larger powers con- 
ferred under that amendment. This was 
accepted and became a part of the con- 
stitution of the association. 








Manufacturing Jewelers Galf Associa- 
tion Organizes for Current Season 


and Elects Officers 


PROVIDENCE, R. I., May 25.—The Man- 
ufacturing Jewelers Golf Association, 
composed of representatives of the man- 
ufacturing jewelry concerns of New 
England, held its annual meeting the 
past week, organized for the current 
season and made plans for the active 
continuance of the organization. The 
following officers were elected: Presi- 
dent, William G. Gow; First Vice-Presi- 
dent, Samuel B. Levy; Second Vice- 
President, Frederick B. White; Secre- 
tary-Treasurer, H. Dean Baker; Direc- 
tors, Lawrence P. Keeler, Leon M. 
Flanders, Albert S. Vennerbeck, S. C. 
Rice, J. G. Johnstone and Howard K. 
Sturdy, Jr. 

Announcement was made that the 
spring tournament would be played at 
the grounds of the Agawam Hunt in 
East Providence on Tuesday, June 4, 
when it is expected that there will be 
one of the largest gatherings the associ- 
ation has ever had. The executive com- 
mittee has arranged a fine offering of 
prizes and these will be distributed in 
the evening following the dinner at the 
club house. 








Tennessee Jewelers Meet at Knoxville 





(Continued from page 59) 


day.” He remembered that heavy dia- 
mond sales were made in the early ’90’s 
despite the general depression, and that, 
even then, the jewelry store was usually 
the place of beauty in a city’s business 
district. 

“And our business has not marked 
time since,” declared the _ speaker. 
“Jewelry is more varied and delightful 
than ever. Whereas a few years ago 
we had only round diamonds, we now 
have them in many exquisite shapes. 
and mounted with an artistry of whict 
we never dreamed 25 years ago.” 

The final address was a discussion of 
“The Retailer’s Civic Consciousness” by 
C. F. Holland, manager of the Knoxville 
Chamber of Commerce. 

Then came committee reports and the 
annual election, and the convention ad- 
journed at noon. 
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Spring Shad Dinner 





Good Fellowship the Keynote of Annual 
Affair of Philadelphia Jewelers’ Club 


PHILADELPHIA, May 29.—Good fellow- 
ship and informality, as usual, charac- 
terized the annual spring shad dinner 
of the Jewelers Club of Philadelphia, 
held Tuesday evening at the Cafe Ri- 





HENRY BODENHEIMER, VICE- 
PRESIDENT 
veria on the East Drive, Fairmount 


Park. The annual spring event, which 

has become as much of a fixture in local 

jewelry circles as the yearly banquet, 

was attended by a large number of 

members and their friends who enjoyed 
< 





L. P. WHITE, CHAIRMAN OF THE BOARD 
OF DIRECTORS 


the evening all the more from the ab- 
sence of a set program and of after din- 
her oratory. 

Henry Bodenheimer, vice-president of 
the club, presided in his usual happy 
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style, being all the more happy because 
he did not have to introduce any speak- 
ers. As customary, “Lou” (L. P.) 
White was master of ceremonies (in- 
formally) and Robert (Bob) Coates 
aided in seeing that everything went 
smoothly. Several of the club’s “stal- 
warts” were there from other cities and 
of course Fred Yoeckel was present and 
sang some old favorites. So did Fred 
George and F. Giannini to great ap- 
plause. 

A program of entertainment was 
thoroughly enjoyed. It included profes- 
sional artists in song and dance offer- 
ings. 








Special Committee of H. I. A. Holds 
Conference in New York 


A special committee appointed by 
President Edward H. Hufnagel, of the 
Horological Institute of America, at the 
last annual meeting of the Institute held 
in Washington, May 8, 1929, held a con- 
ference at the Hotel Biltmore, Thursday, 
May 23, to consider further ways and 
means of expanding the work of the 
H. I. A. Those who attended the con- 
ference were President Hufnagel, John 
J. Bowman, Robert F. Nattan, Bartley 
J. Doyle and W. Calver Moore. At the 
conference several members suggested 
plans which they said they had in mind 
for a long time, the only obstacle being 
the necessary funds in order to put them 
into execution. It was brought out that 
the industry as a whole recognized in 
a general way the great value of the 
Institute but that the real educational, 
scientific and economic side of the Horo- 
logical Institute of America had not as 
yet been adequately realized by most 
members of the trade. This was due 
chiefly, it was brought out, not to lack 
of interest but to lack of information 
concerning the Institute. 

The broad scope of the Institute com- 
prising its program is clearly set forth 
in two booklets which have been prepared 
for distribution to the trade, said Mr. 
Hufnagel, the first booklet having been 
prepared by Robert F. Nattan and the 
second by John J. Bowman, of Lancaster. 
President Hufnagel also emphasized the 
fact that the Institute is an educational 
and scientific organization and _ there- 
fore could not by its very nature be 
linked up with any commercial organi- 
zation. 

Much earnest thought was given to 
plans to give the objects and program 
of the Institute as much publicity as 
possible and it was finally decided to 
hold another conference about the first 
week in September to complete these 
plans. 








C. R. Kimberly will open a trade re- 
pair shop in the Georgia Savings Bank 
building, Atlanta, Ga., on June 1, under 
the name of the Kimberly Jewelry Re- 
pair Co. Mr. Kimberly has been en- 
gaged in business in Atlanta for the 
past 10 years. For the past three years 
he has been associated with Claude S. 
Bennett, Alabama St. jeweler. 
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A New Organization 





Manufacturers of Jewelers’ Findings Decide 
to Form an Association 


PROVIDENCE, R. I., May 25.—As a re- 
sult of several informal conferences of 
representatives of concerns engaged in 
the manufacture of jewelers’ findings, 
because of recent rapid rise in the price 
of brass and other changes in the price 
of necessary commodities in connection 
with this branch of the industry, a com- 
mittee has been busy in considering the 
advisability of organizing a findings 
manufacturers’ board of trade or asso- 
ciation. This committee consists of Har- 
old R. Barker of the Fulford Mfg. Co., 
William G. Lind of the T. W. Lind Co., 
Frank E. Farnham of the Jewelers Sup- 
ply Co., and William Whytock of Roland 
& Whytock. 

On Wednesday of this week this com- 
mittee met at the rooms of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association in the Biltmore 
Hotel and after reports from the several 
members and a general discussion it was 
decided to recommend that “such‘an or- 
ganization would conserve the best in- 
terests of the business generally and be 
helpful to those in the business in many 
ways.” It was decided to proceed with 
the organization of such an association 
and the committee was continued to 
formulate by-laws and suggest a name 


- for consideration at a meeting to be held 


at the same place on June 12 to which 
all of the findings manufacturers have 
been requested to attend and those who 
join the organization on or before that 
date will become the charter members. 


The concerns so far represented in 
the movement are the Fulford Mfg. Co., 
George H. Fuller & Son Co. of Paw- 
tucket, Goodwin & Gregory, Jewelers 
Supply Co., Josiah Walsham Co., the 
T. W. Lind Co., Providence Art Metal 
Co., Roland & Whytock, and A. Vester 
& Sons, Ine. The following officers have 
been elected: President, Frank E. Farn- 
ham of the Jewelers Supply Co.; vice- 
president, Ralph Gregory of Goodwin & 
Gregory; treasurer, William G. Lind of 
the T. W. Lind Co.; secretary, Harold 
R. Barker of the Fulford Mfg. Co. 

The meetings of the association will 
be held at the rooms of the New England 
Association in the Biltmore for the pres- 
ent, and a vote of thanks was extended 
to Woodward Booth, manager of the lat- 
ter association, for the use of the rooms, 
and the assistance given by him in for- 
warding the movement. 








Improvement is evident in the retail 
jewelry trade in the Akron-Canton- 
Youngstown area with the advent of 
June bringing with it the bride and 
graduation season. There has been a 
better tone in buying in recent weeks, 
watches, diamonds and other lines all 
seeing more activity. Gifts for the bride 
and the June graduates have been show- 
ing increased interest and jewelers are 
optimistic over business outlook for the 
next 60 days. 
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Suggestions for Trade Improvement 





Seventeen Trade Rules Prepared for Submittal to Trade Practice 
Conference at Chicago During Convention of National 
Wholesale Jewelers’ Association 


PHILADELPHIA, May 29.—Seventeen 
trade rules for the improvement of the 
wholesale jewelry trade have been pre- 
pared for submittal to the trade prac- 
tice conference which will be one of the 
most important features of the annual 
convention of the National Wholesale 
Jewelers’ Association at the Edgewater 
Beach Hotel, Chicago, June 5 and 6. 
Members of the Federal Trade Commis- 
sion will hold a session to hear the trade 
platform as put forward by the jewelers 
and will advise which ones can be ac- 
cepted by the Commission and become 
enforceable as conduct for the regula- 
tion of the industry. Additional rules 
are being drawn up and will be ready in 
time for presentation at the session. A 
number of practices in the trade, re- 
garded as unfair, are hit by the sug- 
gested rules. Those already planned 
are: 

MISBRANDING 

The marking or branding of prod- 
ucts of the jewelry industry for the 
purpose or with the effect of mis- 
leading or deceiving purchasers with 
respect to the quantity, quality, 
grade or substance of the goods 
purchased is an unfair trade prac- 
tice. 


FRAUD AND MISREPRESENTATION 


The sale or offering for sale of 
any product of the jewelry industry 
with intent to deceive customers or 
prospective customers as to the 
quality, quantity, substance or size 
of such product is an unfair trade 
practice. 


DEFINITION OF A QUALIFIED 
DISTRIBUTOR 


The industry hereby records its 
approval of the definition of a 
qualified wholesale distributor of 
jewelry to be one whose principal 
business is selling jewelry to the 
retail dealer, carries a well selected 
stock of merchandise, buys in suit- 
able quantities, warehouses a re- 
serve stock for retailers within a 
radius of economical distribution 
and convenience of service, resells 
in proper units to the retailer as 
economically as possible, assumes 
the credit risk and such other obli- 
gations as are incident to the trans- 
portation, warehousing and distri- 
bution of jewelry. 

SELLING Goops Not STOCKED 

The soliciting of orders by dia- 
mond or other specialty wholesalers, 
manufacturers or importers for 
merchandise they do not carry in 
stock for the purpose of influencing 
the retailer to buy diamonds or 
other merchandise is an _ unfair 
trade practice. 


TERMS 


The practice of extending long 
terms with cash discounts to retail- 
ers is detrimental not only to whole- 
salers but also to retailers, and for 
that reason the sale of any article 
of jewelry to retailers on maximum 
terms beyond four months, or at 
their option seasonal settlements in 
January and July which are now 
reasonably well established, the bill 
becoming due with interest 30 days 
thereafter, is an unfair trade prac- 
tice. 


CHARGING INTEREST ON PAST DUE 
ACCOUNTS 


The carrying of past due ac- 
counts without charging interest 
imposes an unwarranted financial 
burden on wholesalers, is unjust to 
retailers who promptly meet their 
obligations, and is, therefore, an 
unfair trade practice. 


NET PRICES 


The listing of merchandise at net 
prices in circulars, pamphlets, leaf- 
lets and similar literature sent to 
the trade by other than first class 
mail is an unfair trade practice. 


SECRET REBATES 


The payment of secret rebates, 
refunds, credits or unearned dis- 
counts, whether in the form of 
money or otherwise, or the sale of 
merchandise in which all terms are 
not open and strictly adhered to is 
an unfair trade practice. 


MISREPRESENTATION OF SALES 
POLICIES 
Misrepresentation of selling poli- 
cies on the part of manufacturers 
and the clandestine departure from 
their announced policies, particu- 
larly the practice of “direct selling” 
on the part of those who profess to 
distribute their products through 
the wholesaler, is hereby condemned 
as an unfair method of competition. 
CANCELLATIONS 
The cancellation of bonafide or- 
ders accepted in good faith without 
first obtaining the sellers’ consent is 
an unfair trade practice. 
INADEQUATE MARGINS 
The suggesting of resale prices 
which fail to provide a margin suf- 
ficient to cover the cost of doing 
business and provide equitable com- 
pensation for service rendered im- 
pairs capital investment, threatens 
the business of distributors and is 
an unfair trade practice. 


SELLING BELOW COST 


The selling of goods at or below 
cost for the purpose of injuring a 
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competitor and with the effect of 
lessening competition is an unfair 
trade practice. 


F. O. B. Factory SHIPMENTS 


It is essential that the net cost 
of jewelry purchased by wholesalers 
be on an equally competitive basis, 
and as shipments to widely scat- 
tered wholesalers on an F. O. B. 
factory basis causes considerable 
variation in the net cost of their 
merchandise, the sale by manufac- 
turers on other than an F. O. B. 
destination basis is an unfair trade 
practice. 


MISREPRESENTATION OF THE CHAR- 
ACTER OF A BUSINESS 


Misrepresentation of the character 
of a business for the purpose of de- 
ceiving sellers and purchasers, i.e., 
deliberately posing as a wholesaler 
when one is not engaged in the 
wholesale business, is an unfair 
trade practice. 


SALES POLICIES 


The extension by manufacturers 
to concerns or individuals, who sell 
through their own offices or by cata- 
logs to the consuming trade: and 
who are not primarily engaged in 
the wholesale jewelry business, the 
same considerations as are extended 
to those who qualify as wholesale 
distributors under rule three, and 
who should be equitably compen- 
sated for the service they render, is 
an unfair trade practice. 


PRICE DISCRIMINATION 

Any discrimination in the price of 
jewelry between purchasers of the 
same class, not including discrimi- 
nation in price on account of the 
difference in grade, quality or quan- 
tity of the product sold, or which 
makes due allowance for difference 
in cost of selling and transporta- 
tion, or discrimination in price in 
the same or different communities 
not made in good faith to meet com- 
petition, where the effect of such 
discrimination may be to substan- 
tially lessen competition or tend to 
create a monopoly is an unfair trade 
practice; provided, however, that 
nothing in this resolution shall be 
construed to prevent the publication 
and use of a special quantity price 
applicable to a definite quantity of 
goods which are placed in one order 
and at the option of the seller are 
moved as one shipment. 


INDUCING BREACH OF CONTRACT 


The wilful interference by any 
person, firm or corporation by any 
means or device whatsoever with 
any existing contract between a 
manufacturer and a wholesaler or 
between a wholesaler and a retailer, 
or any other party; or the perform- 
ance of any other contractual duty 
or service for the purpose or with 
the effect of dissipating, destroying 
or appropriating in whole or in part 
the patronage or business of another 
is an unfair trade practice. 
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Gets Valuable Loot 





Burglar Secures Diamonds and Watches 
Worth Over $6,000 from Lewiston, 
Idaho, Store 


SPOKANE, WASH., May 23.—Diamonds 
and watches, valued at more than $6,000, 
were stolen from the Diamond Shop, 
Lewiston, Idaho, some time last night, 
a check of the store today revealed. 

Gaining entrance through a transom 
over the front door, the burglar literally 
cleaned out the front show window and 
display cases inside the store, but made 
no apparent attempt to open the safe. 

In reporting the robbery, M. L. 
Haines, proprietor, stated that the store 
‘had been entered some time after 11 
o’clock last night as employes were in 
the place up until that hour. The rob- 
bery was discovered this morning by 
T. E. Dean, one of the store employes. 

Both the sheriff’s office and Lewiston 
police are working on the case. No 
clews have been found to aid in the ap- 
prehension of the thief. Mr. Haines 
stated that the loss was not protected 
by insurance. 








Court Paroles Man Who Passes Bogus 
Check on Cleveland Jeweler 


CLEVELAND, OHIO, May 25.—Upon re- 
quest of a prominent downtown jewelry 
concern, a man was arrested the past 
week for issuing a worthless check. He 
was employed by a local concern and 
came to the jewelry store in an endeavor 
to make a sale. After several visits he 
asked that a diamond ring he had be 
appraised and this was done. Upon his 
next visit he asked to see some rings 
suitable for a young woman, and finally 
picked out one. 

He was given the privilege of taking 
the ring out after signing a memoran- 
dum slip. By this time the manager 
of the store felt confidence in his in- 
tegrity. He returned the day following 
and stated that the ring was all right, 
and he would keep it and pay for it on 
Saturday. Then he stated he wanted 
a pendant for the young woman to wear 
to a dance, and selected one valued at 
$8.50, which he also promised to pay 
for on Saturday. 

On Friday while the store manager 
was out for a few moments he hurried 
into the store and said he wanted to 
pay for the pendant and offered a 
check for $35. Upon the manager’s 
return he became suspicious and called 
the bank and found that the man had 
no account there. Pinkerton’s agency was 
notified and the man was arrested the 
following day, and lodged in County Jail 
in default of bail. His record showed 
that he had been paroled from Joliet 
after serving three years out of a sen- 
tence of 14 for forgery. 

Records showed that he had been 
paroled to a prominent Clevelander who 
was trying to aid him make a fresh 
start. It was also discovered that he 
had victimized other concerns beside the 
jeweler with worthless checks. On con- 
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sideration that the checks be paid and 
merchandise returned, and on the plea 
that he be given another chance, the 
court paroled him to the man who for- 
merly was in charge of him. 








Gems and Jewelry Seized by Customs 
Agents Are Sold at Auction 
in New York 


The sum of $20,955 was realized by 
the United States (szovernment at an 
auction sale of rings, watch movements 
and loose diamonds held at the United 
States Court House, Post Office build- 
ing, New York city, on May 22. Seven 
lots were offered to a spirited group of 
buyers by I. Lincoln Seide, auctioneer 
for the government. The articles were 
seized for violations of the customs laws. 

A group of five rings with a foreign 
value of $700 and a home value of 
$1,260 was the first lot sold, bringing 
$300. The next lot consisting of 370 
watch movements, with foreign and 
home values of $739 and $1,848 respec- 
tively, was disposed of for $500. A dia- 
mond and sapphire ring, valued at $550 
abroad and $800 here, was knocked 
down for $600. 

The fourth lot consisting of a brace- 
let set with diamonds and other prec- 
ious stones, foreign value of $3,250 and 
home value of $5,000, was sold for 
$2,300. A bid of $8,000 was accepted 
for a large lot of unset cut diamonds 
having a foreign value of $6,900 and a 
home value of $8,625. The largest sum, 
$9,255, was realized from the sixth as- 
sortment of unset cut diamonds, foreign 
value of $8,500 and home value of 
$11,000. The final lot of 17 watch move- 
ments, having a foreign value of $34 
and a home value of $85, netted $22 for 
the government. 








Police Arrest Man After Milwaukee 
Jeweler Receives Threatening 
Letter 


MILWAUKEE, WIs., May 24.—A threat- 
ening letter received by Michael] Lewan- 
dowski, jeweler, 40 Center St., and 
turned over to the police, resulted in the 
arrest and alleged confession of Frank 
Kunkel, 20-year-old moulder. The letter 
demanded that the jeweler place $500 
at a certain spot in this city. 

While detectives watched for the 
writer of the letter, Mr. Lewandowski 
placed a white box containing pieces of 
paper at the specified spot, but nobody 
appeared to take it. Detective Oscar 
Tschury, however, had arrested Kunkel 
on a charge of vagrancy a year ago, 
and because he lived in the same neigh- 
borhood with the jeweler the detective 
decided to question him. 

At the detective bureau, it is alleged, 
the youth admitted sending three threat- 
ening letters to Paul Rudolph, an op- 
tician, 1154 Holton St., as well as the 
letter to Mr. Lewandowski. Kunkel, it 
is also alleged, admitted that he gave the 
police several false tips regarding vari- 
ous crimes committed in Milwaukee. 
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Get Loot and Escape 





Two Young Bandits Hold Up Los Angeles 
Jeweler and Obtain Jewelry Worth 
$10,000 


Los ANGELES, May 24.—Police detec- 
tives without avail have been working 
strenuously to obtain some definite clews 
to the two young bandits who last Tues- 
day afternoon shoved a gun into the face 
of W. D. Jacoby, proprietor of the 
Jacoby Jewelry Co., 2421 S. Hoover St., 
and, after binding him in chair with 
wire, escaped with $10,000 worth of 
rings, jewelry and gems. It is believed 
that the bandits are the same who held 
up a bank here the same day. 

Mr. Jacoby was busy in his store when 
two young men, well dressed, walked in 
and asked some trivial question and then 
one of them pointed a revolver at the 
jeweler and forced him into a small rear 
room where he was securely bound and 
gagged. The bandits then scooped the 
contents of two ring trays and seized 
several high-grade watches. A diamond 
tray was also seized and then the two 
highwaymen departed to a car near the 
scene. They drove hastily away and by 
the time Mr. Jacoby had become released 
and notified the police the men had dis- 
appeared. 








Diamonds Reported Found in the 
Crops of Ostriches 


ANY extraordinary stories have 

been published in regard to peculiar 
conditions under which diamonds have 
been found but few of them have equaled 
in interest a story from Johannesburg, 
May 6, published in the Rand Daily 
Mail, vouched for by that journal and 
recently republished in the London Daily 
Telegraph as follows: 

“It is declared that, following the dis- 
covery of diamonds in the crops of 
ostriches, natives and Europeans are 
hunting the birds and reaping appreci- 
able fortunes. The story came to light 
through two Pretoria hunters, who were 
shooting on the fringes of the Kalahari 
Desert. They shot two cock birds, in 
whose crops they found seventy dia- 
monds. One had fifty-three and the 
other seventeen. 

“Natives in the past have sporadically 
hunted ostriches which lived on dia- 
mondiferous ground in Namaqualand 
and occasionally found diamonds in their 
crops and sold them to white men. Scien- 
tists declare that it is quite natural for 
ostriches to swallow diamonds. Two 
hunters are now organizing a hunt on 
a large scale under a permit*from the 
Administration of Southwest Africa. 
One of the hunters declared that the 
news had spread rapidly among the 
bushmen and natives, and that these had 
latterly made concerted attacks on flocks 
pf ostriches. This had caused the birds 
to take to wilder country. 

“The hunter added: ‘The countryside 
is a shambles. Not only ostriches are 
shot, but all birds, and their crops torn 
out.’ ” 
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Great Empire State Convention at Poughkeepsie 





Over One Hundred New Members Reported at the Opening Session as Enthusiasm Runs High 
—Delegates Present from All Sections of State—Addresses Given and Reports Submitted 


‘ POUGHKEEPSIE, N. Y., May 28.—Never 
in the memory of the oldest member has 
the New York State Retail Jewelers As- 
sociation held such an enthusiastic con- 
yention as the one now in session at the 
Nelson House, this city. This enthu- 
siasm and deep affection for the organ- 





EDWARD LEININGER, PRESIDENT 


ization were lifted to greater heights 
yesterday morning when it was an- 
nounced that the statewide drive had 
accounted for 102 new members. This 
startling revelation was greeted with 
loud applause and that more new mem- 
bers are sure to be enlisted under the 
banner of the Empire State Association 
was indicated when the announcement 
was made that this campaign would con- 
tinue indefinitely. This is the biggest 
gain in membership made by any State 
association in the trade and will un- 
doubtedly serve as a stimulus to other 
organizations all over the country. 

This is the 20th annual gathering of 
Empire State jewelers and since opening 
last Sunday afternoon with an informal 
reception the convention has progressed 
smoothly and according to schedule. 
When this morning’s session adjourned 
about 100 delegates and guests had 
Tegistered. This number will probably 
be augmented by more arrivals this 
afternoon and tomorrow morning. 

_ Holding only morning sessions, which 
8 an innovation at State conventions, 
has made a decided “hit” with the jewel- 
ets. This afternoon and yesterday after- 
noon were given over to sightseeing 
trips, one to West Point Military Acad- 
émy and another to Vassar College. To- 
morrow the convention will come to a 





—Jewelers Visit West Point 


close after officers are chosen and other 
important business is transacted. 


Sunday 


All day Sunday delegations from vari- 
ous sections of the State arrived at con- 
vention headquarters, where they were 
greeted by a reception committee and 
then registered. Sightseeing trips were 
enjoyed by the early arrivals. When the 
registration booth in charge of Pough- 
keepsie jewelers closed tonight 70 jewel- 
ers and guests had registered. 

In the evening the Executive Commit- 
tee went into session behind closed doors, 











WILLIAM D. McNEIL, VICE-PRESIDENT 


at which various features of the con- 
vention program were discussed and final 
details for the three days’ sessions were 
completed. 


Monday Morning 


An invocation by Rev. J. Addison 
Jones marked the official opening of the 
convention with the meeting room fairly 
well crowded. This was followed by the 
annual address of President Edward 
Leininger which reads in part as fol- 
lows: 


ADDRESS OF PRESIDENT LEININGER 


In his report as president of the state 
association Mr. Leininger reviewed sev- 
eral of the organization’s accomplish- 
ments during the past year. After 
urging every member to take seriously 
his responsibilities as a member, 
he expressed appreciation for the 
cooperation he has received while in 
office. 

President Leininger called particular 








attention to the membership drive con- 
ducted recently by the association and 
informed the convention that the cam- 
paign had gone “over the top.” He also 
mentioned that the auction legislation 
so urgently sought by the association 
had been defeated, but paid a compli- 











CHARLES £. SUNDERLIN, SECRETARY 


ment to several assemblymen for their 
efforts to have it passed. 

Continuing, President Leininger said: 

“While the subject of my address re- 
lates more or less to the reports and 
findings of conditions of, the year just 
passed, it is very obvious that the 
jewelry business, like many other busi- 
nesses, is undergoing tremendous 
changes. The chain stores with group 
purchasing power and so many other 
lines that are making inroads on our 
business, trying to get part of that 30 
cents out of every dollar that is being 
spent above the 70 cents which it costs 
to live. With overhead expenses rising, 
higher rents, high advertising rates, 
higher salaries, keener competition and 
constantly changing conditions, only 
men of vision, intelligence and energy 
can show a good profit at the end of the 
year. 

“Stores today are changing their in- 
ward and outward appearances, also 
their merchandising methods. They are 
realising (at least a good many) that 
by organizing and belonging to their 
local, state and national associations it 
is a great help and benefit to all that 
support these organizations, morally, 
physically and financially. 

“During the entire history of the 
jewelry business the demand for sta- 
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tistical figures and records was never 
more important than right now in order 
to bring out facts. Any business man 
today is compelled to plan for tomorrow 
and must plan intelligently. Therefore, 
he must have the facts so that he can 
plan accordingly. Our Harvard Bureau 
of Research has been a great help to 
many of us. Budgeting, based on some 
of their figures, has enabled firms to 





E. J. SCHEER, CHAIRMAN OF 
NOMINATING COMMITTEE 


THE 


stabilize their business and enlarge it 
with a greater return of profit at the 
end of the year.” 

The value to the jeweler of budgeting 
his sales, purchases and expenditures 
was further emphasized by the speaker, 
who quoted figures gathered by credit 
jewelers. 

In concluding his talk, President Lein- 
inger expressed his appreciation for the 
wholehearted support given to his ad- 
ministration, assuring the members that 
it had been both a pleasure and an honor 
to serve them. 

In the absence of the Mayor of Pough- 
keepsie, the visiting jewelers were wel- 
comed to this city by George D. Camp- 
bell, president of the local Chamber of 
Commerce and ex-mayor of this locality. 
The response to this greeting was made 
by William D. McNeil, Utica, who as- 
sured Mr. Campbell that the jewelers 
will certainly take advantage of the 
invitation to visit the interesting spots 
in Poughkeepsie. 

Before calling for reports from the 
various cities in the State, President 
Leininger read telegrams from the fol- 
lowing State associations: Massachu- 
setts, Maryland-Delaware-Washington, 
Pennsylvania, Connecticut, New Jersey, 
Vermont and New Hampshire. All these 
messages bore the best wishes of the 
senders and the hope that the New York 
State conventions would be a success. 

Only two representatives from as 
many city associations reported at this 
time on the activities of their respective 
organizations. These reports came from 
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A. Landau, head of the Bronx Retail 
Jewelers Association, and William G. 
McDougall, treasurer of the Retail 
Jewelers Association of New York city, 
and while brief were interesting and in- 
dicated progress during the past year. 

Greetings from the American National 
Retail Jewelers Association were con- 
veyed to the convention by Edwin F. 
Lilley, regional vice-president. He also 
briefly touched on several subjects in 
which the National Association is inter- 
ested. 

The reading of additional reports from 
city associations was resumed after Mr. 
Lilley’s brief talk. These came from 
Michael Sherman, president of the East 
New York Retail Jewelers Association; 
John O’Dea, head of the Buffalo organ- 
ization; Henry Astor for the Metropoli- 
tan Retail Jewelers Association; Charles 
C. Ward, representing the Westchester 
County Retail Jewelers Association; 
Phineas Peters, head of the Brooklyn 
Retail Jewelers Association; Emil J. 
Scheer for the Rochester organization, 
and A. Landau, chairman of the Execu- 
tive Board of Retail Jewelers of New 
York. Many of these reports touched 
on the recent state wide membership 
campaign and all indicated that the 
efforts of the various associations met 
with marked success. 


After reading a telegram of greeting 
from William G. Frasier, president of 
the American National Retail Jewelers 
Association, Mr. Leininger introduced 
Edward H. Hufnagel, president of the 
Horological Institute of America. The 
speaker called attention to the rapid 
changes in present day trends both in 
home life and business life. He then 
continued with a discourse on “Eco- 
nomics” and an explanation of the pur- 
pose of the H. I. A., which will be pub- 
lished in a future issue of THE JEWEL- 
ERS’ CIRCULAR. 


The program for this session was 
slightly changed to allow A. O. Burque, 
president of the New Hampshire Retail 
Jewelers Association and State Senator, 
to make a few remarks. Mr. Burque 
merely brought greetings from his State 
and also extended to all the Empire 
State jewelers an invitation to attend 
the New Hampshire convention on June 
25 and 26. 


L. M. Campbell of Canandaigua, and 
chairman of the committee conducting 
the statewide membership campaign, 
reported on the progress of this drive 
which indicated that before the conven- 
tion is over at least 100 new members 
will have been enrolled. Mr. Campbell 
told how the campaign was organized 
and how many jewelers traveled hun- 
dreds of miles to visit prospects. The 
campaign, he remarked, is still in pro- 
gress and in his opinion should be con- 
tinued indefinitely. Mr. Campbell paid 
particular tribute to E. M. Baringer of 
Gloversville who in his 800 miles of 
travel through the Adirondack Moun- 
tain section solicited 14 new members. 
Mr. Campbell’s report was humorous in 
many respects and proved intensely in- 
teresting. Before Mr. Campbell finished 
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his report 13 more new applications were 
handed in bringing the total enrollment 
in this drive up to 102. 

Jacob H. Corn, counsel for the United 
Auctioneers, was the concluding speaker 
at this session. Mr. Corn was accom- 
panied by Irving Coon, president of the 
Association of Auctioneers, and was pre- 
sented to the convention before the for- 
mer started his address. Mr. Corn ex- 
plained the auction situation and 





EDWIN F. LILLEY, REGIONAL VICE- 
PRESIDENT 


informed the jewelers how to enact a 
law regulating such sales. Summariz- 
ing his talk Mr. Corn stated: 


ADDRESS OF JACOB H. CORN 


Jacob H. Corn, of Siegel & Corn, 217 
Broadway, New York city, general 
counsel for the Association of United 
Auctioneers of the City of New York, 
addressed the convention on the subject 
of legislation designed to curb the evil 
of fraud in the sale of retail jewelry 
and precious stones at retail auctions 
held in the shopping districts of the 
larger cities. 

All the bills introduced in the Legis- 
lature on this subject in the last few 
years, the speaker stated, have failed 
of passage because their provisions 
were so drastic as to make them un- 
workable and created an_ intolerable 
burden of unecessary regulation as re- 
spects the large body of legitimate 
auctioneers. 

Mr. Corn’s theory is that the way to 
regulate the retail jewelry auctioneer so 
as to prevent fraud on innocent pur- 
chasers, is to compel, by law, a rigid 
compliance with the prime methods now 
in vogue by reputable auction houses in 
the keeping of records, making. up of 
catalogues, pre-advertising the sales, 
opportunities for pre-inspection, and 
certain written declarations to be de- 
livered by the auctioneer on _ each 
jewelry sale that will enable the 
source of each article sold to be traced, 

































GEMS 


| EMERALDS AQUAMARINES 
| RUBIES CHINESE JADE 
SAPPHIRES . BLACK OPALS 

and other 


PRECIOUS STONES 


AMERICAN GEM @€& PEARL CO. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREE1 
























Emeralds 


72 THE JEWELERS’ CIRCULAR May 30, 1929 


= | AZ, 
“BUY FROM THE CUTTERS” 


| LONDON hina PARIS \vsen \llezer'e te 
: | 3 10 West 47"Street 
— New York. 


“Quality and Service” 





ee 





amen!) 





SP 


- 0 


aly oi} 


May 24th, 1929 
----to be EXACT 


James A. Farrell, President 
of the U.S. Steel Corpora- 
tion, was awarded the Gary 
medal. 


The Gary medal will be 
given every year to the one 
who does most for the Steel 
industry. ore 


Our medal is a growing 
list of loyal customers. 
We are always glad to 
contribute to their suc- 
cess with our advice, 
experience and _ service. 
























Sapphires 
Rubies 





J. L. WARNER CO., INC. 















Star 
Sapphires 
Finest CALIBRE 
and 
SINGLE STONES 


meer a 















Your requirements for calibre may be filled from our 
comprehensive stocks or cut in our own lapidary shop. 


Importers and Cutters of Precious Stones 


36 West 47th Street - New York 















COMPLETE STOCKS OF 


GEO. J. DOEHRMANN, 





GENUINE AMERICAN WATCH MATERIALS 


ELGIN—W ALTHAM—HAMILTON—ILLINOIS—HOWARD 





15 Maiden Lane, NEW YORK 

















5 


—_s 


iy? 





5 





May 30, 1929 





and its real value readily ascertained. 

These suggestions, the speaker re- 
marked, are to be embodied in a bill to 
be drawn in technical compliance with 
constitutional and bill drafting require- 
ments so that they will be able to with- 
stand subsequent court attacks. Mr. 
Corn is confident that the effect of these 
pills will be that either the retail 
auction faker will have to quit doing 
pusiness or do business honestly. 

One of the most important features 
of the proposed bill will be a require- 
ment that the auction jeweler will an- 
nually have to show compliance with 
the law as respects his jewelry sales in 
order to obtain a renewal of his license. 

At the conclusion of his talk Mr. Corn 
answered many questions and it was 
close on to one o’clock when the session 
adjourned. 


The Trip to West Point 


The visiting jewelers and their wives 
and guests were given a real treat this 
afternoon when they were taken to West 
Point, where they witnessed a dress 
parade of cadets. This review proved a 
rare spectacle and one feature of the 
convention which will linger long in the 
memories of those who made the journey 
to the Military Academy. 

Immediately after the morning ses- 
sion adjourned the delegates retired to 
the dining room and after lunch traveled 
by automobile and trolley car to the 
waterfront where they boarded the good 
ship Sea Gate. The two-hour sail down 
the beautiful Hudson River was most 
enjoyable. Landing at the dock the 
visitors went to the parade ground on 
top of the hill where the Academy build- 
ings are located and there saw hundreds 
of cadets on dress parade. To those 
viewing these future army officers on 
parade for the first time, it was an in- 
spiring sight. 

After this the jewelers gathered on 
the parade grounds where a group 
photograph was taken. The remainder 
of the time before the boat was sched- 
uled to return to Poughkeepsie was spent 
in looking around the army reservation 
and inspecting various buildings. 

On ‘the return trip the delegates were 
served with a buffet supper and a few 
minutes before 9 o’clock the boat tied up 
at its dock in Poughkeepsie... The re- 
mainder of the evening was spent in 
fraternizing and informal social gather- 
ings. 

Tuesday 


The Tuesday morning session started 
at 9.30 a. m. The first speaker was 
Jacob Polak, a New York diamond 
cutter, who spoke on a new plan for 
distributing diamonds. ~ 

Joseph D. Little, manager of the Ster- 
ling Silver Galleries of the International 
Silver Co., in New York and who has 
been heard at many functions for jewel- 
ers was the next speaker on the pro- 
gram. He spoke on the “History and 
Romance of Silver” which he illustrated 
with lantern slides. Mr. Little’s talk 
was similar to others which he has de- 
livered before other conventions of retail 
jewelers. 
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Mr. Little was followed by P. J. 
Coffey, chairman of the National Jewel- 
ers Publicity Association. He told the 
jewelers how the association operates 
and how jewelers can cooperate to 
make the work of the association a 
greater success. “The trouble is that 
jewelers who contribute to the work do 
not use the material furnished by the 
association sufficiently,” he said. He 
explained the reason for stopping na- 
tional advertising, saying that it would 
never be possible to conduct a campaign 
with great success because of the 
diversified character of the trade. He 
then told how the National Jewelers 
Publicity Association disseminates in- 
formation to the daily press and maga- 
zines. 

The next speaker was Emil W. Kohn, 
New York, president of the New York 
Retail Jewelers Association. He spoke 





EMIL W. KOHN, PRESIDENT OF THE 
NEW YORK CITY ASSOCIATION 


on “The True Function of the Jeweler.” 
He said in part: 
ADDRESS OF EMIL W. KOHN 


After a few introductory remarks 
in which Mr. Kohn expressed his pleas- 
ure at being present he continued by 
saying: 

“T have chosen as my subject ‘The 
True Function of the Jeweler.’ At the 
last annual convention of the A. N. R. 
J. A., at Dallas, Tex., a movement was 
inaugurated which I am informed has 
grown to considerable proportions. This 
new plan briefly outlined provides for 
the formation of three separate organi- 
zations, one of manufacturers, one of 
wholesalers or jobbers and one of retail- 
ers. These three associations are to con- 
tribute to a general fund which is to 
establish and maintain the Jewelry In- 
stitute of America. This institute is to 
be composed of expert economists who 
are to make an intensive study of our 
industry. 

“Economics is an important science. 
Applied to industry it involves the study 
of all the operations in production and 
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distribution. Applied to the retail 
jewelry business it involves the study 
of all methods and costs of buying and 
selling, that is, operating costs. The im- 
portance of economics, therefore, cannot 
be overestimated. 

“As you know, I am a jeweler, not an 
economist. I propose, however, to pre- 
sent for your consideration some views 
on the economic aspects of the jeweler’s 
problems. In so doing I claim one ad- 
vantage. I do not have to consult any- 
one regarding the conditions existing in 
our industry. Forty-five years experi- 
ence as a jeweler qualifies me to speak 
with authority. 

“TI want to read a statement to which 

I invite your close attention as I propose 
to discuss it. This statement was re- 
cently issued by one of the leaders in the 
new movement. It reads as follows: 
‘Sooner or later the man (referring to 
the retail jeweler) who follows the in- 
stitute becomes a desirable account for 
the manufacturer and wholesaler, for he 
is the most active aggressive outlet for 
distribution.’ 
_ “It is evident from this statement that 
in the opinion of their leaders, the most 
important function of the jeweler is that 
of distributor. To the active aggressive 
outlet for distribution is offered the 
prospect of being the favored account of 
the manufacturer and wholesaler. 

“What is a distributor in the eco- 
nomics of industry? A_ middleman, 
standing between manufacturer or 
wholesaler and consumer or the public. 
Is not every retail jeweler a distributor? 
Yes, to some extent. 

“What is the objection to being known 
as a distributor? It is not the jeweler’s 
most important function, nor to his best 
interest. Is the jeweler the best quali- 
fied distributor of jewelry and kindred 
goods? Sentimentally, yes. From the 
economic point of view, no. 

“Sentimentally, the jeweler should be 
the logical distributor of jewelry, etc. 
From the economic viewpoint, however, 
the jeweler faces competition he cannot 
meet. I refer to the competition of the 
department store. 

“The department store has many ad- 
vantages over the jeweler. The depart- 
ment store has greater purchasing 
power, a larger clientele and the operat- 
ing expense (overhead) of its jewelry 
department is far less than the cost of 
operating a jewelry store with approxi- 
mately the same capital investment. 

“Someone will say that my argument 
is weak because it is based on the as- 
sumption that the jeweler cannot com- 
pete successfully with the department 
store and that competition, especially 
in standardized products, is about to be 
eliminated through the passage of the 
Capper-Kelly bill. I am aware that 
jewelry organizations generally are en- 
dorsing that bill, in the expectation that 
it will legally establish the resale price 
of standardized products and eliminate 
competition. I do not share those high 
hopes. I have grave doubts as to the 
constitutionality of the measure, but as- 
suming that it becomes a law, I will 
make this prediction. You will have 





























THE JEWELERY’ 





CIRCULAR 

















8 West 46th St. 
New York 











0A nnouncement 








E wish to go on record that there 

is no connection with any other 
firm operating under a similar name. 
HOFFMAN Bros, INC, sells Hoffrers prod- 
ucts to the jobbing trade only. | 


HOFFMAN BROS., ING. 


Jacob Hoffman, Pres. 











WEBSTER 


HALL HOTEL 


In the Famous Schenley Park District 


Four Transit Lines at the Door 
ROOM RATES: 

With Running Water, $2.00 up 

With Private Bath, 3.50 up 


Restaurant and Coffee Shop at Popular Prices 
Ample Parking Space 

































» 













aes 


4 





Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of Crystallography and 
Siccsubhey and Director of the Mineralogical boratory, 
University of Michigan, and Epwarp F, Hoxpen, Late 
Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 

1. Valuable statistics on production and occurrence. 

2. Full discussion of cutting and polishing of 8. 

3. Full treatment of manufactured stones, including | detailed dis- 
cussions of artificial rubies and sapphires, s imitations, 


bakelite, etc. 
4 Numerous tables of gems arranged according to various 


properties. 
5. Map showing world occurrence of gem minerals. 
6. Summary Table for ready reference. 


Order your copy to-day from 


Jewelers Publishing Corporation 
239 W. 39th St., New York City 





May 30, 1929 























May 30, 1929 


pootlegging in jewelry, watches and all 
other standard merchandise. Competi- 
tion and price cutting will never cease. 

“How does the public regard the dis- 
tributor? As the seller of branded, 
standardized products in original con- 
tainers, packages or condition. And here 
please note this important fact—those 
products or goods are sold on the 
strength of the name and reputation of 
the maker, not of the seller. The dis- 
tributor is therefore regarded, primar- 
ily, as a convenience, and his character, 
his prestige, his reputation and his iden- 
tity are of little or no consequence. 

“What should be our attitude toward 
manufacturers and wholesalers? Our 
relations should be agreeable and must 
be mutually satisfactory, but under no 
circumstances, should we depend on or 
tie up with anybody. Make no entang- 
ling alliances, insist upon freedom of 
action at all times. 

“So far my remarks have been mainly 
negative. The time has come for con- 
structive suggestions. 

“My ideal of the true function of the 
jeweler is expressed by the word ‘ex- 
pert.’ The jeweler should qualify as an 
expert and be regarded as an expert. 
Every jeweler should cultivate his good 
taste so as to be able to advise his pa- 
trons as to the appropriate ornament in 
form and color. 

“Every jeweler should qualify as an 
expert in diamonds, pearls and other 
precious and semi-precious stones. He 
should know their distinctive character- 
istics, their value, their source of sup- 
ply, their virtues and their defects, so 
that he can give accurate and complete 
information. The jeweler should qualify 
as an expert in watches and sell them on 
the strength of his own knowledge and 
his own reputation and not on the 
strength of the maker’s name. In fact, 
the jeweler should be an expert in every- 
thing in which he deals and win his 
clientele because of his knowledge and 
integrity. 

“We have heard and read a great deal 
lately of quantity production, standardi- 
zation and distribution. I urge you to 
think of the jeweler in terms of distinc- 
tion and individuality. Why do I stress 
individuality? Because I believe in man 
and in his capacity for great things. I 
believe in the inherent nobility of every 
man, in his ability to stand on his own 
feet and develop his own individual 
talents and power. I repeat, each one 
of you should be an expert. You can 
if you will.” 

Then came the address of Charles T. 
Evans, secretary of the A. N. R. J. A. 


ADDRESS OF CHARLES T. EVANS 


After expressing his appreciation of 
the splendid support given the officers of 
the A. N. R. J. A. by the New York 
State association officers and members, 
and thanking the members for their uni- 
form courtesy and kindness to him, the 
Speaker continued: 

“In considering the retail jeweler and 
his problems, let us first of all, disabuse 
our minds of the idea that the retail 
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jeweler is the world’s champion poor 
business man, and that his condition is 
different and worse than any other busi- 
ness people.” 

The speaker then gave information 
concerning a number of different lines 
of business and outlined some of their 
problems. In discussing the furniture 
business, he read several quotations from 
an article in the May 8 issue of Com- 
merce and Finance by Dr. Alfred P. 
Haake, managing director of the Na- 
tional Association of Furniture Manu- 
facturers. One of these quotations reads 
as follows: “The industry is scarred 
with mistrust, jealousy and fear—appar- 
ently a ripe and ready victim for the 
exploiter and promoter who has what 
looks like a panacea to cure the ills of 





CHARLES T. EVANS, SECRETARY OF 
THE A. N. R. J. A. 


the industry overnight,” and “No asso- 
ciation or organization can take the place 
of good management. There is no per- 
manent benefit in trying to substitute 
miracles for education and improvement. 


The highest function of association or ° 


organization is to provide management 
with the necessary fact basis for its own 
improvement, to encourage understand- 
ing and confidence.” 

The speaker then stated the position 
of the trade association as it exists to- 
day, from the standpoint of the United 
States Department of Commerce and the 
Federal Trade Commission. He told of 
the efforts of these two departments in 
behalf of the independent merchant. 

He then took up a review of the his- 
tory of the American National Retail 
Jewelers Association and told of some 
of its accomplishments which members 
are sometimes prone to forget. 

Among other things he mentioned the 
work carried on to secure a more proper 
mark-up on sterling silver, and of the 
printing of leaflets carrying the retail 
resale prices as recommended by the 
manufacturers; of the facts necessary to 
assemble to bring about the change; of 
the organization of the Sterling Silver 
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Guild to consider the problems as they 
pertained to the manufacturer; of the 
appointment of a silver committee by the 
A. N. R. J. A. in 1921, of which commit- 
tee, Emil J. Scheer of Rochester has 
been chairman for five years past, and 
of which Past-Presidents Hufnagel and 
Evans have been members since its in- 
ception; of the reduction in the number 
of new patterns and the reduction of 
the number of pieces in each pattern; 
of the fact that several meetings had 
been held in connection with and under 
the direction of the Bureau of Simplified 
Practices of the Department of Com- 
merce; of the establishment of the an- 
nual custom of holding a National Ster- 
ling Silver Week, held for the first time 
in May, 1923, and every year since. 

The speaker briefly referred to the 
Jewelers Mutual Fire Insurance Co. and 
the Horological Institute of America, 
both outgrowths of the A. N. R. J. A. 
but conducted as separate organizations, 
performing a definite and special work 
for the retailer. Vice-President Lilley 
had previously emphasized the impor- 
tance of these two organizations. 

Mr. Evans then paid tribute to the 
work of the National Jewelers Publicity 
Association and told of the first move- 
ment toward National Publicity as a 
trade group, which was launched at the 
1911 convention of the A. N. R. J. A. at 
Richmond. 

He then told about the Harvard Re- 
search work and of the fact that the 
record of service for the A. N. R. J. A. 
is more than nine years—a longer period 
than that of any other organization— 
of the facts that more jewelers had re- 
ported than had done so in any other 
line, and that more correspondence had 
been carried on by our members than by 
several other groups combined. 

He told of the plans for the future of 
this work and how it is to be supple- 
mented by the services of a Board of 
Consulting Economists,. which includes 
in its membership, Dr. Paul H. Nystrom 
of the School of Business, Columbia 
University; Prof. Malcolm P. McNair 
of the Graduate School of Business Ad- 
ministration, Harvard University, and 
Mr. Irving S. Paull, president of the 
Institute of Carpet Manufacturers, an 
expert on this kind of work. 

The speaker told of the benefits which 
the retailer receives through the mem- 
bership of the A. N. R. J. A. in the 
United States Chamber of Commerce, 
and of the contacts which the national 
secretary has through his membership in 
the American Trade Association Execu- 
tives, which comprises the executive sec- 
retary or manager of 378 trade associa- 
tions. 

He here interjected the information 
that at Cleveland there would be a con- 
ference of State association officers 
under his direction, where problems in- 
cident to organization work would be 
discussed, and an address given by an 
executive secretary of another organi- 
zation. 

Continuing, Mr. Evans briefly referred 
to the elimination of the War Revenue 
Tax, and stated that the removal of that 
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tax was the result of an efficient or- 
ganization (the A. N. R. J. A.) func- 
tioning with a leader of exceptional 
ability (our own Ed. Hufnagel), and 
with Secretary Anderson conducting the 
campaign for funds. Without that or- 
ganization and without those funds the 
work could not have been carried on. 
Every member of the A. N. R. J. A. 
played his part in this work and would 
willingly and promptly respond to a 
similar call for his services at any time 
in the future. Committees in every 
State worked in harmony with the na- 
tional association and its special com- 
mittee and spent additional money in the 
campaign. 

The pioneers in the organization of 
the A. N. R. J. A. early saw the neces- 
sity for educational programs at the an- 
nual conventions, and beginning with the 
first gathering of retail jewelers, there 
were addresses on subjects of vital in- 
terest and importance such as account- 
ing methods, advertising, banking, mer- 
chandising, etc. It is several thousand 
years since Solomon made his statement 
that there “is nothing new under the 
sun.” This is absolutely true about as- 
sociation work. 

“Just now your association is ac- 
tively interested in the work incidental 
to the passage of the Capper-Kelly Bill, 
to legalize price maintenance. If this 
bill could be made a law, much of the 
troubles of the independent merchant 
would be overcome, for the principal 
weapon of the department and chain 
stores would be taken away from them; 
for they rely almost altogether upon 
their ability to cut the price on national- 
ly known and nationally advertised 
goods,” said the speaker. 

In closing, he urged attendance at the 
A. N. R. J. A. convention in Cleveland 
in September. 

After Secretary Evans had finished 
his address President Leininger ap- 
pointed a nominating committee consist- 
ing of E. J. Scheer, L. M. Campbell and 
Charles T. Evans and the session ad- 
journed. 


Tuesday Afternoon 


This afternoon was given over to an 
automobile sightseeing trip. All the in- 
teresting spots in Poughkeepsie were 
seen and then the jewelers, their wives 
and guests visited Vassar College in this 
city, where they were taken through 
the various buildings of this famous 
girls’ school. 

Tonight the association will stage its 
annual banquet and ball in the grand 
ballroom at the Nelson House. The 
speakers on the program for the evening 
are Charles T. Evans, secretary of the 
A. N. R. J. A.; Edwin F. Lilley, regional 
vice-president, and D. Greenberg, coun- 
sel for the executive committee of New 
York City Retail Jewelers Associations. 

The closing day’s session will be de- 
voted solely to the reading of reports 
of standing committees, followed by the 
election of officers. After a place for 
the next annual meeting has been se- 
lected the convention will adjourn. 
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Buffalo Retail Jewelers Hold 
Pre-Convention Meeting 


BUFFALO, May 27.—John M. O’Dea, 
president of the Buffalo Retail Jewelers’ 
Association, was elected its accredited 
delegate to the New York State Con- 
vention in Poughkeepsie, at a meeting 
held in Hotel Statler on the evening of 
Thursday, May 23. John J. Diebold was 
named as alternate. 

Mr. O’Dea told of some of his experi- 
ences on the State membership cam- 
paign, describing a price-cutting war on 
silverware in Jamestown and the sale 
of watches in a Dunkirk credit clothing 
store as some of the obstacles which 
jewelers could overcome through co- 
operative effort. 

Edward Leininger, president of the 
New York State Association, com- 
mended to members of the local associ- 
ation an all-year-round billboard cam- 
paign, which he believed would prove 
effective if participated in by a sufficient 
number of jewelers. 

A resolution of sympathy in the death 
of the late Herman A. Reinhardt, for- 
mer treasurer of the association, was 
adopted. 

It was decided to accept the invitation 
of the 24 Karat Club to attend an out- 
ing to be held on Grand Island, Wednes- 
day, July 10. 

The application of Louis Meyers for 
membership, was favorably acted upon. 








Attempt to Hold Up Amherst, Ohio, 
Jeweler Fails 


AMHERST, OHIO, May 27.—As _ the 
result of quick action by Henry Bord- 
man, proprietor of a confectionery store 
here, two men are in the city jail await- 
ing arraignment on charges of robbery. 

Bordman was in the rear of the store 
and chanced to look out of his window 
just as two men entered the n2ighboring 
jewelry store of J. B. Avery, by the 
way of the rear window. Bordman 
grabbed his shotgun and waited for the 
pair to leave. He did not have long to 
One of the men had jumped out 
when Bordman ordered him to throw 
up his hands. 

The other man backed into the store 
again from the window and Bordman 
gave the revolver he had brought with 
him to another man, telling him to bring 
the other burglar out. He kept guard 
over the first with a shotgun. 

The town marshal took charge of the 
men soon afterward. The jeweler re- 
ports nothing had been molested. 








Daylight Robbery in New York 
Jewelry Store Nets Thugs 
Gems Valued at $2,000 


A daylight robbery in the shop of 
Sundel Singer, 1215 Amsterdam Ave., 
New York city, last Friday netted three 
thugs diamonds and other precious 
stones valued at $2,000. 

A member of the trio entered the 
store at 4.30 o’clock and asked to look 
at diamond rings. While Mr. Singer 
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displayed several trays and his clerk 
looked on, a second man entered with 
revolver in hand and fired a shot into 
a showcase. The first also drew a 
weapon and with his companion forced 
the jeweler and his clerk into a rear 
room where the victims were bound and 
gagged with adhesive tape. While this 
was going on a third robber rifled the 
trays. As soon as the jewelers were 
tied, the three sped away in an auto- 
mobile which had been left at the curb 
with the motor running. Mr. Singer 
loosened his bonds in a few minutes and 
called the police. Although the shop is 
across the street from Columbia Univer- 
sity, no one could be found who wit- 
nessed the hold-up or noticed the rolbers 
and their machine. 








“In Full for My Account” 


HE jeweler owed the wholesaler, and 

there was an honest-to-goodness dis- 
pute as to the amount of the debt. 

“$177 is every cent I owe you,” the 
jeweler contended. 

“$211 is the correct amount, and I'll 
not take a cent less,” the wholesaler 
maintained. 

While the matters stood this way the 
jeweler wrote a check for $177, and 
mailed it to the wholesaler. 

“IT am enclosing herewith my check 
for $177 in full for my account to date,” 
the accompanying letter stated, the 
wholesaler endorsed the check, cashed it 
at his local bank—and sued the jeweler 
for the balance in the New York courts. 

“My check was tendered to you in 
full settlement,” the jeweler protested. 

“But I refuse to accept it on that 
basis,” the wholesaler retorted. 

“Then, if that’s the case, you should 
have returned the check to me. Having 
accepted it and cashed it, you cannot 
claim that it was not in full payment,” 
the jeweler’s lawyer argued, and the 
Supreme Court of New York ruled in his 
favor in a recent case reported in 213 
N. Y. S. 81. 

“It is of no significance that the re- 
mittance was by check. Both parties 
treated it as money, and upon receipt of 
this letter the wholesaler had but a sin- 
gle alternative presented for his action 
—the prompt restoration of the money to 
his debtor or the complete extinguish- 
ment of the debt by its retention. The 
tender and the condition could not be 
dissevered. The one could not be taken 
and the other rejected. The acceptance 
of the money involved the acceptance of 
the condition, and the law will not per- 
mit any other inference to be drawn 
from the transaction. Under such cir- 
cumstances, the assent of the creditor to 
the terms proposed by the debtor will 
be implied, and no words of protest can 
affect the legal quality of his act,” was 
the reasoning of the court.—M. L. H. 








William A. Moser, formerly of Johns- 
town, Pa., has purchased the store. of 
John E. Golding, 63 S. Main St., Free- 
port, L. I., and will continue business 
there under the name of Golding’s. 
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The Proposed Watch Tariff 





President of the American Watch Importers’ Association Claims 
Rates Raise Duty on Popular Watches from 175 to 218 
Per Cent While Some Are Raised 
533 Per Cent 


NEw YorK, May 27, 1929. 
Editor, THE JEWELERS’ CIRCULAR: 

We have noted that the different 
trade publications and the newspapers 
in the United States, claim that the 
new proposed tariff schedule on watches, 
shows only an increase of 50 per cent 
over the present tariff rates. 

We wish to bring to your attention the 
fact that the proposed tariff schedule 
on watches, as a matter of fact, has a 
very substantial increase over the pres- 
ent tariff rates and runs, in some cases, 
as high as 533 per cent. 

For your convenience, we are giving 
you below, a comparison of the duties 
of the proposed schedule of rates, with 
the present tariff rates. This analysis 
is given to you on the most popular 
and most salable watches in different 
sizes. 

634L—6144L—15 Jewel 


New proposed duty 
Minimum duty for dials.... .25 
Two adjustments 


Present rate on 6%L and 
6%L-15J, two  adjust- 
ments, complete with dial. 2.00 


Increase, 218 per cent or $4.35 


1014L—15 Jewel 


Proposed new tariff........ $3.25 
Minimum duty on dials..... 25 
Two adjustments .......... 2.00 


Present rate on 101%4L, 15J— 
two adjustments, complete 
with dial 
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Increase, 175 per cent or $3.50 


12 Size—15 Jewel 


PROPOSE TATE ..de-sisee ce $2.85 
Minimum rate on dials..... 25 

Three minimum and_ as- 
sumed adjustments ...... 3.00 
$6.10 


Present rate on 12 Size—15J 
—adjusted or unadjusted, 
complete with dial....... 


Increase, 205 per cent or $4.10 


We also desire to draw your attention 
to the fact that the proposed rates show 
a substantial increase of duty on parts 
of watches used for repair purposes. 
The proposed bill is so worded as to 
make it practically impossible to import 


into this country parts of watches for 
repair. Wheels with pinions or balance 
wheels with staffs, will bear the same 
amount of duty as the complete move- 
ment. 

You have called on some of the watch 
importers and asked for information in 
regard to the proposed tariff and as long 
as the information published was not 
correct, we wanted to give you our side 
of the question and correct the informa- 
tion which you received and published. 

We trust that in all fairness to the 
watch importers of the United States, 
you will be good enough to publish the 
above facts im your publication. 

Very truly yours, 
THE AMERICAN WATCH IMPORTERS AS- 
SOCIATION, INC. 
(Signed) Henri Schwob, President. 








50 Years in Business 





John C. Leppert Celebrates Golden Anni- 
versary of His Start in the Retail 
Jewelry Business 


CHICAGO, May 25.—John C. Leppert 
of John C. Leppert & Son, is celebrating 
his golden anniversary in the retail 
jewelry business. In commemoration of 
this event this concern recently moved 
into larger quarters on the 14th floor of 
the Stevens building, 17 N. State St., 
and is using gold boxes and display pads 
in the showing of their merchandise. 
Mr. Leppert, who was born in Philadel- 
phia, learned the watchmaking trade 
from his father and brother who were 
in the retail jewelry business in that 
city. In 1872 he associated himself with 
R. M. Cooper & Bro., Philadelphia, as a 
watchmaker. He remained with them 
for a few years and then came to Chi- 
cago. Early in 1879, he opened a small 
jewelry store at Jackson and Halsted 
Sts., and lived in the back of the store. 
While he was employed during the day 
by a Loop jeweler Mrs. Leppert looked 
after their business. The business 
steadily grew there and finally demanded 
his entire attention. After fifteen years 
he moved to larger and more modern 
quarters at West Madison and Sanga- 
mon Sts., and remained there for 31 
years. Four years ago the business was 
moved to the Stevens building, and the 
first part of this month more spacious 
quarters were taken in this same build- 
ing. 

About six years ago his youngest son, 
Arthur, became associated with him and 
the firm name was changed to John C. 
Leppert & Son. 

Mr. Leppert is still very active in the 
business, being on hand each day to wel- 
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come his old customers into the new sur- 
roundings. For a great many years he 
has been interested in Masonry and the 
splendid work done by him for the 
Shrine has won considerable praise for 
him. 








Portland, Ore., Jewelers Entertain 
Officers of National Association 


PORTLAND, ORE., May 23.—The Port- 
land Jewelers’ Club held an informal 
dinner the evening of May 15 in honor 
of National President Frasier and 
Regional Vice-President Albert B. Jones, 
of Seattle, both of whom had been pres- 
ent at the recent Oregon State conven- 
tion in Eugene. Another special guest 
was A. A. Keene, Salem jeweler, and 
secretary of the Oregon association. 
The scene was a private dining room 
in the headquarters of the Portland 
Chamber of Commerce, at the Multno- 
mah hotel. 

Julius Zell, president of the club, pre- 
sided. President Frasier mentioned in 
detail the various departments of the 
A. N. R. J. A., and the duties of its 
members. He also commented on the 
need of organization for jewelers in 
even small towns. The speaker strongly 
advised community advertising. 

Mr. Jones told briefly of the com- 
munity advertising done by the Seattle 
Jewelers’ Club. Mr. Keene also spoke 
as did several other jewelers in attend- 
ance. 








Golden Roosters of Chicago “Hatch” 
New Members with Elaborate 
Ceremonies 


CHICAGO, May 25.—One of the finest 
Rooster parties ever held by the Golden 
Roosters, “Fine Feathers of the Jewelry 
Trade,” was the one held last evening 
at their Barn Yard in the Hotel La 
Salle. More than 80 Roosters were on 
hand to see eight “Eggs” hatched. 

About 6 /p. m. the lobby of the La 
Salle Hotel was in a turmoil. Four of 
the candidates dressed as hobos were 
being chased by another dressed as a 
policeman. After considerable gayety in 
the lobby members and candidates were 
taken to the barnyard where there was 
plenty of “chicken feed.” Over cigars, 
Chanticleer Harry Bromley called the 
meeting to order and after a few re- 
marks turned the meeting over to Tom 
McMahon, chairman of the “Wrecking 
Crew.” The following “eggs” were then 
“hatched”: John Leiner, Lawrence L. 
Doty, Andy Ledwith, Francis V. Healy 
and Arthur Manheimer. C. A. Mealy, 
Providence, Bert Harris, Kansas City, 
and A. N. Kinsley, Oneida, N. Y., were 
taken in as non-resident members. 

Following the incubation, members 
were entertained with a wrestling bout, 
roller skating stunts, singers and many 
other loop headliners. During the din- 
ner community singing was indulged in 
as well as good music. The meeting 
adjourned at 9:30 and many stayed to 
play a few hands of bridge. 
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Spokane Jeweler Takes His Own Life 


SPOKANE, WASH., May 23.—Despond- 
ent over the death of his wife, Oscar 
Silverstein, 42, pawnbroker and jeweler, 
hanged himself in his store at W. 411 
Main Ave. some time Monday night. 

The body was found at 7:45 o’clock 
this morning by Nathan Kartsav, clerk, 
when he opened the store. The body was 
hanging from a section of shelving in 
the rear of the store. His feet were 
touching the floor. 

Detective Paul Bucholz investigated the 
hanging and expressed the belief that it 
had required a determined effort on the 
part of Silverstein to strangle himself. 
The coroner was notified and the body 
removed to a mortuary. 

Since the death of his wife a short 
time ago, Mr. Silverstein had been des- 
pondent and his friends and police be- 
lieve that this was responsible for his 
act. He leaves four children and a sis- 
ter, Mrs. S. H. Soss, Spokane. 





William J. Burkhardt 


DAYTON, OHIO, May 23—wWilliam J. 
Burkhardt, 59 years’ old and retail 
jeweler of this city, died at his home last 
Saturday, and was buried three days 
later in Memorial Park Cemetery. 

Mr. Burkhardt came to this country 
from Germany in 1889 and located in 
the jewelry business in New York City. 
He later removed to Cincinnati, and in 
1895 started a shop at 314 E. Fifth St., 
Dayton. He also owned a store at 504 
E. Fifth St. 

Deceased is survived by his widow and 
four children. 





Richard J. Schaefer 


Richard J. Schaefer, 56 years’ old, died 
at his home in Patchogue, Long Island, 
N. Y., on May 16, after an illness of 
two years. 

Mr. Schaefer was in business for many 
years at 473 Ninth Ave., New York 
City, moving in 1912 to Patchogue, 
where he maintained an establishment 
at 15 E. Main St. Later he was con- 
nected with the firm of R. A. Porter. 

Deceased leaves a widow, Clara Schae- 
fer, and one son, Alexander. 





Harry and Leon H. Weiner, Trading 
as H. Weiner & Son, Utica, N. Y.. 
Petitioned Into Bankruptcy 


Utica, N. Y., May 23—Harry Weiner 
and Leon H. Weiner, trading as H. 
Weiner & Son, jewelers, 219 Bleecker 
St., Utica, were petitioned into bank- 
ruptcy in the United States District 
Court here today. The petition states 
that in March they directed a letter to 
their creditors saying that they had lia- 
bilities of over $10,000 and assets of 
$5,900, and could not pay their debts. 
During the past week, it is stated, their 
landlord demanded possession of the 
store. 

The petitioners are Philip Perlman, 
$120; Morris Rosen, $100, and Harry 
Kahn, $500, all of Utica. 
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Louisville 





Geiger & Ament, retail jewelers of 
Louisville, have “taken the air” with 
their advertising. Starting Wednesday 
evening, May 22, and to run over a 
period of 19 weeks, with possibility of 
an extension at the end of that time, the 
company will broadcast radio programs 
from 6.30 to 7 o’clock, each Wednesday 
evening, through Station WHAS, oper- 
ated jointly by the Louisville Courier 
Journal and Louisville Times. 

Charles Rothweiler, vice-president of 
Rich G. Tafel & Sons Co., Market St. 
retailers, has taken active charge of the 
establishment, which is owned and con- 
trolled by Mrs. Emma S. Tafel, presi- 
dent. Raymond G. Tafel, secretary- 
treasurer, and a son of Mrs. Tafel, has 
resigned the active management of the 
business, with which he has been con- 
nected since leaving school more than 
15 years ago, and plans to enter some 
other line of activity. 

The Jewelers Security Alliance re- 
cently sent a check of $100 to Detective 
Dudley B. Veal, Lexington, Ky., as a 
reward for capture and conviction of 
Archie Watkins, negro, who stole $6,000 
worth of diamonds in 1926 from the Vic- 
tor Bogaert Co., of Lexington, and 
which was in part recovered by the de- 
tective who traced the thief to another 
city in the Blue Grass. The check was 
placed on display in a downtown store 
window. It represents a standard or 
standing reward offered by the Alliance. 

After three hung juries in as many 
trials and five postponements a case 
against Fred E. Stevens, Jr., secretary 
of the Dixie Jewelry Co., Louisville, 
charged with complicity in the robbery 
of Herman Hamburger, New York dia- 
mond salesmen of $90,000 in diamonds 
three years ago, was again postponed 
last Thursday for the sixth time, to Oct. 
7, by Special Judge S. A. Anderson, at 
the request of George J. Mayer, Assist- 
ant Commonwealth’s attorney, but on 


‘the strenuous objection of James P. 


Edwards, and W. S. Heidenberg, attor- 
neys for the defense. 








Kansas City 


H. R. Tillotson’s new jewelry store at 
Columbia, Mo., was opened Saturday, 
May 18, and an excellent business was 
done that day. 

Mrs. Riah Konrad, 63 years old, a resi- 
dent of Kansas City for 35 years, and 
the widow of Herman Konrad, for many 
years a jeweler here. died May 18 at 
her home, 3338 Forest Ave. 

E. O. Baumgarten and associates, 
representing the Norris-Alister-Ball- 
Bridges Co., have taken a lease on the 
entire fourth floor of the building at 
1009 Walnut St. The new place is being 
remodeled, new fixtures are being in- 
stalled and the stock is being moved 
from the former location on the fifth 
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floor of the. same building. Mr. Baum- 
garten was formerly vice-president of 
the Hoefer Jewelry Co. When that com- 
pany sold out Mr. Baumgarten opened 
an office here for the Norris-Alister- 
Ball-Bridges Co. The new location is the 
result of the growth of business in the 
local office. Mr. Baumgarten’s associates 
are W. O. Hensley, A. J. Hazzard, Leroy 
Dudley and Marvin Hiles. 








St. Louis 


Included in the extensive improve- 
ments in the interior of the Selle Jewel- 
ry Co., in the Arcade building, which 
are about completed, is a dainty diamond 
room. This is at the back of the store 
and is handsomely furnished. 

An inventory of the estate of late 
Mrs. Rosa Drosten, widow of Frederick 
T. Drosten, founder and former presi- 
dent of the Drosten Jewelry Co., was 
filed in the local Probate Court this 
week. The total value of the estate was 
placed at $126,543, and comprised listed 
stocks with a value of $66,702; bonds 
worth $17,500; cash in banks, $24,338; 
notes, $4,000; securities, $1,125; jewelry 
and diamonds, $1,558, and chattels, 
$1,194. The firm continues in business 
here headed by Will G. Drosten, a son. 

Officer Strassinger, of the Webster 
Grove district found the back door of 
the jewelry store of Otto Hoemann open 
May 26 and inside arrested Thomas J. 
Kelly. Later a number of diamond rings 
were found at his home and he and his 
wife are being held and an effort made 
to connect them with some of the other 
robberies that have occurred of a simi- 
lar nature in the past two months. Kelly 
is alleged to have been arrested a num- 
ber of times and also served workhouse 
sentences. 

Local wholesale firms in the trade are 
getting the new season lines laid pre- 
paratory to the early departure of the 
road men. Most of these salesmen will 
get away by the middle of Jtine, and at 
present are either at headquarters or 
spending a vacation with their families. 
Collections are reported satisfactory and 
the outlook for a good fall season is 
considered excellent according to the 
opinions of various leaders in the local 
wholesale trade. Current retail business 
is also fairly good, the demand for wed- 
ding and graduation presents making 
up the bulk of the business now current. 








Memhard & Miller, for more than 39 
years one of the leading jewelry firms 
of Spokane, Wash., is going out of busi- 
ness. First announcement of the liquid- 
ation of the partnership was made on 
May 8, with the opening of the first sale 
ever conducted by the long established 
j&velry firm. Ottmar P. Memhard and 
John G. Miller are the owners. The 
Memhard & Miller store has _ been 
located in the Paulsen building, since 
the erection of that structure on River- 
side Ave. nearly 20 years ago. 
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Denver 





The Bohm-Allen Jewelry Co. has 
moved from the Foster building at 16th 
and Champa Sts., to the Steele building, 
16th and Welton Sts. 

Carl A. Rose, who formerly operated 
a jewelry store in this city, died recently 
at Los Angeles, Cal., according to a 
telegram received. He was 50 years of 
age. 

David Goldberg, former Denver, Colo., 
jeweler, recently opened a retail store 
in Phoenix, Ariz. Mr. Goldberg had 
been in Denver and Tulsa, Okla., for 
17 years before establishing himself in 
Phoenix. 








Los Angeles 





Paul G. Forman, diamond broker and 
importer, has moved from Suite 715, 
Title Guaranty building, to Suite 601, 

The Evans Case Co., North Attleboro, 
Mass., has appointed Sunderland & Mil- 
ler of Los Angeles and San Francisco as 
exclusive agents for its lines in the Pa- 
cific Coast £tates. 

Friends and business confreres of A. 
C. Bard, diamond dealer and broker in 
the Title Guaranty building, offered 
their sympathy and condolences to Mr. 
Bard, in the sudden death of his wife. 
Mrs. Bard was buried last week. 

W. B. Sunderland, president of Sun- 
derland & Miller, with establishments in 
Los Angeles and San Francisco, is ar- 
ranging for a complete display of the 
lines his house represents at the display 
to be held at the Palace Hotel in San 
Francisco, by the Pacific Art and Gift 
Show, July 8 to July 13. 

E. V. Saunders, manager of the Pa- 
cific Coast States branches of the Inter- 
national Silver Co., with headquarters in 
San Francisco, and vice-president of the 
National Jewelers Board of Trade, was 
in the city last week looking after the 
prosecution of several cases which have 
been called to his attention. 

President William E. Phillips, of the 
Southern California Jewelers Golf Asso- 
ciation, asked a reporter for THE JEWEL- 
ERS’ CIRCULAR to state to the members of 
the association that it had been decided 
to postpone the regular summer golf 
tournament from July 12 to July 25. 
This had been decided on because the 
Shriners, to which many of the whole- 
sale jewelers belong, will meet in con- 
vention here in June and the Elks hold 
their convention here in July. 

A recent note in the Los Angeles 
column of THE JEWELERS’ CIRCULAR 
stated that Walter M. Rosenthal was 
representing Bernard Rice’s Sons, Inc., 
and several other lines. Mr. Rosenthal 
reports that he gave up Bernard Rice’s 
Sons line on Dec. 31 of last year and 
that he is now representing S. W. 
Farber, Inc., Brooklyn; Homan Mfg. Co., 
Cincinnati; Elite Novelty Co., Newark; 
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William F. Hayes Co., Mount Vernon 
and A. L. Wagner Mfg. Co., New York 
city. 








Rochester 





S. Weiss, retailer, 48 Main St. E., 
closed out his store at that address last 
week after the expiration of his lease. 
Although not definitely decided on a 
site, he stated that he is planning to 
open another downtown store. 

Rochester, N. Y., police recently ap- 
prehended a young thief in the cellar of 
the James O. Ledlie store with $250 
worth of jewelry in his pockets. The 
youth was surprised by the police after 
a passing citizen had noticed him in the 
store. He attempted to escape via the 
cellar, but was seized before he suc- 
ceeded. 








Gleanings 





The Miller Jewelry Mfg. Co., Daven- 
port,-Iowa, recently suffered a fire loss 
of $7,000. 

Saul Hershberg has opened Hersh- 
berg’s jewelry establishement at East 
Ave. and Main St., Rochester, N. Y. 

Lewis L. Yaseen has changed his lo- 
cation from 425 Erie Ave. to 368 Third 
St., Niagara Falls, N. Y. 

R. M. Joselyn, Deposit, N. Y., has 
sold his jewelry business to Harper Kays 
& Son, who will take possession on 
May 15. 

Warner’s, Inc., Buffalo, N. Y., jewel- 
ers for the past 25 years, recently 
opened their new store at 479 Main St., 
to which they moved from 3 W. Eagle 
St. 

Fink’s, Inc., Miami, Fla., has received 
a charter of incorporation. The capital 
is listed at 50 shares of stock with par 
value at $100 each, and the directors 
are Neal, M., and L. Finkelstein. 

Leon J. Seff, Columbus, Ohio, jeweler, 
who has been located for the last 18 
years at 242 E. Main St., will assume 
new quarters at 33 E. State St. in the 
Ohio Theater building, starting July 1. 

Edward Vogel has taken over the 
jewelry and optical shop at 380 Main 
St., Catskill, N. Y., formerly operated 
by the late P. W. Hallenbeck. The store 
was originally opened in 1851 by C. E. 
Willard. 

The Willer jewelry store, 43 S. Sagi- 
naw St., Pontiac, Mich., recently suf- 
fered a loss of three watches valued at 
$100 when thieves made a hole in the 
main display window and extracted the 
loot. 

The jewelry establishment of Robert 
Lavin, Broadway and Maiden Lane, AIl- 
bany, N. Y., was recently robbed of ap- 
proximately $1,000 worth of merchan- 
dise by thieves who smashed a window 
to gain entrance. 

_ W. A. McPhee, Canton, N. Y., jeweler, 
has sold his watch, clock and jewelry 
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business to Richard C. Peggs, a veteran 
employe. Mr. McPhee will devote his 
entire time to his optical business in the 
future. 

Four young men who smashed a plate 
glass window in the store of Joseph 
Luceri, 24 Newbury St., Lawrence, 
Mass., made their getaway without any 
loot when they saw a policeman ap- 
proaching the car in which they were 
sitting. 

Ralph W. Kilpatrick, jeweler, Walton, 
N. Y., has purchased the business of J. 
C. Joscylin, Hancock, N. Y., and took 
possession recently, discontinuing his 
business in Walton, which has been es- 
tablished nine years. His newly acquired 
shop in Hancock is the only jewelry store 
in that town. 

The opening of the McLauchlin Jewel 
Shop, successor to the T. S. McLauchlin 
Jewelry Co., Harris Arcade, Central 
Ave., W., Winter Haven, Fla., occurred 
recently. The store is under the man- 
agement of T. S. McLauchlin, who estab- 
lished the original business in Winter 
Haven 17 years ago. 

The entire stock of A. M. Ambler, 
jeweler, 72 North St., Middletown, N. Y., 
has been on sale at auction, the sale 
having started Tuesday, April 30. This 
sale was continued until the stock was 
disposed of, after which Mr. Ambler re- 
tired from business. The sale was con- 
ducted by James L. Hand and Charles 
J. Wilbur, jewelry auctioneers. 

Jurisdiction of the U. S. Court of 
Customs and Patent Appeals in customs 
and patent litigation was definitely es- 
tablished May 20 by a decision of the 
U. S. Supreme Court holding that the 
court is not a “constitutional” court 
created under Section 1 of Article 3 of 
the Constitution and limited, therefore, 
to judicial cases and controversies but 
a “legislative” court created under 
other articles of the Constitution in- 
vesting Congress with powers such as 
the laying and collecting of duties on 
imports in the exercise of which it may 
create inferior courts to help it in the 
execution of such powers. The court’s 
status as a “legislative’’ court was 
challenged when the Bakelite Corpora- 
tion fought an appeal taken by import- 
ers from a finding by the U. S. Tariff 
Commission that certain imports of 
beads and other articles composed of 
synthetic phenolic resin infringed pat- 
ents held by the domestic corporation, 
which constituted unfair methods of 
competition under Section 316 of the 
Tariff Act of 1922 and rendered the 
merchandise subject to exclusion from 
entry. The U. S. Court of Customs Ap- 
peals held that it had jurisdiction in the 
case and the Bakelite Corporation ap- 
pealed to the Supreme Court. The Su- 
preme Court’s decision, which was read 
by Associate Justice Van Devanter, 
summarized the court’s province as a 
special tribunal created by Congress to 
determine matters arising between the 
Government and others in the executive 
administration and application of the 
customs laws, and declared that this 
shows very plainly that it is a legisla- 
tive and not a constitutional court. 
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Exquisite in every detail, this 15 Jewel Concord 8 Day Clock incorporates 

every quality of beauty, artistic workmanship and dependability. 

q Pc eer 

| Raised figure dial in gilt metal Chevalet on metal base. 

| | 
| | 
| | 
| | 


The Concord line of Watches are designed and fashioned 
to meet the most exacting demands of a discriminating 
clientele. Expert in workmanship, accurate in movement 
and beautiful in finish—Concord Watches are recognized 
as outstanding in quality and artistry. 























Bracelet Watches 
Strap Watches 
Pocket Watches 
Desk and Traveling 
Watches 


for Men and Women 




















| One of the many Concord A Concord model of Iridium 

i creations—finished in 18 karat Platinum. Diamond set in 
Yellow Gold, 17 Jewel Concord Rectangular Form Case with 

movement in Tonneau Form ribbon and an 18 Jewel Robert | 
Case with cord. Cart movement. 
! rf 

















NEW YORK — 


We shall welcome the opportunity to furnish you with 
complete information on the entire Concord assortment. 
CONCORD WATCH CO., Inc. 
10 WEST 47th STREET 
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New York Notes 





D. Cook, diamond cutter, has changed 
his location from 64 Fulton St. to 44 
W. 48th St. 

The Best Watch Co. has filed a notice 
at Albany, changing its capital from 
$10,000 to $30,000. 

Mrs. Fanny Rikles, wife of Morris 
Rikles, manufacturing jeweler, 200 Cen- 
ter St., died Monday morning. 

Irving Baum, diamonds, 48 W. 48th 
St., leaves on June 1 on the Statendam 
for a visit to the European markets. 

H. & J. Stupack, manufacturing and 


‘ wholesale jewelers, have moved from 39 


Eldridge St., to 153-157 Canal St. 

Sigmund Berger, manufacturer of 
platinum jewelry, formerly at 142 Ful- 
ton St., is now located at 42 W. 48th 
St. 

Goldstein & Krivitzky, dealers in dia- 
monds and jewelry, have moved from 
29 Eldridge St. to larger quarters at 21 
Eldridge St. 

William Weiser, manufacturer of 
platinum jewelry, has moved his quar- 
ters from Room 1119 to Room 1404 at 
106 Fulton St. 

William Haufler and Louis Beitchman, 
diamond setters and lapidists, have 
changed their quarters from 108 Fulton 
St. to 44 W. 48th St. 

Lester Mossman has severed his con- 
nection with A. Jaffe & Son, importers 
of diamonds and makers of diamond 
jewelry, 10 W. 47th St. 

The Levalle Jewelry Co. has been 
granted a charter of incorporation. 
Capital is listed at $5,000 preferred and 
50 shares of common stock. 

L. Bromberg has taken over the watch 
repair shop of J. Pevelzweigh and will 
continue the business in the same loca- 
tion, Room 1113 at 116 Nassau St. 

M. J. Isgur of the M. J. Isgur Co., 
manufacturers of platinum mountings, 
200 Broadway, leaves this week for an 
extended business trip through the East. 

Charles R. Rainess, for 24 years 
located at 2665 Broadway, is making 
extensive alterations and remodeling his 
store and will reopen on or about Aug. 1. 

The Timeology hikers will meet Satur- 
day at 2:30 p. m. on the New York side 
of the Fort Lee-125th St. ferry and will 
hike along the Palisades to Dyckman St. 

Jerome B. Katz of Katz Bros. & Aul, 
Inc., importers of diamonds, 20 W. 47th 
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St., sailed last Saturday on the Levia- 
than for a purchasing trip to the Euro- 
pean diamond markets. 

Max Cutler, jobber of watches and 
jewelry, 49 Maiden Lane, has not 
changed his address as was erroneously 
stated in a previous issue of THE JEWEL- 
ERS’ CIRCULAR. 

Paul Sacks of the Metro-Sacks Co. 
and the Harmont Co., 43 W. 125th St., 
and Mrs. Sacks, leave on June 12 on the 
Leviathan for an extensive tour of 
Europe, returning after Labor Day. 

Maurice A. Davidson of Davidson 
Brothers, importers of diamonds, 71 Nas- 
sau St., sailed last Saturday on the 
Leviathan and will visit the markets of 
Belgium, France and Amsterdam. 

It was announced several days ago 
that Samuel S. Meister and Hannah 
Meister, both members of the Academy 
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Jewelers, Inc., 140 E. 14th St., have 
severed their connections with the con- 
cern. 

Wm. B. Manheimer, president of 
Louis Manheimer & Bros., 20 W. 47th 
St., sailed for Europe Saturday on the 
Leviathan. He expects to make this a 
pleasure trip, and will be away about 
ten weeks. : 

Herman Kleinfeld, of the Star 
Jewelry Co., Inc., manufacturers and 
importers of novelty jewelry, 307 Fifth 
Ave., returns on the Berengaria tomor- 
row from a visit to the European jewel- 
ry centers. 

The first meeting of the creditors of 
Julius Rosenthal, 820 W. 180th St., who 
was adjudicated bankrupt on May 17, 


‘will be held at the office of Seaman Mil- 


ler, referee in bankruptcy, 20 Vesey St., 
on June 6, at 2 p. m. 

The firm of Walvisch & Bieberneit, 
diamond cutters, has opened quarters in 
Room 500, 36 John St. Mr. Walvisch 
was formerly connected with Fera & 
Kadison, while Mr. Bieberneit was as- 
sociated with Emile Task. 

A voluntary’ petition in bankruptcy 
was filed last Thursday by the Contardi 
Co., Inc., manufacturing jeweler, 206 
Broadway. The assets or liabilities were 
not listed, but a complete schedule will 
probably be filed within 10 days. 

I. Kupinsky, manufacturer of plati- 
num mountings, and Mr. Krivitzin, crea- 
tor of diamond mountings, have formed 
a co-partnership under the name of the 
Pavay Jewelry Co., Room 501, at 102 
Fulton St. They will manufacture dia- 
mond mountings exclusively. 

Benedict J. Freudenheim of J. Freu- 
denheim & Sons, importers of diamonds, 
48 W. 48th St., sailed last Saturday on 
the Leviathan for a purchasing trip to 
the European diamond markets. He ex- 
pects to remain abroad for ten weeks. 

Adler Bros., 121 Canal St., this city, 
are offering to settle with creditors on 
the basis of 20 cents on the dollar. This 
offer, if accepted, will be payable five 
cents in cash and the balance in notes. 
The assets it is said have a book value 
of $18,000 while the liabilities are esti- 
mated at $37,000. 

Mr. Schild of the Eterna watch fac- 
tories sailed May 22 on the Mauretania 
to Grenchen, Switzerland, the home of 
Eterna watches. While in this country 





(Continued on page 87) 
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— Over One Hundred Years the Jewelers’ Bank | 
CHATHAM 
pHENIx A Bank's Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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Nationa BANS 
TRust compANY 


We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 





Capital, Surplus and 
Undivided Profits over 


Twenty-five Resources Over a Quarter of a Billion Dollars 














Million Dollars 
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EXPERT PEARL RESTRINGING 


Rosemarie Pearl Co. 
132 Nassau Street New York 


A Complete Line of Colored Stones 
for Jobbing Purposes 


We can supply all of your colored stone requirements, giving 
your order every attention as to careful selection and 


























delivery. MAIL ORDERS GIVEN PROMPT AND L 
ATTENTION, Phone Beekman 6881 

LEVERE COMPANY PEARLS and STONE NECKLACES 
94 CANAL STREET NEW YORK 4 BEADS of ALL KINDS 
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Platinum and White Gold Shells 
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Fountain Pens, Pencils 
from $.06 each and up 


Elgin, Waltham, Hamilton, Howard watches 7 to 21 
jewels. 
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SAMUEL STERN 


71 Nassau St., New York 
"Phone Cortland 4346 





Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST., NEW YORK CITY 


“Baguette-Like’’ 
“ ed Manufact Fine Platinum Ring’ 
anufactures e ng”’ 

Only ring that will mount Pate U. 8. 


“Changeable 








stones appear square. Jowelry—Special Order Work. 

























andy A GOLD MINE OF INFORMATION 


% ONLY $1.00 
FOR ONLY $1.00 we furnish FORMULAS and process of manufacture of the 35 FORE- 






MOST FORMULAS on the market, no old book stuff but each Formula the results of latest 
scientific research, such as ALL the bess WATCH CLEANING SOLUTIONS, BLUE-WHITE 
PLATINUM SOLUTION, LUMINOUS PAINT, BEST and CHEAPEST GOLD and SILVER 
PLATING SOLUTIONS, (containing no gold chloride), EVERBRIGHT POLISHING 
CLOTHS, SILVER POLISHES, (liquid and cream), (can be sold under your own label), 
BEST METAL DIAL CLEANER, WORLD’S BEST SILVER ANTI-TARNISH. All others 
equally as good, 35 in all, for only $1.00.. If you don’t think these Formulas worth three 
cents each, don’t order—IF YOU DO, ORDER NOW, $1.00—offer good thirty days only. 













, DMAN’S LABORATORY, BOX 1235, MONTGOMERY, ALABAMA 
is repping {or flOUZ, Goo > ee ee and os Exclusively) 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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Mr. Schild completed negotiations with 
Cross & Beguelin, appointing them dis- 
tributors for the Eterna watch factories 
in the United States. 

Finn Iffland & Co., of Scranton, Pa., 
builders of complete interiors of jewelry 
stores, will open a New York office at 
580 Fifth Ave., on or about June 1. 
Murray M. Pearlstein, architect, who 
has had extensive experience in the de- 
signing and building of jewelry stores 
all over the country, will be in charge 
of this New York office. 

Schedules in bankruptcy were filed by 
Louis Kruger, 1493 St. Nicholas Ave., 
in the United States District Court 
last Monday. They show assets of 
$1,695 consisting of stock in trade, 
$1,000; household furnishings, $150; 
clothing, $45; and fixtures, and safe, 
$500. The liabilities total $3,727, and 
constitute unsecured claims. 

S. Montag of the Sokol, Montag Co., 
importers of clocks, 245 Fifth Ave., 
sailed May 15 on the Berengaria to visit 
the concern’s clock factory in Germany. 
This is the second trip Mr. Montag has 
made since Jan. 1, this year. He will 
also visit Switzerland and France, and 
while abroad will purchase new novelties 
which he will bring back with him. Mr. 
Montag will remain abroad about six 
weeks. 

The trial of Max Hoffman and Jack 
Edlin, formerly manufacturing jewelers 
at 41 John St., charged with staging a 
fake hold-up, was resumed Tuesday be- 
fore Judge Allen in the Court of Gen- 
eral Sessions. The defendants took the 
stand in their own defense last Friday, 
Edlin stating his story of the hold-up 
and Hoffman telling of the financial 
status of the firm. Several neighbors in 
the same building were called to the 
stand and testified they had heard sounds 
coming from the defendants’ quarters 
at the time of the reported robbery. 
It is expected that the case will be given 
to the jury this week. 

More than 200 members were present 
at a meeting of the New York Jewelers 
Benevolent Association held at the 
Grand Opera House, 23rd St. and 
Eighth Ave., on Tuesday evening, May 
21. The feature of the affair was the 
initiation of 10 new members, the 
Messrs. Stitz, Glickman, Edelstein, Piltz, 
Weissman, Semel, Schginfeld, Tickoff, 
Rosenfeld and Madier. The induction 
was conducted by the initiation degree 
team composed of Isidore Hecht, chair- 
man, Adolph Pusrin, David Cohen, Mur- 
ray Berlof and J. L. Lezere. The or- 
ganization, now in its 41st year, has 
increased its membership rapidly dur- 
ing the past few months, the membership 
and initiation degree committees aiding 
greatly in the growth. The next meet- 
ing is s¢heduled for June 4, at which 
time a new group of members will be 
accepted and policies of the organization 
discussed. 
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At a special meeting of the Good and 
Welfare Committee of the National 
Jewelers Board of Trade held Tuesday 
afternoon, May 21, it was decided to 
send delegates to the Jewelry Trade 
Conference which will be held in Chi- 
cago, May 5, in connection with the 
meeting of the wholesalers in that city. 
The delegates will include B. L. Shinn, 
Secretary of the Board. It was de- 
cided to acquiesce in the request of the 
Federal Trade Commission and present 
the various reports on the nomenclature 
of gems (covering diamonds, precious 
stones and imitations, and pearls) in 
which the conclusions of the committee 
would be presented in a negative way, 
that is, indicate definitely those prac- 
tices and terms which the Board con- 
sidered to be improper. The matter 
was turned over to cvunsel to formulate 
the conclusions of the reports in this 
way. 

Arthur Traynor, who, it is alleged, 
attempted to rob Thomas Lenz, dealer in 
precious stones, at his office in Room 
1422, 132 Nassau St., Wednesday morn- 
ing, May 22, faced the Grand Jury on 
Friday of this week and again on Tues- 
day. Lenz, the patrolman who made 
the arrest, and the messenger boy who 
aided in identifying Traynor before his 
arrest in the building hallway, took the 
stand. Traynor, who first gave his 
name as Michael Tanner, later stated 
he was Arthur Matthew Traynor, claim- 
ing to be a brother of “Pie” Traynor, 
the star third baseman of the Pitts- 
burgh National League baseball team. 
Since his game fight against the hold-up 
man Mr. Lenz has been nursing bruises 
on his head and two stitches have been 
sewed over the wound. The early report 
that the robber was thwarted through 
an automatic door-closing system was 
proved false. Traynor was apprehended 
after an elevator man had warned the 
superintendent of the building who 
locked the doors and called in Patrolman 
Henry Quinn who made the arrest when 
Eli Schostack, a messenger boy, had 
identified Traynor in the building hall- 
way. 

Maurice Y. Nathan, who arrived in 
New York last Friday after his experi- 
ence on the ill-fated Graf Zeppelin, will 
be the guest of honor at two dinners to 
be tendered him within the next week 
by the Jewelers Square Club and the 
Brooklyn Elks. The former organiza- 
tion will hold its function at the Cafe 
Boulevard, 132 W. 41st St., on the eve- 
ning of June 3, while the Elks’ affair 
will be held at the clubhouse, Livingston 
St. and Boerum PI., Brooklyn on June 9. 
Isidore Friedman, 71 Nassau St., is 
chairman of the Elks’ committee. At 
both dinners Mr. Nathan will relate to 
his fellow members some of his experi- 
ences aboard the dirigible. Mr. Nathan, 
in an interview with a representative of 
THE JEWELERS’ CIRCULAR, reiterated his 
faith in aviation, saying that “in five 
years, I believe, flying will be as popular 
as automobile riding. For speed and 
convenience there is nothing like a plane. 
I use airplanes to cut down time on long 
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trips.” Asked whether he would travel 
again by dirigible, Mr. Nathan said: “I 
certainly would if my business fits in 
with such. a trip.” He repeated the 
statement of the other travelers on the 
Zep, that the passengers felt safer after 
the mishap and did not feel themselves 
in danger, although they were eager to 
have a speedy landing completed. 








The Platinum Market 


Reports on the prices of platinum this 
week indicated no deviations from the 
prices reported in the last issue of THE 
JEWELERS’ CIRCULAR which were as fol- 


lows: 

Per Ounce 

Wtk CRIN Sa a ek a teak $68 
Platinum containing 5 
iridium 
Platinum containing 10 per cent 

iridium 8 
TE no tao'n 0 the dn ee Mel awe GeO wee $245-$250 

$4 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 


as reported for the past week: 
Selling Price 


London U.S. Govt New York 

Date Official Assay Bars Official 
May 21.... 25% 56% 53% 
a Bheces soe 5614 53% 
«OS... S48 AA 84 53% 
“ 28.46. Say 56 5354 
ee eS 56% . 53% 
St.s.. 2a 56 5356 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended May 25, 1929 
The U. S. Assay Office reports: 


Gold bars exchanged for gold ? 
$849,149.12 


CO va slikcc an mee eae essed 
Gold bars paid depositors...... 50,435.22 
EOE Viera cs RP mare oath are $899,584.34 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
DRS BOs 0s Salt awia seers cama $453,325.82 
+. ee vee sie lg Bains ak haa eel ee oe 61,635.44 
Seba end <careys cn atlas ema ae oe 124,452.59 
Mts Farce ad, a's kid Save a Dale ens 71,626.13 
BE cio sala sro Sas Hales cee eg 91,308.46 
Mt MRNA alias 0.0.5 ae 67k 6 Ban a ee 46,800.68 
"POtRRS Ske Seen add se $849,149.12 








Illinois Notes 


Safe blowers escaped with jewelry 
worth $2,000 after they forced a rear 
door of the store of William Schulze, 
Virginia, Ill., recently. 

James T. Gourley, the oldest living 
jeweler in Springfield, Ill., who has been 
in business here nearly six decades, has 
sold his business at 409 E. Washington 
St. to W. N. Sutton, diamond merchant, 
and will retire from active business. 

E. W. Morris, who conducted a jewelry 
store at Galesburg, III., many years, but 
who has been associated with Swartchild 
& Co., wholesale jewelers, in recent 
years, has returned to the retail field. 
He has established his shop in the Bank 
of Galesburg building. 
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Providence 





The Shenhan Co. has given a chattel 
mortgage for $300 to Z. Berberian Co. 
covering the contents of premises at 9 
Calendar St. 

The Amber Comb Co., 21 Mason St., 
is owned and conducted by C. Arlington 
Barnes, according to his statement filed 
at the city clerk’s office. 

The MacLean Job Polishing Co., 226 
Eddy St., is owned and operated by 
James H. MacLean, according to his 
statement filed at the city clerk’s office. 

Notice has been filed at the office of 
the Secretary of State of the change in 
name of the Young, Leonard & Harrall 
Co. of this city, to the Young & Leonard 
Co. at 52 Pine St. 

The Inlaid & Optical Co., Inc., has 
given mortgages of $13,500 to the Rhode 
Island Hospital Trust Co. and of $32,500 
to the Industrial Trust Co. on lots and 
buildings on Prairie Ave. and Broad St. 

The case of Vennerbeck & Clase Co. 
against Frank F. Hill was heard before 
Judge Rueckert in civil session of Sixth 
District Court last week and judgment 
awarded the plaintiff for $73 and costs. 

The Modern Plating Co., Inc., has 
been incorporated under the laws of 
Rhode Island with a capital stock of 
$10,800 the incorporators are Philip F. 
Eddy, Samuel Nathanson and Louis C. 
Giusti. 

The Harris & Mowry Co. of Woon- 
socket has filed at the office of the Secre- 
tary of State notice of an amendment 
to its charter changing its authorized 
capital from $80,000 to 1000 shares of 
common stock without par value. 

Schedules of assets and liabilities of 
Joseph Catlow Co., manufacturing jewel- 
ers at 92 Niagara St., this city, have 
been filed in voluntary bankruptcy pro- 
ceedings in the United States District 
Court for Rhode Island which show the 
total of the former to be $25,051 and the 
liabilities, $45,630. 

The Parks Bros. & Rogers, Inc., man- 
ufacturing jewelers, 7 Beverly St., has 
been incorporated under the laws of 
Rhode Island by Everett I. Rogers, E. 
Irving Rogers, Jr., and William P. 
Young, all of Providence, with an au- 
thorized capital stock consisting of 500 
shares of common no par value stock. 

The Aetna Loan Co., of Pawtucket, 
has been incorporated under the laws of 
Rhode Island with an authorized capi- 
talization of $300,000 consisting of 10,- 
000 shares of common stock and 20,000 
shares of preferred of $10 each. The 
incorporators are: John A. Bennett, 
William A. Millard and Henry A. Evers. 

Word was received here the past week 
of the death at the Carney Hospital, 
Boston of Ernest W. Campbell formerly 
of this city where in the 80’s he was in 
the retail silverware business on Math- 
ewson St. as the Bixbey Silverware Co. 
He was an expert designer of silver- 
Ware, a penman and engrosser. After 
disposing of his business interests in 
this city he went to Boston where he 
founded a decorating company and dur- 
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ing recent years had designed exposi- 
tions and pageants. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Kluga, of 
the Kluga Novelty Co., Cleveland, Ohio; 
E. Freyer, of Samuel Weinhaus Co., 
Pittsburgh, Pa.; Mr. Pfersich, of the A. 
L. Pfersich Co., Philadelphia; Mr. 
Jacobs of R. Jacobs & Co., Cincinnati, 
Ohio; Max Singer of New York; Mr. 
Isaacs of Isaacs-Kahn Co., Chicago; Mr. 
Foster, of Samstag & Hilder Bros., New 
York; Mr. Braster, of Calhoun-Robbins 
& Co., New York city; Mr. Leubusher, 
of Leubusher-Schumann Co., Chicago; 
Mr. Wiener, of Hess & Wiener, Inc., 
New York city. 








Attleboros 


Milford E. Bliss has resigned as treas- 
urer and sales manager of the Winter 
Bros. Co., which recently announced a 
substantial interest in the concern had 
been sold to the National Twist Drill 
and Tool Co., of Detroit, Mich. - 

A threatening fire of unknown origin 
at the plant of the Elwyn A. Potter & 
Sons refinery on Dunham St., the other 
day was checked by the prompt response 
of the firemen though a small shed in 
which excelsior and other packing ma- 
terial was stored was destroyed. The 
main building was igniting when the 
firemen arrived. 

The Mossberg Pressed Steel Corpora- 
tion last week started on a two-story 
addition to its factory on West St., 
which will add about 18,000 square feet 
of floor space by Aug. 1. At that time 
it is anticipated that upward of 100 
additional men will be employed. The 
factory is working on a 24-hour sched- 
ule at present as it has for the past 
several months and has sufficient orders 
booked ahead to assure need for a simi- 
lar schedule for months to come. 


PidisAclphin 


S. Bababian, for many years in the 
manufacturing jewelry business’ on 
Chestnut St., now is located over the 
Woolworth store at 112 S. 52nd St., un- 
der the name of S. Bababian Mfg. Co. 


A voluntary petition in bankruptcy 
was filed in Federal Court here by 
Thomas Walls, a jobber at 711 Sansom 
St. He gives liabilities of $2,665 and 
assets of $191. David W. Amran has 
been appointed referee by the court. 

Police are seeking ownership of two 
parcels of jewelry, one of which, be- 
lieved to have been stolen from a retail 
jeweler, is valued at approximately 
$5,000. The other parcel of loot has 
been identified as stolen from a private 
residence and been returned to the 
owner. It was the loot of a burglary. 


Davis & Son, jewelers for 35 years at 
N. 52nd St., near Market St., have de- 
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cided to expand and have made a long 
lease of the handsome business building 
at 7043 Garrett Road, Upper Darby and 
are having it fitted up in the most mod. 
ern style for a jewelry store. The senior 
Davis was several terms president of 
the Pennsylvania Retail Jewelers Asgo- 
ciation and active in its work for many 
years. 

Three jewelry houses, still in business, 
were honored by the Chamber of Com- 
merce at its annual luncheon to Phila- 
delphia firms organized a century or 
more ago and continuing since. These 
are George C. Child & Son, organized 
in 1810; H. O. Hurlburt & Sons, founded 
in 1814 and Riggs & Bro., organized in 
1819. The Chamber’s centenary firm list 
now numbers 101 and handsomely en- 
graved certificates of membership are 
to be presented to each firm. 

Workmen were cleaning a sewer at 
Columbia Ave. and Gorgas Lane when 
one raked out a paper wrapped parcel 
begrimed with mud and slime. He 
broke the cord which bound it and a 
number of gold and platinum pieces of 
jewelry and seven or eight watches 
rolled to the pavement. Patrolman Eu- 
gene Guhlman of the 61st and Thomp- 
son St. station happened to be passing 
by on his way to report for duty and 
took the parcel to the station house. 
Police of that station and the city de- 
tective bureau have canvassed jewel- 
ers in that section of the city in the be- 
lief the articles, which include besides 
the watches, six rings, and several lock- 
ets, pins and bracelets, may have been 
left with a jeweler for repairs and 
stolen. They believe the thief was either 
closely pursued or feared detection and 
threw the parcel into the sewer open- 
ing. It evidently had been in the mud 
at the bottom since the last cleaning 
several months ago. So far no one 
has identified the goods and down town 
jewelers will next be canvassed. No re- 
cent robberies, which might include 
these pieces have been reported. The 
other parcel of stolen jewelry was found 
by two men clipping a hedge separating 
their properties on E. Durham St., Ger- 
mantown. 








Omaha 


Olaf Youngstrom recently opened a 
jewelry store at Mapleton, Iowa. He 
was in Omaha last week visiting the 
wholesale houses, laying in some addi- 
tional stock. 

Among the out-of-town jewelers in 
Omaha during the week were George H. 
Bollerd, Stanton, Iowa; E. E. Freeman, 
Oakland, Iowa; Gale Kirk, Missouri Val- 
ley, Iowa; Mr. Humlicek, Dodge, Neb., 
and L. C. Klopp, Blair, Neb. 

W. H. Reeves, of Onawa, Iowa, recent- 
ly bought a new building for his store. 
He bought the building formerly oc- 





cupied by the postoffice and is remodel- - 


ing it and making it up to date in every 
way from the standpoint of arrangement 
and fixtures installed. He will move 
into the new location July 1. 
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Chicago Notes 





H. N. Marks of the New Diamond 
Point Pen Co. returned from his eastern 
territory last week. 

Alex Arnstein of Arnstein Brothers & 
Co. was a visitor in Chicago last week, 
spending his time with Henry E. Hart, 
their western manager. 

David Hay, representing the Traub 
Mfg. Co., through the Middle West, just 
completed a month’s trip through his 
territory and reports conditions as fair. 

Robert S. Hulburt, manager of the 
Chicago offices of the Oneida Com- 
munity, Ltd., returned last week from 
Springfield, Ill., where he spent a few 
days on business. 

W. C. Penfold, manager of the Chi- 
cago office of the F. H. Sadler Co., left 
last week on an extended business trip 
through the West and to the Pacific 
Coast. 

M. J. Kelly, Chicago manager for the 
Rogers, Lunt & Bowlen Co., returned 
last week from Greenfield, Mass., where 
he spent a week at the home offices at- 
tending sales conferences. 

R. E. Aiken, of the hote! department 
of the Oneida Community, Ltd., arrived 
at the Chicago offices of this company, 
after completing a successful business 
trip through the Middle West. 

“Billy” Thomas, president of Weigle 
& Rose, returned this week to his offices 
in the Columbus Memorial building, 
after calling on the trade through the 
Middle West. 

Fred Haller, manager of the Chicago 
office of the Ostby & Barton Co., has 
completed a business trip through his 
southern territory where he called on the 
wholesale trade. 

Max S. Greenwold of the Grenad 
Watch Co., New York, spent the past 
week in Chicago calling on the local 
trade. He is making a trip through the 
entire Middle West territory. 

B. O. Hess of Hess & Hook, manufac- 
turers’ representatives, with headquar- 
ters at 31 N. State St., just completed a 
business trip through his eastern terri- 
tory. 

Dan Childs, representing eastern man- 
ufacturers, stopped in Chicago last week 
to renew old acquaintances on his way 


home, after completing an extended busi- 
ness trip to the Pacific Coast. 
Charles H. Fuller, of the George H. 


Fuller & Sons Co., and Mrs. Fuller, 
arrived in Chicago last Wednesday en 
route home from California, where they 
spent an interesting six weeks. This is 
the first time in many years that the 
Fullers have visited California. 

“Pat” Reardon, representative for J. 
R. Wood & Sons, has completed an ex- 
tended business trip through his terri- 
tory and after spending a week at the 
Chicago offices replenishing his stock 
left on another trip through Nebraska 
and Iowa. 

Charles Brown, jewelry buyer for the 
Stein & Ellbogen Co., left last Thurs- 
day for New York and the principal 
jewelry markets in the East. Mr. Brown 
will be away for a couple of weeks look- 
ing over new fall merchandise. 

G. Wayland-Smith, vice-president of 
the Oneida Community, Ltd., was a 
visitor last week at the company’s local 
offices in the Silversmith building. Mr. 
Wayland-Smith left here to return to 
the home offices. 

H. Baskin, of Baskin Bros., New 
York, spent the past week in Chicago 
calling on the trade. Mr. Baskin is re- 
turning to the East after completing 
his spring trip through the Middle and 
Northwest territory. 

C. A. Mealy of the Hadley Co. spent 
a few days of the past week in Chicago 
visiting with members in the trade and 
making his headquarters at their local 
offices in the Columbus Memorial build- 
ing. 

J. A. Bergsman of the Poole Silver 
Co. will leave this week for New York 
to attend the wedding of his son, L. A. 
Bergsman, which takes place on June 4 
at the Ambassador Hotel. Mr. Bergs- 
man will spend some time in New York 
and Taunton. 


Ivan C. Dunlap recently purchased the 
jewelry department of the Stringfellow 
Drug & Jewelry Store at Gary, Ind. Mr. 
Dunlap formerly managed the Rock 
Island, IIll., store of Odell’s, Inc., and 
prior to that time was in business for 
himself at Ellwood, Ind. 


Frank Lukitsch of Milwaukee, Wis., 
spent a few days of the past week in 
Chicago looking over the market and 
making purchases for the new retail 
jewelry store at 474 12th St., which he 


expects to open on or about June 1. Mr. 
Lukitsch is a watchmaker and for some 
time was connected with E. L. Feiling 
of Milwaukee. 

The R. Wallace & Sons Mfg. Co., has 
completed remodelling and rearranging 
its display rooms on the ninth floor of 
the Silversmiths building. Separate 
private offices have been installed for 
their representatives, and a large pri- 
vate display room for the hotel depart- 
ment. In the general display rooms the 
uniform counter has been replaced by 
new flatware display cases which gives 
the offices an attractive aspect. 

At the annual meeting and election of 
officers of the Chicago Association of 
Credit Men, Otto R. Hirt, credit man- 
ager for the Juergens & Andersen Co., 
was elected a member of the board of 
directors. This meeting took place last 
Tuesday evening at the. Palmer House 
and more than 400 members were pres- 
ent. It is expected a large delegation of 
Chicago members will attend the annual 
convention of the National Association 
of Credit Men, which is to be held at 
the Radisson Hotel, Minneapolis, Minn., 
during the week of June 24. 

Scott W. Hartzell and E. H. Camp 
have entered into a partnership under 
the name of the Hartzell-Camp Co., 
with offices in Suite 1104, Heyworth 
building. This concern does watch re- 
pairing to the trade. Mr. Hartzell is 
well known to the trade as he has been 
in this business for himself for the past 
eight years, and for the past year oc- 
cupied space at the above address. Mr. 
Camp, for the past three years was with 
Swartchild & Co., and prior to that time 
for 13 years was connected with the 
watch repair department of Benjamin 
Allen & Co. 

L. A. ‘Bergsman, accompanied by his 
mother, Mrs. J. A. Bergsman, left last 
Saturday to motor to New York, where 
he will be married to Miss Helen N. 
Roemer, daughter of Mr. and Mrs. L. S. 
Roemer of Brooklyn. The event is to 
take place on Tuesday, June 4, at 1 
o’clock in the afternoon at the Ambas- 
sador Hotel, New York. Following the 
reception the couple will leave on a 
honeymoon trip, returning to Chicago 
about the middle of July. Mr. Bergsman 
is associated with his father, J. A. Bergs- 
man, as representative of the Poole Sil- 
ver Co. While east Mr. Bergsman 
visited the home offices at Taunton, and 
made arrangements for his new fall line. 
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‘Cincinnati 





Frank Borgeding, 54, superintendent 
of the engraving department of the 
Gruen Watch Co., died at the home of 
a sister, Miss Lena Borgeding, at 223 
Bush St., Covington, Ky. He had been 
ill for a short period. He was a member 
of the Covington Aerie of Eagles. He 
is survived by three sisters, two nieces 
and two nephews. 

Jesse Phillips of the Richter & Phil- 
lips Co., turned over the reigns of the 
Cincinnati Advertisers Club, Wednes- 
day, after serving as president for a 
year. During his term the club in- 
creased its roster by adding 50 members. 
Al Apking, advertising manager of the 
E. & J. Swigart Co., jewelry supply 
house in the Merchants building, was 
reappointed secretary of the club. 

The final decree in the patent in- 
fringement suit of the Gruen National 
Watch Case Co. against Max Jacobs, 
retail jeweler of this city, was entered 
on the records of the United States Dis- 
trict Court by Judge Robert R. Nevin 
last week. The case was marked closed 
by the court because settlement of the 
litigation had been effected outside of 
official legal circles. This suit was 
brought under the Carl W. Bieser patent 
owned by the Gruen Gompany, and in the 
decree court holds the patent to be valid 
and to have been infringed by Jacobs 
in connection with his sales of watch- 
cases. A permanent injunction is or- 
dered issued enjoining the defendant 
from further sales of infringing watch- 
cases, but no accounting of profits and 
damages is ordered by consent of the 
parties. The costs are assessed against 
the defendant. 








Detroit 


The Solomon Jewelry Co., Gratiot and 
Harper Aves., has recently opened a 
branch retail store at 9430 Jos Campau 
Ave. It has the latest in the way of 
equipment and also entirely new stock. 

The J. & C. Purse Shops have re- 
cently been incorporated in Detroit for 
the purpose of dealing in purses, jewelry 
and allied merchandise. The owners are 
Carl Merrich, 3211 Cortland Ave.; Allen 
T. Brown and Mildred K. Pipper. 

Levett & Co., 308 Metropolitan build- 
ing, has recently become a Michigan 
corporation. It is engaged in a general 
wholesale jewelry business. The owners 
are Maurice A. Levett, Irwin Ham- 
burger and Henry H. Levett, all of De- 
troit. 

Alfred H. Schrashun, a veteran De- 
troit jeweler, died at his home in Detroit 
on Tuesday, May 14. The funeral was 
at Marion, Ohio. Since December, 1906, 
he had been connected with the J. L. 
Hudson Co., at Detroit. While on a 
buying trip to Europe a year ago he 
became ill in Paris and had failed 
steadily since that time. 

William Codman, one of the outstand- 
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ing designers in silver and: other pre- 
vious metals, has been a recent visitor 
in Detroit. It was he who designed the 
William E. Scripps balloon trophy, the 
Ford trophy for airplanes and a great 
many others. He also has made a spe- 
cial designs for elaborate table decora- 
tions, of which a number were for De- 
troit persons. In discussing his work 
Mr. Codman said, “Necessity often sug- 
gests improvements and I believe that 
taste generally today is better than that 
at any time during the last 100 years. 
The ability to discriminate has become 
manifest in more people. The newly rich 
of yesterday become the connoisseurs 
of tomorrow.” At no period in the 
world’s history has a knowledge of the 
decorative and constructive arts as prac- 
tised by the various nations, been so 
universal as at present, according to Mr. 
Codman.” That is the underlying rea- 
son that, while we have no prevailing 
style of our own, we produce the works 
of all ages and countries, only modify- 
ing to suit modern requirements,” he 
added. 








Cleveland 


Harry Bernon, wholesale jeweler, 
who has been at 1708 E. Ninth 
St., is moving about June 1 to 1726 E. 
Ninth St., where he will have nearly 
three times his former space. 

Morgan & Co., who succeeded the 
Spencer Jewelry Co.’s Cleveland branch, 
have moved from Room 415, Hippodrome 
building, to Room 1710 Engineers Bank 
building, St. Clair Ave. at Ontario St. 

The Sigler Bach Co., Euclid Ave., 
will go on the air on June 1 over Station 
WJAY with time signals-at noon and 
7 p. m. All three Cleveland stations 
will then carry time signals supplied by 
local jewelers. 

Among out of town jewelers in Cleve- 
land the past week were: W. E. Russel, 
Minerva; H. C. Webb, Bedford; C. H. 
Rodgers, Seville; L. W. Wyckoff, Cha- 
grin Falls; A. R. Kintiner, Oberlin; 
Clyde O. Alt, Knox, Pa. 

A jewelry department has been opened 
by the Cleveland Household Inc., which 
has moved to 31 Euclid Arcade. Jack 
Simon is manager. The concern does a 
credit business and the formal opening 
was May 25. 

The Thayer Bead Service has taken 
temporary quarters at the Prospect Ave- 
nue end of the Colonial Arcade on the 
second floor until the remodeling of the 
Euclid Avenue section is completed, 
which will take a couple of months. 
When they move back they will have 
double the space they formerly occupied, 
and will be located on the second and 
third floors. 

Plans showing the layout of space in 
the Music Hall of the Public Auditorium 
where it has been decided to hold the 
Style Show of the American National 
Retail Jewelers Association, have been 
received in Cleveland and a number of 
local concerns have already signified 
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their intention of taking space. The hal! 
is but two blocks from the Hollenden 
Hotel which is convention headquarters, 

The regular monthly meeting of the 
Cleveland Jewelry Crafts Association 
was held at the Hotel Winton on Thuts- 
day evening. Dinner preceded the meét- 
ing and President A. E. Schultz pre. 
sided. The principal business of the eve- 
ning was a discussion of the best way to 
cooperate with the A. N. R. J. A. so that 
the convention would be a great success, 
It was unanimously voted to take space 
at the Style Show and members will 
make up special pieces for exhibition 
purposes. The meeting was exceptional- 
ly well attended. 








San Francisco 





P. A. Rowe, president of A. I. Hall 
& Son, drove to Los Angeles with Willis 
Robertson, who has succeeded Arthur 
Klingele on the road, while the latter 
is now manager of the Los Angele 
office. 

The Edson Adams Co. reports a very 
satisfactory spring business in watches 
and that apparently the advertising cam- 
paign of the Elgin National Watch Co. 
is creating a splendid demand for Amer- ~ 
ican watches. Sales of Hamilton and 
Waltham watches are also on the in-~ 
crease with the Edson Adams Co. 

Meetings are being held every week at 
the Sir Francis Drake Hotel to further 
arrangements for the joint meeting of 
the National Jewelers’ Board of Trade 
and the Wholesale Jewelers’ and Silver- 
smiths’ Association which will take place — 
at the Hotel Del Monte, June 14, 15 and 
16. Some handsome cups have already 
been donated and others are being pur- 
chased for the golf tournament to be 
held in conjunction with the meeting. 

The Keystone Jewelry Co. opened 
an auction sale on May 20. The store, 
which is on Market St. near Powell, was ~ 
recently damaged in a big downtown fire 
which practically gutted the adjoining 
shée store, one of the largest in the city. — 
The shoe company which owns the build- 
ing has taken over the lease of the Key- 
stone Jewelry Co. The jewelry auction 
sale therefore is a preliminary step to 
moving to a new location, on the part of 
Abe Isaacs, proprietor of the Keystone 
Jewelry Co. 

A meeting was held in San Francisco 
on May 16 which unanimously indorsed 
the proposition laid before the members 
by Otto D. Wormser, president, National 
Jewelers Board of Trade, to increase the 
Board’s Fighting Fund. E. V. Saun- 
ders, honorary vice-president and chair- 
man of the Western District Board of 
Directors, presided at the meeting. A 
full account of the proposition is being 
sent out in written form to all the mem- 
bers, from the western offices of the 
organization. E. V. Saunders and A. 
V. Davidson, western manager, National 
Jewelers’ Board of Trade, left on May 
22 for Los Angeles to present the pro- 
position to board members there. 
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Handsome Sterling Silver Cup to 
Be Offered as Golf Trophy by 
Baltimore Country Club 


NE of the handsomest and most ar- 
tistic sterling silver trophies ever 
offered the winner of a club golf 
competition south of the Mason and 








STERLING SILVER TROPHY FOR BALTI- 
MORE COUNTRY CLUB 


+ 


Dixon line was announced !ast week by 
officials of the Baltimore Country Club. 
The cup itself was contracted for 
through the old Baltimore jewelry house 
of John W. Mealy & Sons Co., and was 
made by the Gorham Co., Providence, 
R. I. 

Standing 42 inches high and mounted on 
a beautiful ebony base the cup has been 
pronounced a masterpiece by those who 
have seen it in the Mealy headquarters, 
Fidelity building, Baltimore. Of simple 
lines, the general motif of the cup is 
doubly attractive and the crowning 


feature is a life-like statue cf Walter 
Hagen, famous American golf cham- 
pion. 

The statue of Hagen is truly a work 
of art, according to S. Judson Mealy. 
Mr. Mealy, quite a golf enthusiast 
himself, has met Hagen and he declared 
the artist moulded the cast of Hagen 
true to life in every respect. The donor 
of the cup is Stuart G. Rosson, a mem- 
ber of the Baltimore Country Club. The 
cup is to be known as the Stuart G. 
Rosson Handicap Tournament Cup and 
it will be placed in play for the first 
time on Sept. 12. The cup will be 
contested for by members of the Balti- 
more Country Club. There are 15 silver 
plates at the base of the cup. The name 
of the winner will: be engraved on a 
plate each year. The winner also will 
receive a replica of the cup which is 
12 inches high and of sterling silver. 


* * * 


A New Key Holder 


Illustrated herewith is the Keypact, a 
new patented keyholder recently put on 
the market by Cross & Beguelin, New 
York. It will hold from one to six keys 





ew 
HANDY KEY HOLDER 


and is made in nickel, chromium plate, 
silver, gold or gold filled. The patent is 
held by John A. Potlock of Cross & 
Beguelin. 

The Keypact differs from other key 
holders in the fact that the keys are 
held by a screw and can be removed or 
changed at will. 








Eugene J. Carman, for many years a 
designer of jewelry at Hollywood, Cal., 
has opened his own establishment in 
Suite 303 of the new bank of Hollywood 
building. 


“Van Signets” Is Trade Name for 
New Monogram Idea 


The Van Sicklen Corporation, Elgin, 
Ill., designer and manufacturer of the 
now famous Universal monograms for 
use on automobile bodies, have brought 
out a new monogram idea for jewelers’ 
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“VAN SIGNETS” FOR JEWELERS 





use. The principle is the same as in 
the case of Universal monograms. The 
difference lies in design, size and finish. 

“Van Signets,” the trade name for 
this new monogram, are especially cre- 
ated by master jewelry designers, to be 
used on scores of different items which 
the modern jeweler handles. They may 
be instantly attached to any material. 

By an ingenious method of cementing 
initials or emblems into specially pre- 
pared sockets in crest—any initial com- 
bination is quickly and permanently 
worked out, and the application to mer- 
chandise is but a matter of seconds, with 
full knowledge of the job’s permanency. 

The illustration shown here fails to 
convey the actual beauty of these ex- 
quisite examples of the jeweler’s art. 
Coined from a special metal, they are 
heavily triple-plated in either gold or 
silver and individually hand burnished 
and beautifully enameled. 
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ANOTHER BETTER STEEL 


Easy Machining--Deep Hardening--Non-Sinking 


Mébor Lte flec€ 


SPECIALLY ADAPTED FOR STAMPING WHITE GOLD 


AND ALL HARD METALS 














WILLIAM JESSOP @ SONS, INC. 


NEW YORK CHICAGO BOSTON 
121 VARICK ST. 1857 FULTON ST. 163 HIGH ST. 












Descriptive Circular Sent on Request 


THOMAS J. D | > | > ae Of 0 
REFINERS 


ASK ANY OLD TIME JEWELER 



















Sales Office Refining Plant 
CHICAGO 317 E Ontario St 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 


OK 
Hele Needle Valves 


For your oxygen line— 











Fit up your aga with Hoke valves 
and save oxyger Sturdy, economical, 
permanent. 


No. 306, brass, $1.00 each. 








Hoke hose end No. 314, 25c. 
Ask for folder F, telling 


about Hoke outfits for solder- 
ing, melting, etc. 


Your dealer or 22 Albany St., New York City 
H Co-operating with Jewelers’ Technical 
O Inc. Advice Co. 



















Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


ARTHUR T. HAGSTOZ 


JAMES H. DEDERICK’S SONS, Inc. T. B. HAGSTOZ & SON 
Gold and Silver Sheet and Wire GOLD, SILVER and PLATINUM 
Also Silver Solder Refiners and Assayers 


44 GOLD STREET NEW YORK 709 Sansom Street, Philadelphia 
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(onstructive Program of AL. cA. 


As outlined in address of President Ed. H. Hufnagel at recent annual meeting held in Washington, D. C. 


HE year just closed has been one of 

progress and great encouragement to 
the officers of the Horological Institute 
of America, in that a keen interest 
has been manifested by the watchmakers 
and manufacturers who have shown 
unusual loyalty by their support of the 
Institute in a most substantial way. 
Since our last meeting and through the 
excellent work of our Executive Secre- 
tary, Paul Moore, we have come into 
possession of the notable watch collec- 
tion of the late James Ward Packard. 
This collection of modern complicated 
time-pieces represents the highest 
mechanical skill and ingenuity that we 
know anything about. It is proposed to 
exhibit these watches in the more popu- 
lous cities of the country where they 
will be appreciated by the jewelers, 
watchmakers and the public at large. 
The outstanding achievement of the 
year’s work has been in the addition of 
this collection of 30 watches, valued at 
approximately $80,000, to the assets of 
the Institute. 

As a result of a conference held since 
the last year’s annual meeting and the 
generosity of the Elgin, Hamilton and 
Waltham watch companies we were en- 
abled to employ the services of the John 
Price Jones Corporation in the prepara- 
tion of a survey in which are embodied 
plans and recommendations for the 
establishment of an endowment fund 
and the financing and construction of a 
permanent home in the Nation’s Capital 
in the form of a Time Building where 
may be housed displays of historical 
interest, ancient and modern time- 
pieces, instruments, metals, materials 
and literature relating to the horologi- 
cal profession. 

The membership of the Horological 
Institute of America has not been large 
but it has been loyal. The officers feel 
that much can and should be done to 
increase interest in the work of elevat- 


ing thousands of men who are now in 
the profession and who for the most 
part are not taking advantage of their 
opportunity to become more skillful and 
more proficient craftsmen. 


E also have a duty to perform in 

protecting the public against in- 
competent workmen who are ruining 
good watches and causing many to pur- 
chase crude and cheap time-pieces. It 
will be a happy day when the public may 
know that a mark of approval has been 
conferred upon watchmakers of ability 
and that it can depend upon reliable 
and trustworthy service from “Certified 
Watchmakers.” 


The importance of time can hardly be 
realized unless one dips deep into the 
past as well as modern civilization. A 
few related subjects are Radio, Optics, 
Ballistics, Aeronautics, Marine Navi- 
gation, Railroads. 


Unsuspected discoveries in science 
may result from the development of 
more scientific clocks and the economic 
effect of these may bring about in- 
numerable changes in our living con- 
ditions. The importance of the horol- 
ogist cannot be overstressed. His skill 
must not be under appreciated, for he 
is to the average mechanic as the artist 
is to the sign painter. For the future, 
more and better qualified mechanicians 
must be produced if the demand of 
civilized life for more and more accurate 
divisions of time are to be met. Had 
the proper instruments been lacking in- 
dustry would never have developed to 
its present state of perfection. The 
telephone, telegraph, radio, time-clocks, 
thermostats and other modern devices 
from which society benefits daily would 
be unknown. The saving of human life 
is one of the humanitarian achievements 
of accurate time-keeping in the operat- 
ing and sick rooms. Railroad wrecks 
have been reduced through accurate 


time signals. Upon the accuracy of 
timing instruments depends the welfare 
and often the continuance or cessation 
of human life. 


The important part which the watch- 
maker plays in our complex civilization 
should be emphasized and the public 
should be made to realize and appreciate 
the importance that the assemblers and 
repairers of time-keeping instruments 
play in the scheme of life. Through 
publicity and personal contact this 
knowledge should be broadcasted. 


OOKING ahead to such a program 

the Executive Committee last even- 
ing in a long session approved the plan 
of employing a field secretary to carry 
on an aggressive work which would bring 
him into personal contact with manu- 
facturers, importers, wholesalers, retail- 
ers, and watchmakers, with a view to 
explaining the plan and scope of the 
H.I.A. and enlisting their cooperation in 
the institute’s plan of development and 
expansion. 

This contemplates renewed activity in 
promoting the certification of watch- 
makers, an educational program, in- 
cluding lectureships, traveling exhibits, 
research designed to develop improved 
horological standards, a publicity cam- 
paign designed to create a public in- 
terest in horology, and a greater regard 
for the watchmaking profession, and the 
construction of a Time Building in 
Washington. 

A start should be made immediately 
upon this program which should be 
carried on to such degree as the finances 
will permit. Increased membership 
should be the first step as this will bring 
in funds with which to carry on and 
develop the work until it has reached 
complete and indispensable service to the 
membership and to the nation’s indus- 
trial, economic, scientific organizations 
and the great time-consuming public. 
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HANDY & HARMAN 


ie 


Returns on 


Vill CEPS 


and other waste 


Gold — Silver — Platinum 


This is a department of a great enter- 
prise which, for 61 years, has played a 
leading part in the fabricating of precious 
metals. Ship your next lot to— 


HANDY & HARMAN 
Bridgeport, Conn. 
Service Plants: 

Fulton & Gold Sts., New York City 
Providence, R. I. 




































Assay Crucibles and Metallurgical Clay 


7 Bearing the Dixon Name 


DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 
Jersey City New Jersey 
Established 1827 
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S.S.White Golds 


are the Standard 


© 





Fineness 


Color 
Working Qualities 


Always 


Always 
True © D 


ependable 


TheS.S.WHITE DENTAL MFG.CO. 


Industrial Division 


152 West 42d St. New York, N.Y. 


Established in 1844 Member of J. B. of T. 


We Sell Platinum 
and Gold Solders 
and do refining 





























HOOVER & STRONG. INC. 
0..| = Metallurgists « [2,9 


OFFICE AND WorkKS, 119 West TuPPER STREET. 
BUFFALO, N.Y., U.S.A. 














From ARKANSAS comes a tetter 
which presents a reason why you ought 


to trade with H.& S§.: 


“We wish to express our keen appreciation of 
the manner in which you handled our recent 
order. Our ordering 10K White Gold was a 
typographical error which slipped by in the 
rush of Holiday business and your kindness 
in sending the right material—as well as what 
we had ordered—facilitated matters greatly for 
us. We will send you quite a lot of sweeps in 
the next few days.” 



















We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “It’s the 
Amount of the Check that Counts.” 
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Time Values and the Railways 


Address of J. H. Parmelee, Director, Bureau of Railway Economics, Washington, 
D. C., before Horological Institute of America, May 8, 1929 


(Continued from issue of May 23) 


Freight car-miles per car-day. This is 
another factor directly involving time 
and speed. The factor has shown a 
marked increase, from 25.1 miles per 
ear-day in 1920 to 31.3 miles in 1928, 
an improvement of 24.7 per cent. There 
has been a further increase of nearly 8 
per cent so far in 1929. 

Gross ton-miles per train-hour. This 
factor involves the loading of a freight 
train, the tare weight of the cars, and 
the speed at which the train travels. It 
indicates the total weight moved a given 
number of miles in the course of an hour 
of time. This factor corresponds closely 
to the next one—net ton-miles per train- 
hour—which measures the weight moved 
one mile in an hour by a freight train, 
exclusive of tare weight. Both these 
factors have increased markedly since 
1920, the percentages of improvement 
being 59 per cent in the case of gross 
ton-miles per train-hour and 39.8 per 
cent in the case of-net ton-miles. Both 
factors have also shown further improve- 
ment in 1929, to date. 

Net ton-miles per car-day. This factor 
is the weight in a freight car, multiplied 
by the number of miles traversed by the 
car in the course of the average day. It 
involves units of weight, distance, speed, 
and time. The factor has improved from 
1920 to 1928 and shows a gain of 5.6 
per cent. This year to date there has 
been an added gain of 10 per cent. 

Fuel consumed. The final two items 
relate to the consumption of fuel by lo- 
comotives in the freight and the pas- 
senger service. The time element enters 
into these two factors through the fact 
that one reason for the improvement 
that has taken place is the reduction of 
delays between terminals, that is, in- 
creased average speed per hour. Again, 
delays at the terminals have been much 
reduced by making the runs longer, ‘thus 
avoiding the necessity of wasteful con- 
sumption while awaiting a load, and also 
reducing the number of times an engine 
is fired and is dumped in the course of a 
month. These and other matters involv- 
ing time have led to a large gain in fuel 
conservation. Between 1920 and 1928 fuel 
consumption per unit of result was re- 
duced—that is, improved—by 26.6 per 
cent in the freight service and by 20.2 
per cent in the passenger service. 

O evaluate the time element in rail- 
roading is not easy, but a few com- 
ments will indicate its tremendous im- 
portance to the railways and to industry. 

Taking the average distance moved by 
a freight car in a day, for example, it 
has been estimated that every mile added 
to that daily average is equivalent to 
adding 100,000 freight cars to the total 
of railway freight equipment. The in- 
crease of more than five miles per day 
since 1920 is thus equivalent to 500,000 


freight cars. In other words, we are 
handling more freight traffic with fewer 
cars today than nine years ago, princi- 
pally because car movement has been 
speeded up. Trains are moving faster, 
and delays—that is, wastes of time— 
have been reduced. The virtual addition 
of 500,000 cars to the railway plant 
through this speeding up means a sav- 
ing of perhaps $750,000,000 in new cap- 
ital, $45,000,000 in the annual cost of 
such capital, another $30,000,000 to $40,- 


000,000 for annual depreciation charges, | 


and $75,000,000 for repair charges per 
year. 

Take the item of reduced fuel con- 
sumption. A recent estimate indicates 
that every reduction of a pound of coal 
per 1000 gross ton-miles represents a 
saving of more than $3,000,000 per year 
in the railway fuel bill. The reduction of 
more than 30 pounds from 1920 to 1928 
was thus equivalent to a reduction of 
perhaps $90,000,000, an appreciable part 
of which is due to the reduction of time 
waste in the use of fuel. 


GAIN, the increased speed with which 
goods are now moving by rail, as 
compared with eight or nine years ago, 
has contributed hundreds of millions of 
dollars annually to industry. Just how 
much cannot be computed, but it is gen- 
erally recognized that the benefit to our 
economic activity has been almost beyond 
measurement. Industrial processes have 
been speeded up, delays due to irregular 
transportation service have been cut to 
a minimum, car shortages have disap- 
peared, car congestion (that is, delayed 
movement and waste of time) is a thing 
of the past, and the necessity for carry- 
ing large industrial stocks by manufac- 
turers, wholesalers, and retailers has 
been much reduced. 

In an article in Harper’s Magazine in 
1928, Charles Pierce Burton estimated 
that reducing the average time of goods 
in transit one day alone would reduce 
the annual interest charge against those 
goods by more than $18,000,000. As a 
matter of fact, the average turn-around 
time of a freight car today is probably 
one-third less than eight or nine years 
ago, and the interest charges alone so 
saved the shippers must be at least $50,- 
000,000 per year. In addition, they are 
saving the excess cost of carrying un- 
necessarily large stocks. 


COULD spin this analysis out consid- 

erably, but it would only reiterate and 
emphasize what I have already tried to 
indicate, namely: 

1. That time is of the essence of rail- 
way operation. 

2. That every railway employe has a 
direct or collateral interest in the time 
factor. 

3. That every minute counts in railway 
operations, and that the railways have 
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been counting their minutes to good 
effect since 1920: 

4. That the majority of the accepted 
railway factors of efficiency involve,the 
time element. ‘ 

5. That all these factors have shown 
improvement since 1920, ranging as high 
as 50 to 60 per cent. 

6. Finally, that these improved time 
values in railway operation have saved 
the railways millions of dollars each 
year, and American industry hundreds of 
millions. 

So does the value of a minute of time 
in railway operation, when multiplied by 
the millions of daily movements, mount 
up into tremendous amounts of economic 
gain to the country. 

So it is made clear that the railway 
industry as a whole, and individually, 
have a lively interest in any activity, 
such as that of the Horological Insti- 
tute, which looks to the improvement of 
our timepieces and other instruments of 
precision, and to the creation of a 
trained personnel to maintain those in- 
struments. 


Signally Honored 

55S 

= BIRKS ‘has been signally hon- 
ored by béing admitted an honorary 

Freeman and Liveryman of the .Wer- 

shipful Company of Clockmakers of the 

City of London at a Court held recently 








‘in the Guildhall and after the ceremony 





RECENTLY 


MONTREAL, 
HONORED BY WORSHIPFUL COMPANY 
OF CLOCKMAKERS 


WM. - BIRKS, 


was entertained at luncheon by the 
Master, Wardens, and Court of Assist- 
ants. 


Mr. Birks made the time honored 


‘declaration of a Freeman, in its medi- 


eval language, and signed the roll of 
the Guild. He was then clothed by the 
Beadle, in a livery gown, welcomed by 
the Master, and took his oath for the 
Freedom of the City and received his 
parchment from the Chamberlain, as a 
citizen of London. 
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3} olishing 
Dust Collector 


Large and Small Sizes 


for Stores, Shops and Factories 


Do your work in comfort 
free from dangerous irritating 
polishing and grinding dust. 


LEIMAN BROS., Inc. 


Get the 23 (B) Walker St. 
Catalog New York 


Makers of good machinery for 40 years 





Work Benches Lathes 





We Drills Laps 

Also Sand Blast Crushers 

Make Blowers Used and New 
Rolls 























BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 
Police—Fire—Municipal 
Badges in All Metals 


FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 




















TRADE MARKS 
of the Jewelry and Kindred 
Trades 


Fourth Edition 
Illustrates the trade i and i 
used ‘ale nge Fee nage ee ie ae 
jewelry and allied industries. 
Price $5.00 


Express Charges Paid 


JEWELERS PUBLISHING CORPORATION 
239 W. 39th St, New York, N. Y. 








MODERN TAGS 


Time to re-tag your rings, watches, beads, etc., with 
our new up-to-the-minute tags. 
These beautiful tags are made in paper and celluloid 
in all the popular shades, can be marked with or 
without ink. 
Send for illustrated folder and free samples. 

Order direct or thru your jobber. 

UNIVERSAL TAG CO. 

780 South 18th St. Newark, N. J. 




















HLASS @ CO. 


Baguette-Like’’ Manufacturing Jewelers Ring” 





7 ‘Changeable 
Patented U. 8. A. Platinum eas pe Rings Patented U. 8. A. 
49 Maiden Lane Tel. John 5892 New York 











<> SEND LEM S-BAI FOR 2 | 
emalt Lt EDAL So GES 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St., New Yark_ 








™Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lien Safety Pin Clutch Co. 
20 W. 22nd St., New York Pot. May 35, 193° 
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United States Patents 
Issue of May 21, 1929 


1,713,533. WRIST-WATCH BAND. PERCIVAL 

JONES, Pawtuxet, R. I., assignor to 

Rosenheim Co., Inc., Providence, R. I. 

Filed Dec. 15, 1927. Serial 240,253. 10 
claims. 

A wrist band having a loop formed at its 

end to receive the bail pin of the wrist 





watch, a cylindrical bushing means in said 
loop of a length to extend beyond the ends 
of the loop end to widen the same, and a 
spring finger formed from the loop and ar- 
ranged to engage said means to hold it in 


set position. 
DESIGNS ° 


BROOCH OR SIMILAR ARTICLE. 


78,582. 
Filed 


BERNAT MECHLOVITS, New York. 





March 12, 1929. Serial 30,442. Term of 


patent 3% years. 


78,600. VANITY CASE. Davin H. ZELL, New 
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York. Filed Jan. 27, 1928. Serial 25,059. 


Term of patent 7 years. 


78,567. JEWEL SETTING OR SIMILAR 
ARTICLE. Jacos J. FISCHER, Newark, 

















N. J. Filed Feb. 23, 1929. Serial 30,186. 


Term of patent 3% years. 


78,568. JEWELRY-DISPLAY BASE. LEo 
Fuier, Brooklyn, N. Y. Filed Feb. 28, 




















Term of patent 3% 


1929, 
years. 


Serial 30,255. 


United States Trade-Marks 
Issue of May 21, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year ‘“pro- 
viso” are registrable under the _ provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 275,155. WaLTeR HENRY COLLINS, doing 
business as W. H. Collins & Co., Hands- 
worth, Birmingham, Eng. Filed Nov. 12, 
1928. 


PRIAUR 


For Safety Pins, Earrings, Watch Bands 
and Fittings, Initial Wristlets, Serviette 
Rings, Lockets, Necklets, Rattles, Book- 
markers, Crosses, Photograph Pendants and 
Charms, Hair Slides, Coin Mounts, Bag 
Initials, Finger Rings, Scarf Pins, Brooches, 
Spoons, Links, and Dress Studs, All Made of 
Precious Metals. 

Claims use since Dec. 23, 1920. 


Ser. 279,385. GEmMEXx Co., Newark, 
Feb. 15, 1929. 


DIPLOMAT 


For Watch Bracelets, Watch Straps, Watch 
Attachments—Namely, Watch Fobs, Watch 
Charms, and Watch Chains; Neck Chains, 
Watch Chains, Bracelets, Scarf Pins, Finger 
Rings, Belt Buckles Made of or. Plated with 
Precious Metal, Ear Ornaments, Hair Orna- 
ments Made of or Plated with Precious 
Metal. 

Claims use since Jan. 26, 1929. 


N. J. Filed 


Ser. 280,430. THE BaER & WILDE oe Attle- 
boro, Mass. Filed March 8, 192 


SWANK 


For Items of Men’s Jewelry Comprising 
Collar Buttons, Cuff Buttons, Scarf Pins, Col- 
lar Pins, Belt Buckles, Tie Clips, Cigarette 
Lighters, Watch Bracelets, Money Clips, 
Watch Chains, and Pocketknives Formed 
Wholly or in Part of Preecious-Metal Ware. 

Claims use since July 1, 1927. 
Ser. 277,193. Aristo ImporT Co., INc., New 
York. Filed Dec. 26, 1928. 


APOLLO 


For Watches. 
Claims use since June, 1927 


Registrations Not Subject to Opposition 
Issue of May 21, 1929 


256,841. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) HELBEIN - STONE CoO., 


Inc., New York. Filed Jan. 26, 1928. 
Serial 260,682. 
For. Watches, Watchcases, and Watch 


Movements and Parts of the Same. 
Claims use since about Jan. 1, 1928. 
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Reissues 


CLOCKS. Registered Sept. 7, 1909. 


76,111. 
AMERICAN CUCKOO CLOCK Co., Philadel- 


phia, Pa. Renewed Sept. 7, 1929. 


Trade-Mark Registrations Granted 
256,795. FINGER RINGS AND MOUNT- 


INGS THEREFOR. BENJAMIN & ED- 
WARD J. Gross Co., INc., New York. 


Filed Oct. 24, 1928. Serial 274,225. PUB- 
LISHED MARCH 12, 1929. 
256,796. FINGER RINGS AND MOUNT- 


INGS THEREFOR. BENJAMIN & EbD- 
WARD J. Gross Co., INC., New York. 
Filed Oct. 24, 1928. Serial 274,222. PUB- 
LISHED MARCH 12, 1929. 


256,601. FINGER RINGS AND MOUNT- 
INGS THEREFOR. BENJAMIN & Epb- 
WARD J: Gross Co., INc., New York 

Filed Nov. 10, 1928. Serial 275,106. ‘PUB- 

LISHED MARCH 12, 1929. 


56,797. FINGER RINGS AND MOUNT- 
INGS THEREFOR. BENJAMIN & ED- 
WARD J. Gross Co., INc., New York. 

Filed Oct. 24, 1928. Serial 274,221. PUB- 

LISHED MARCH 12, 1929. 


256,791. WATCHES, WATCH MOVEMENTS, 


AND PARTS OF THE SAME. HIpp. 
DIDISHEIM Co., INc., New York. 
Filed July 11, 1928. Serial 269,406. PUB- 


LISHED MARCH 12, 1929. 





Retail Jewelers’ Advertising 
(Continued from page 43) 


edly make it read and remembered. The 
statement, however, that all customers 
will save from 25 to 50 per cent on every 
diamond purchased may start an argu- 
ment somewhere. 

* * * 


Donavan & Seamans Co., Los Angeles, 
Cal., feature “New correct wedding 
stationery” in an advertisement of 9% 
in., double column. Purchasers of wed- 
ding stationery like to know they are 
getting the proper styles, and this copy 
emphasizes that fact. The firm judi- 
ciously refers to the time signals which 
characterize it, over the radio, in a neat 
little announcement above the name 
plate by the words—“Mission Bell Time 
Signals every Evening.” This progres- 
sive firm has adopted the plan of illus- 
trating some of the beautiful brides who 
have purchased silver from it for the 
nuptial occasion. Here is the easy road 
to the hearts of beautiful womanhood, 
for what woman is not susceptible to 
flattery? 


* * * 


RECENT issue of the New Yorker 

carried an impressive full page 
announcement of Udall & Ballou. A 
baguette diamond chain which may im- 
mediately be divided into a _ choker 
necklace and two bracelets is featured 
at $25,000. The earrings which adorn 
the beautiful chiselled features of the 
subject, harmonize well with the piece. 
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Dame Fashion Watches the Season’s Changing S. les | 


(Continued from page 30) 





colored composition to match the color note of the silk 
cord. Orange marocain in a pouch bag is so smooth and 
soft it looks like velvet, an effect in texture which is en- 
hanced by the strapwork motif decorating the mounting 
of oxidized silver. This orange tone is blended with 
browns, midnight blue, black, or, as we see it here, with 
dark gray to make many of the new dress accessories for 








summer use. For the color note on the straw bag, flowers © 


cleverly made from the entwined straw are tinted in tones q 


of rose and maroon. Green leaves are added to this deco- ~ 
rative design after the patterns on Italian shawls of fine © 


wool embroidery, and for the bag mount there are hand- 
carved plaques in faceted gem stones and a large carved 
ring for a handle. 





the writers of sensational and unfounded diamond 
stories, and it is only by having such knowledge 
in his possession that the retail jeweler can meet the 
attacks on his industry made from time to time by 
the irresponsible newspaper and magazine. 

That THE JEWELERS’ CIRCULAR has been able to 
get these facts and keep the trade informed of the 
exact conditions has been deeply appreciated by our 
farsighted and progressive merchants and importers 
for years past. For the jewelry and the diamond 


Telling the Truth about Diamond Production 


(Continued from page 33) 





trade have had no reason to be afraid of the truth. 
They have suffered only from misrepresentation and 
half truths. The time, money and effort we have 
made to obtain authentic information, we feel has 
been more than repaid by the benefit that has resulted 
to the industry. We hope to continue in the future as 
in the past, to teH the “truth, the whole truth and 
nothing but the truth” about diamond production, 
and keep our readers fully informed as to all facts 
that have the slightest bearing on their industry. 
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spring and summer—some priced as low a value as $1.” 

The inside pages contain four illustrations: “A platinum 
chain necklace, set with four diamonds and a Chinese 
handcarved jade pendant; an etched platinum brooch con- 
taining a carved English crystal set with seven diamonds; 
a platinum and gold necklace mounted with six diamonds 
and having an aquamarine drop; a gold ornament set 
with oriental whole pearls. The last page shows an attrac- 
tive etching of the store. Booklets of this type are sent 
out by mail regularly from time to time, reminding the 
customers of an approaching holiday, wedding, birthday, 
etc., and suggesting appropriate gifts for these occasions. 


HE firm of W. G. Fairchild & Sons also takes advan- 

tage of every opportunity to stage special exhibits. 
Recently, for instance, a show of “Modernistic Sterling 
Silver” was made in the club rooms of the Junior League 
of Bridgeport and under its auspices invitations were sent 
out to all customers and friends. In this way Fairchilds 
have succeeded in building up a steady business. With 
the exception of December monthly sales run fairly even 
throughout the year. Of course, newspaper advertising 
is a prominent factor in the sales campaign. Mr. Fair- 
child, Jr., son of George A. Fairchild, is in charge of the 
advertising. “Our ads have become part of the paper,” he 
said. He explained that daily ads in the leading Bridge- 
port and out-of-town papers have contributed largely to the 
success of the business. They are always in the same 
style always dignified and impressive, and the same border 
is always employed for one year, thus making the an- 


nouncement which is known as the “Daily Fairchild Ad.” 

Aside from newspaper advertising a great deal of atten- 
tion is paid to the proper display of merchandise in the 
show windows and showcases. The large dimensions of 
the store make it possible to devote a maximum of space 
to the various departments. Besides the two windows on 
Main St. there are six additional windows in the arcade 
and there is thus enough room available to display a large 
selection of merchandise. The two Main St. windows are 
devoted to diamonds, diamond jewelry and watches ex- 
clusively, while the Arcade windows show novelty jewelry, 
costume jewelry, gifts, optical goods and clocks. In the 
store the predominating note is one of distinction. 


NOVEL method is employed to display sterling 
silver flatware. Instead of arranging the merchan- 
dise on trays it is displayed on glass-shelves covered with 
fine lace (by the way, a Bridgeport product) and gives the 
merchandise a wonderful appearance of elegance and 
beauty. Upon entering the store you find the diamond 
and diamond jewelry counter on the right, followed by 
the watch counter, clock department and repair depart- 
ment. On the left you find sterling silver hollowware, fol- 
lowed by sterling silver flatware, plated ware counters and 
the gift and novelty jewelry department. In the rear of 
the store is an attractive optical department. In 1928 the 
business done in the various lines was as follows: 
Precious stones and diamond jewelry, 30 per cent; 
novelty jewelry, 20 per cent; sterling silver ware, 20 per 
cent; watches and clocks, 14 per cent. 

















